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From President's Desk

We are happy to bring out the 7th
issue of CanCham Review which
aims to strengthen the bondage
between the two friendly people of
Bangladesh and Canada. The latest
issue of the CanCham Review carried a good number of articles and
features along with pictorials to
serve the mutual understanding
between the two friendly countries.

The issue covered Canada Business Awards ceremony,
first of its kind which took place on March 6, 2012. The
articles and pictorials dwelt on various aspects of CanadaBangladesh relationship. The issue tried to widely cover
the recently held Canada Showcase 2012, seminars highlighting the bilateral relationship and trade issues, interviews of some core personalities and the strategic partnership agreement between CanCham and Grameenphone
IT Ltd.
The issue also published an in-depth article on development- led globalization, written by noted economist Dr
Debapriya Bhattacharya. In fact the bilateral trade
between the two countries is expected to reach around $ 2
billion by the end of this year (2012) and the new business
opportunities should be tapped properly to accelerate the
momentum.

We know that RMG, the lifeline of Bangladesh economy made a remarkable journey in Canada during the last
few years and the present export value of RMG products
to Canada is US$ 1.0 billion. However, we urgently need
to diversify our export basket and some recent partnership
agreements of our Chamber with key stakeholders like
BASIS, BACCO and GPIT Ltd will help our IT industry
to reach a new height.
Let us hope a thriving growth of bilateral businesses
between Canada and Bangladesh.

Masud Rahman
President, CanCham

Canada Bangladesh Chamber of Commerce and Industry (CanCham)
Concord Tower, Suite# 504 (5th Floor)
113 Kazi Nazrul Islam Avenue, Dhaka-1000, Bangladesh
Tel: +88-02-9359359, 9351427 Fax: +88-02-9359407
e-mail: info@canchambangladesh.org
www.canchambangladesh.org

Canada Showcase 2012

High Commissioner of Canada H.E Heather Cruden flanked by Masud Rahman President CanCham (fifth from
left), Steve McLellan CEO of Saskatchewan Chamber of Commerce (third from left) are seen at the
inauguration of Canada Showcase 2012.

Two days long fair, Canada Showcase 2012, was held
on March 4-5, 2012 focusing expansion of bilateral
trade between the two countries.

High Commission of Canada and Canada Bangladesh
Chamber of Commerce and Industry jointly organized
the fair where a number of Canadian and local companies showcased their products and services and a series
of seminars titled Business Development Opportunities
in Bangladesh, Bangladesh: Needs For Export
Diversification, Renewable Energy for a Better
Bangladesh, Outsourcing Outlook for Bangladesh,
Imagine Education in Canada, Canadian Agricultural
Products, NGN Solutions that answer the Needs for
Wholesale IGW and ICX Business were held along
with the showcase at Pan Pacific Sonargaon Hotel,
Dhaka.
Masud Rahman, President of CanCham Bangladesh
said in his inaugural speech that the objective of the
event is to create a favorable investment climate and
branding Bangladesh to attract investors and enhance
inter-trade between the two countries.

There are over one lakh people in the BangladeshiCanadian community therefore, people-to-people links
between the two countries are important.

The chamber leader said Canadian companies are
interested to invest in the country as it has around 30
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millionmiddle class people, which is a huge market for
them. He also informed that there are over $300 million
Canadian investments in Bangladesh now.

Heather Cruden, Canadian High Commissioner to
Bangladesh said “Our commercial relationship with
Bangladesh has grown dramatically in the last few
years”.

She added that the value of the two-way merchandise
trade more than doubled from $628 million in 2006 to
$1.39 billion in 2010 and Bangladesh is now the second
largest exporter to Canada from South Asia after India.
H.E Cruden said 31 organizations, including local and
Canadian companies, are taking part in the event.
“We have favourable trade ties with Canada as we
have trade surplus against the country,” said Manoj
Kumar Roy, Additional Secretary of Commerce. He
said this exhibition will further boost up the bilateral
trade relations.

Earlier, a press conference was held on 29th February
2012 at the Pan Pacific Sonargaon Hotel, Dhaka regarding Canada Showcase 2012 where High Commissioner
of Canada H.E Heather Cruden, President CanCham
Masud Rahman and Trade Commissioner of the High
Commission of Canada Mortoza R. Tarafder addressed
to the press.
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Pictoral of Canada Showcase 2012

Canadian High Commissioner HE Heather Cruden briefing the press on Canada Showcase 2012. On her right
are Trade Commissioner of High Commission of Canada Mortoza R Tarafder, CanCham Secretary General
Wali Sattar and on her left are CanCham President Masud Rahman and CanCham Secretary Group Captain
M Ilyas Akhand (retd) psc

Masud Rahman President CanCham delivering inaugural
speech at the opeing ceremony of Canada Showcase 2012

H.E Heather Cruden High Commissioner of Canada
delivering her inaugural speech at the august gathering
of Canada Showcase 2012

CEO of Saskatchewan Chamber of Commerce Steve
McLellan delivering his inaugural speech.

Mortoza R Tarafder, Trade Commissioner of High
Commission of Canada addressing the audience.
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Pictoral of Canada Showcase 2012

Front view of the booth of the High Commission of
Canada to Bangladesh

Visitors and journalists at Canada Showcase 2012 are
listening to speakers’ inaugural speech

President CanCham Masud Rahman is seen talking
with the press during Canada Showcase 2012

A view of the booth of GPIT Ltd.
CEO of GPIT Peter Anthony Dindial is seen

President CanCham Masud Rahman and H.E Heather
Cruden visiting booth of the Platinum Solar Ltd.

Visitors are seen at the booth of Bata Shoe Company
Bangladesh Ltd
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Pictoral of Canada Showcase 2012

Front view of the booth of GETCO at the Canada
Showcase 2012

A view of Canadian International School’s booth at
the Canada Showcase 2012

Front view of the booth of BTC Limited at the Canada
Showcase 2012

CanCham Treasurer Mr. Manzur-ur-Rahman Ruskin
shares a light moment with another CanCham member
M. A Salam

CanCham Secretary General Mr. Wali Sattar and
CanCham Director Syed Mastafizur Rahman
discussing with the Director of STEP Jennifer Evancio

High Commissioner of Canada H.E Heather Cruden
looking to imported lentils from Canada at the booth
of Ghazi Commodities Limited. CanCham Director
Fahim Abdul Wahab (extreme right) is also seen.

CanCham Review, August 2012
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Seminar on Bangladesh: Need for Exports Diversification at the Canada Showcase 2012

From left, Shamim Ahmed, President of Bangladesh Plastic Goods Manufacturers and Exporters Association;
Shubhashish Bose, Vice chairman of Export Promotion Bureau; Isbahul Bar Chowdhury, Deputy Managing
Director of Prime Bank Ltd; Rokia Afzal Rahman, Chairman MIDAS, former adviser to Caretaker Government;
and Md. Halimuzzaman, CEO Healthcare Pharmaceuticals Ltd

Canada Bangladesh Chamber of
Commerce and Industry (CanCham
Bangladesh) organized a seminar on
'Bangladesh: Need for Exports
Diversification' at Sonargaon Hotel
in Dhaka on 4 March 2012.
Dr Zaidi Sattar, Chairman of
Policy Research Institute presented
the keynote paper in the seminar.

He said weak infrastructure,
power shortages, corruption and
restrictive tariff regime impose serious constraints on products diversification, which is a crying need for
increasing exports from Bangladesh
now. The government focuses more
on revenue collection, which also
hinders exports diversification he
added.
Bangladesh has the potential for
both products and markets diversification as the demand for locally
made items is higher on the global
market. But, the constraints are still
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hampering both products and markets diversification.

He also said “Quality and productivity of the exportable products
should also be maintained carefully,” Despite two decades of trade
liberalisation, Bangladesh still has a
highly restrictive trade regime.
Doing business by paying a 26
percent customs duty for imports is
not viable, he said, adding that the
duty structure should be liberalised
more.

He said average nominal protection at 26 percent is on the very high
side and Bangladeshi entrepreneurs
know how to exploit the opportunities in export of goods, but they
need support from the government
and the private sector.
Dr. Sattar said readymade garment was a non-traditional item in

early 1990s, but gradually it became
the main export item outshining jute
and jute goods.
He added that Bangladesh has the
opportunity to diversify its products
such as pharmaceuticals, leather and
leather goods, footwear, plastic
products, furniture, ceramics and
bicycle.

While chairing the session, Rokia
Afzal Rahman, former adviser to a
caretaker government, said the success of garment exports proved that
Bangladesh can utilize the opportunities if there is scope for diversification.
She said many women have come
out of their houses and joined the
workforce for the development of
the readymade garment sector. “We
have the opportunity for more diversification”.
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Seminar on Bangladesh: Need for Exports Diversification at the Canada Showcase 2012

But, some big players are always
enjoying the benefits. There are
many small and medium enterprises
that should be facilitated by the government to strengthen their capacity
so that they can grab more export
markets, she added.

Shubhashish
Bose,
Vice
Chairman of Export Promotion
Bureau, said Bangladesh exported
705 types of items to 187 countries
in fiscal 2010-11, whereas the country exported 25 items to 38 countries in1972-73.

He also said “A heavy concentration on a very few markets and
products has kept the country's

exports at a vulnerable state, as any
adverse situation in the US and
Europe badly impacts our exports”.
Isbahul Bar Chowdhury, Deputy
Managing Director of Prime Bank
Ltd, said the bank has Tk 3,000
crore exposure to the garment sector. “But we need products diversification as there are many other
emerging sectors,” he said, adding
that his bank has investment in jute
and jute goods also.

Shamim Ahmed, President of
Bangladesh
Plastic
Goods
Manufacturers and Exporters
Association, said a total of 5,000
plastic industries are in operations

across the country now. Many of
those industries have the capacity to
export different plastic products and
toys.

Halimuzzaman,
CEO
of
Healthcare Pharmaceuticals Ltd,
said Bangladesh now exports pharmaceutical products to 82 countries.
The pharmaceutical sector was once
import-dependent, but now the local
companies can meet the demand
and export also.
Canadian High Commissioner in
Dhaka H.E Heather Cruden and
CanCham President Masud Rahman
also spoke at the seminar.

Masud Rahman delivering his welcome speech at the
seminar

H.E Heather Cruden delivering her speech at the
seminar

Rokia Afzal Rahman delivering her speech as chair
during the seminar

Shubhashish Bose delivering his speech during the
seminar

CanCham Review, August 2012

7

Pictorial of the Seminar on Bangladesh: Need for Exports Diversification at the Canada Showcase 2012

Dr. Zaidi Sattar, Chairman of Policy Research
Institute of Bangladesh presenting his keynote paper
at the seminar

Shamim Ahmed, President of BPGMEA
delivering his speech at the seminar

Md. Halimuzzaman, CEO Healthcare
Pharmaceuticals Ltd presenting his PPT at
the seminar

Dr. Zaidi Sattar receiving crest from CanCham
President Masud Rahman

Md. Halimuzzaman shakes hand with CanCham
President Masud Rahman before receiving crest from
H.E Heather Cruden

Shubhashish Bose, Vice Chairman of Export
Promotion Bureau receiving crest from H.E Heather
Cruden
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Seminar on Renewable Energy for a better Bangladesh at the Canada Showcase 2012

From right Islam Sharif, CEO, IDCOL and Dr. Rezwan Khan, VC, United International University

A seminar titled Renewable
Energy for a Better Bangladesh was
held as 2nd seminar during the 1st
day of Canada Showcase 2012 at
the Pan Pacific Sonargaon Hotel,
Dhaka to focus and elaborate the
potential and necessity of renewable
energy in Bangladesh.
Islam Sharif, CEO, IDCOL and
Dr. Rezwan Khan, VC, United
International University presented
their papers at the seminar.

In the socio-economic background of Bangladesh, it is imperative that we focus more on renewable energy for power generation, as
dependence on imported petroleum
products is proving costly amid
dwindling gas reserves.

The gas reserve is not sufficient.
The price of petroleum products has
considerably been on rise therefore,
more focus should be on renewable
energy.
Bangladesh has discovered five
coalmines, which have a combined
reserve of about 2,797 million tons
CanCham Review, August 2012

of high quality bituminous coal. But
the country is failing to extract the
natural resource due to extraction
problem. Therefore, it is quite natural that the common people would
be interested in setting up renewable
energy including solar energy system.

In the aforesaid situation, renewable energy invariably stands as the
reliable source of energy in the
greater interest of the economy and
the environment of Bangladesh.
Bangladesh is a massively powerdeficient country with peak power
shortages of around 25%. More than
60% of its people do not have
access to the power grid. The country only produces 3500-4200 MW
of electricity against a daily demand
for 4000-5200 MW on average,
according to official estimates.

Solar energy is an ideal solution
as it can provide gridless power and
is totally clean in terms of pollution
and health hazards. Since it saves
money on constructing electricity
transmission lines, it’s economical
as well.

Little wonder that it is becoming
popular in Bangladesh. The number
of households using solar panels has
now crossed the one million mark,
the fastest expansion of solar use
anywhere in the world.

In 2002, just 7,000 households in
Bangladesh were using solar panels,
but now more than one million
households, or five million people,
are benefitting from solar energy.
Infrastructure
Development
Company Limited (IDCOL) is
implementing National Domestic
Biogas and Manure Programme
(NDBMP) with support from GoB,
SNV- Netherlands Development
Organization and Kfw.

Under the project a total of 37,269
domestic sized biogas plants will be
financed during the period 20062012. The overall objective of the
NDBMP is to further develop and
disseminate domestic biogas plants
in rural areas with the ultimate goal
to establish a sustainable and commercial
biogas
sector
in
Bangladesh.
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Pictorial of the Seminar on Renewable Energy for a better Bangladesh at the Canada Showcase 2012

High Commissioner of Canada H.E Heather Cruden
delivering her speech at the seminar

CanCham President, Masud Rahman delivering his
welcome speech at the seminar

Islam Sharif, CEO, IDCOL describing the necessity
of renewable energy in Bangladesh

Dr. Rezwan Khan, VC, United International
University addressing at the seminar

Islam Sharif, CEO, IDCOL receiving crest from
President CanCham Masud Rahman and
H.E Heather Cruden

Dr. Rezwan Khan, VC, United International University
receiving crest from President CanCham Masud
Rahman and H.E Heather Cruden
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Pictorial of the Seminar on Imagine Education in Canada at the Canada Showcase 2012

Shaheen Islam, Senior Education and Public
Affairs Adviser, High Commission of Canada
addressing at the seminar

Shaheen Islam, Senior Education and Public Affairs
Adviser, High Commission of Canada receiving a crest
from President CanCham, Masud Rahman

Gaetan Campeau, President, TelcoBridges Inc.
addressing about NGN solution in the seminar

Representative from TelcoBridges Inc presenting PPT
at the seminar

Masfiq Chowdhury, Representative of TelcoBridegs
Inc. in Bangladesh delivering his speech

Gaetan Campeau, President, TelcoBridges Inc.
receiving crest from CanCham Secretary General
Wali Sattar

Pictorial of the Seminar on NGN Solutions that answer the needs for wholesale IGW and ICX business

CanCham Review, August 2012
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Seminar on Canadian Agricultural Products 2012 at the Canada Showcase 2012

From right Steve McLellan CEO Saskatchewan Chamber of Commerce; Raghvan Sampath
Kumar representative of Saskatchewan Pulse Growers; Md. Abdus Samad Mondal Deputy Chief
Operating Officer GETCO Agro Vision Ltd; Jennifer Evancio Senior Director, Saskatchewan Trade
and Export Partnership and Donald Bonner Manager Marketing and Sales, Asia Pacific,
Canadian Wheat Board
A seminar titled “Canadian
Agricultural Products 2012” was
held as 3rd seminar during the 1st
day of Canada Showcase 2012 at
the Pan Pacific Sonargaon Hotel,
Dhaka. The seminar expected that
Canadian Government will share
their advanced technologies and
come up with investment in the agro
based industries in Bangladesh.
As a non-profit, membership
based organization, Saskatchewan
Trade and Export Partnership
(STEP) is providing world-class
specially tailored services.

These services include Trade
Development, Market Intelligence,
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International Finance and Logistics
and International Development
Projects.

Bangladesh have nearly tripled,
with grains and cereals seeing the
highest growth.

Over the past four years,
Canadian agricultural exports to

The Govt. of Bangladesh is also
very keen to develop its agricultural
sectors.

The seminar was told that in
Bangladesh we have many things to
learn from the market strategy of
STEP and our Government should
take similar steps to develop our
own export capabilities. Similarly,
the Canadian Wheat Board and
Saskatchewan
Chamber
of
Commerce are continuously playing
important role in boosting inter
trade between Canada and
Bangladesh.

We hope that the aforementioned
entities would pave the way for the
local buyers and importers to
network with Canadian industry
players who represent high quality
agricultural products and also to
provide an insight into Canada’s
advances in research and development in this sector. As Bangladesh
is one of the most populous countries in the world, there is high
demand of agricultural products.

CanCham Review, August 2012

Pictorial of Seminar on Canadian Agricultural Products 2012 at the Canada Showcase 2012

High Commissioner of Canada H.E Heather Cruden
delivering her speech at the seminar

CEO of Saskatchewan Chamber of Commerce Steve
McLellan delivering his speech at the seminar.

Director of STEP Jennifer Evancio
delivering her speech at the seminar

CWB Manager, Marketing & Sales, (Asia Pacific)
Don M. Bonner addressing at the seminar

Md. Abdus Samad Mondal, Deputy Chief Operating
Officer, GETCO Agro Vision Ltd presenting his PPT
at the seminar

CEO of Saskatchewan Chamber of Commerce Steve
McLellan receivinng crest from CanCham President
Masud Rahman

CanCham Review, August 2012
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High Commissioner’s Reception during Canada Showcase 2012
A reception was held at the Canadian High
Commissioner’s official residence on the evening of
4th March 2012, first day of Canada Showcase 2012.
High Commissioner of Canada H.E Heather
Cruden hosted the reception in honor of the
participants of Canada Showcase 2012.

Ex Ambassadors, Local and International business
delegation, chamber leaders were present at the
reception.

Saska Pinkas playing music during the reception

Sascha Pinkas with his musical band presenting Jazz
music during the party

From right H.E Heather Cruden, Dr. Zaidi Sattar,
Chairman PRI and Barrister Harun ur Rashid,
former ambassador are seen with invited guest.

From left Sharmini Poulin, Head of Management,
Canadian High Commission, H. E. Janet Durno
Country Director, CIDA and Director of STEP
Jennifer Evancio

CanCham President Masud Rahman (left) is seen with
General Manager of Radisson Hotel Madhusudan
Jhingon (middle) and Z. Mahmud Mamun
Director, Impress Group (right)
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High Commissioner’s Reception during Canada Showcase 2012

Senior Director of STEP Jennifer Evancio (right) &
CWB Manager, Marketing & Sales, (Asia Pacific)
Don M. Bonner (left) after receiving gift box during
the reception

Canadian High Commissioner H.E Heather Cruden and
CanCham President Masud Rahman presenting
complimentary air ticket to the lucky coupon winner
Zahid Kabir (extreme right)

H.E Heather Cruden receiving Director of STEP
Jennifer Evancio. CanCham President Masud Rahman
is also seen.

President AmCham Aftab ul Islam and President
BACCO Ahmadul Hoq discussing with Gurujot Singh
Khalsa, CEO, WorldBridge Global Inc.

H.E Heather Cruden meets with Secretary General
CanCham Wali Sattar (left) and Member
CanCham Salimul Haque Essa

H.E Heather Cruden receiving Director CanCham,
Fahim Abdul Wahab

CanCham Review, August 2012
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Seminar on Business Development Opportunities in Bangladesh at the Canada Showcase 2012

From right, Aftab ul Islam, President AmCham; Steve McLellan, Chief Executive Officer of
Saskatchewan Chamber of Commerce in Canada; Mahbubur Rahman, President of ICC Bangladesh;
Asif Ibrahim, President of DCCI; Amjad Khan Chowdhury, President of MCCI Dhaka and
Dr. Khondaker Golam Moazzem, Senior Research Fellow, CPD
A seminar styled "Business
Development Opportunities in
Bangladesh" was held on the sidelines during the 2nd day of Canada
Showcase 2012 at Sonargaon Hotel
in Dhaka on March 5, 2012.

Speakers in the seminar said
Canada should explore more business opportunities and invest in
Bangladesh as the country offers the
most liberal trade regime in South
Asia.

They said Bangladesh has adopted
many business-friendly policies in
the last four decades. All of them
cater to private businesses, both
local and foreign.
Khondaker Golam Moazzem,
Senior Research Fellow of Centre
for Policy Dialogue (CPD) said
although the relation between
Canada and Bangladesh dates back
to 1971, the North American country has only invested US$300 mil-
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lion so far. Last year, Canada invested $2.5 million in Bangladesh,
which is 0.5 percent of its total foreign investment, although the FDI
regime in Bangladesh is one of the
most liberal in South Asia.

The two-way trade however
increased sharply in recent years,
more than doubling to $1.6 billion
in 2011 from $648 million a year
before, with the balance tilted
towards Bangladesh. Bangladesh's
policies meet the demands and
needs of investors especially foreign
ones. "The country has the most liberal trade regime in South Asia
region. It offers incentives and supports for investment in priority sectors." he added.

The analyst said investment in
terms of GDP in Bangladesh has
been stuck at 25 percent for a
decade, which offers Canada
immense opportunity to invest in
the country.

"Bangladesh offers one of the
lowest tariff rates in the region in
raw material and intermediary
goods
imports.
Besides,
Bangladesh's domestic market is
also equally important.The exportimport activities have doubled from
$16 billion in 2002 to $43 billion
last year. The economy is gradually
opening up, creating more business
opportunities.
He urged the government to diversify both export basket and export
destinations instead of being confined to a few products like RMG
and a few countries such as the USA
and EU.

Amjad
Khan
Chowdhury,
President of Metropolitan Chamber
of Commerce and Industry, Dhaka,
said Bangladesh offers a competitive production base due to its geographical position.
CanCham Review, August 2012

Seminar on Business Development Opportunities in Bangladesh at the Canada Showcase 2012

"Bangladesh's middle class is
growing fast, offering a market for
producers. In the same way, surrounded by India, it also offers market opportunity for countries like
Canada he added.

Steve McLellan, Chief Executive
Officer of Saskatchewan Chamber
of Commerce in Canada, said they
want to cross the $2.0 billion trade
milestone between Bangladesh and
Canada soon. Sharing knowledge
about each country is important to
boost trade. "We need to know what
you offer and know the products
you are good at. The link between
people is also important to accelerate bilateral trade," So, the chambers should explore business opportunities.

Asif Ibrahim, President of Dhaka
Chamber of Commerce and
Industry (DCCI), said Bangladesh
offers an unparallel investment climate compared to the other South
Asian economies. "Bangladesh is a
place for investment. As the future
lies with Asia, the country will be an
economic tiger in the future."
DCCI President also said the
country offers broad non-partisan

political support for market-oriented reform and the most investorfriendly regulatory regime in South
Asia. Bangladesh has trainable,
enthusiastic, hard-working and lowcost (even by regional standards)
labour force suitable for any labourintensive industry," The geographic
location of Bangladesh is ideal for
global trade, with very convenient
access to international sea and air
routes.

He also said Bangladeshi products
enjoy duty-free and quota-free
access to almost all the developed
countries. "This access to the global
market is further helped by the fact
that the policy regime of
Bangladesh for foreign direct
investment is by far the best in
South Asia." "Though on a limited
scale, Bangladeshi products have
already found their access with
lower duty in the markets of
Thailand, India and Pakistan. Talks
are underway with China, Russia,
Malaysia and other neighbouring
countries in this regard."
Canadian business people can
invest in Bangladesh's energy, agro-

Canadian High Commissioner H. E Heather Cruden
delivering her speech at the seminar
CanCham Review, August 2012

processing industries, food, transportation, paper and pulp from Jute,
fertilizer, textiles, leather and
leather goods, ceramics, pharmaceuticals, electronics, light engineering, steel, hospitals, education,
tourism and hotels and shipbuilding.
Aftab ul Islam, President of
American Chamber of Commerce in
Bangladesh, said many investors
have admitted that Bangladesh
offers the most return on investment.

Mahbubur Rahman, President of
International
Chamber
of
Commerce Bangladesh, who moderated the seminar, said, "We need
FDI and investment. Bangladesh
also needs to produce more to
export to countries like Canada," he
added.
Heather
Cruden,
High
Commissioner of Canada to
Bangladesh and Masud Rahman,
President of Canada Bangladesh
Chamber of Commerce and
Industry, also spoke at the seminar
co-organized by the DCCI and the
Saskatchewan
Chamber
of
Commerce.

Mahbubur Rahman, President of ICC Bangladesh
delivering his speech as Chair at the seminar
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Pictorial of the Seminar on Business Development Opportunities in Bangladesh at the Canada Showcase 2012

Asif Ibrahim, President DCCI delivering his speech at
the seminar

Aftab ul Islam, President AmCham sharing his view
at the seminar

Steve McLellan, Chief Executive Officer
Saskatchewan Chamber of Commerce, Canada
speaking at the seminar

Amjad Khan Chowdhury, President MCCI, Dhaka
delivering his speech

Dr. Khondaker Golam Moazzem, Senior Research
Fellow, CPD presenting his keynote at the seminar

Trade Commissioner of the High Commission of
Canada Mortoza R. Tarafder sharing his views
and questions with the panel of experts
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Pictorial of the Seminar on Business Development Opportunities in Bangladesh at the Canada Showcase 2012

Mahbubur Rahman, President of ICCB is seen with
H.E Heather Cruden and President CanCham
Masud Rahman

Asif Ibrahim, President of DCCI shaking hand with
President CanCham Masud Rahman after receiving
crest from H.E Heather Cruden

Aftab ul Islam, President of AmCham receiving crest
from H.E Heather Cruden

Amjad Khan Chowdhury, President of MCCI, Dhaka
receiving crest from H.E Heather Cruden

Canadian High Commissioner H.E Heather Cruden &
President CanCham Masud Rahman presenting crest to
Dr. Khondaker Golam Moazzem

M. A. Momen, President, BTCCI (extreme left) is seen
with Syed Mastafizur Rahman Director, CanCham
(extreme right) with invited guests in the seminar

CanCham Review, August 2012
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Seminar on Outsourcing Outlook for Bangladesh at the Canada Showcase 2012

From right Nazim Farhan Choudhury; Mahboob Zaman, President BASIS; Ahmadul Hoq, President BACCO; Anir
Chowdhury, Adviser to the Access to Information (A2I) Prime Minister’s Office; Peter Anthony Dindial, Chief
Executive Officer, GPIT and Gurujot Singh Khalsa, Chief Executive Officer, WorldBridge Global Inc.

A seminar titled “Outsourcing
Outlook for Bangladesh” was held
as 6th seminar during the second
day of the Canada Showcase 2012.

Mahboob Zaman, President of
Bangladesh Association of Software
and Information Services (BASIS)
said that the country's business-people could also follow in the footsteps of Tata or Birla, Indian business giants that came to the IT and
outsourcing business a long ago.
Outsourcing, also known as business process outsourcing, is a way
of doing business through a third
party. Different companies, including financial institutions, banks,
telecom companies and airlines,
offer such services.
There is no other sustainable
employment than outsourcing business for Bangladesh, said Gurujot
Singh Khalsa, Chief executive officer of US-based WorldBridge
Global Inc. The country has the
potential to create over 200,000
direct and 50,000 indirect jobs and
earn $5 billion a year in the next
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decade through outsourcing, Khalsa
said that the Indian market was a
'zero' when it started outsourcing
business there, he said. But the
country earned $50 billion from the
business last year.
WorldBridge plans to invest $150
million in Bangladesh in the next
five years, which will create 10,000
direct and 3,000 indirect jobs and
help people earn $100 million a
year, Khalsa said. The investment
will draw attention of other global
companies to invest in Bangladesh,
he added. The Bangladesh government should facilitate tax holiday in
the sector for the next 10 years,
business visas for five years to the
foreigners and provide quality internet at competitive prices comparing
with the neighbouring countries, he
said.
Khalsa also said the government
should build well IT and communication infrastructure and backup
international submarine cable to let
outsourcing business grow in
Bangladesh.

The country failed to perform well
in outsourcing although the business began in Bangladesh in 2008,
said Ahmadul Hoq, President of
Bangladesh Association for Call
Centre Outsourcing. Outsourcing
business is struggling in Bangladesh
for a backup cable, he said. The
kind of outsourcing business
Bangladesh provides with the help
of voice or call centres occupies
only 10 percent fields of the business, he said. Zaman of BASIS said
41 Bangladeshi IT firms are now
taking part in two fairs in Europe to
get outsourcing business.

In Bangladesh, 65 percent of the
population are under 25 and the
time difference with the west is a
unique opportunity for the country
for outsourcing business. IT will be
the lifeline of Bangladesh economy
in the next five to seven years, he
added.
Anir Chowdhury, Adviser to the
Access to Information (A2I) programme, presided over the seminar.
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Pictorial of the Seminar on Outsourcing Outlook for Bangladesh at the Canada Showcase 2012

Peter Anthony Dindial Chief Executive Officer GPIT
addressing in the seminar

Gurujot Singh Khalsa, Chief Executive Officer,
WorldBridge Global Inc. presenting his keynote at the
seminar

Mahboob Zaman, President, BASIS addressing at the
seminar

Ahmadul Hoq, President, BACCO giving his speech at
the seminar

Ahmadul Hoq, President, BACCO receiving crest from
H.E Heather Cruden.

Gurujot Singh Khalsa,CEO, WorldBridge Global
Inc. receiving crest from H.E Heather Cruden.
President CanCham Masud Rahman is also seen
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Pictorial of the Canada Showcase 2012 Closing Ceremony

Muzahid Hossain from Prime Bank receiving crest
from H.E Heather Cruden

CWB Manager, Marketing & Sales, (Asia Pacific)
Don M. Bonner receiving crest from H.E Heather
Cruden at the closing ceremony

Gaetan Campeau President TelcoBridges Inc.
receiving crest from H.E Heather Cruden at the closing
ceremony of Canada Showcase 2012

Representative of Eyeball Network Inc. receiving crest
from H. E Heather Cruden

Principal of Canadian International School Michael
Lee Foster receiving crest from H.E Heather Cruden.
Mohammad Kamal Uddin, Chairman CIS is also seen.

Md. Abdus Samad Mondal Deputy Chief
Operating Officer GETCO Agro Vision Ltd
receiving crest
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Canada Business Awards 2012 : A symbiotic journey towards development

From left in the front row, Fazlur Rahman, Chairman of City Group; Muhammad Qayyum, Managing Director of Bata
Shoe Company (Bangladesh), Islam Sharif, Chief Executive Officer of IDCOL and Raghavan Sampath Kumar, a
Representative of Saskatchewan Pulse Growers are seen with trophies awarded by Canada Bangladesh Chamber of
Commerce and Industry at Radisson Hotel in Dhaka . From left in the background, Masud Rahman, President of
CanCham Bangladesh; H.E Heather Cruden, Canadian High Commissioner to Bangladesh; Gowher Rizvi, Foreign
Affairs Adviser to the Hon’ble Prime Minister; Mortoza R Tarafder, Trade Commissioner of the Canadian High
Commission and Aftab ul Islam, President of American Chamber of Commerce in Bangladesh are also seen.

The Canada Bangladesh Chamber
of Commerce and Industry
(CanCham) awarded four companies for promoting bilateral trade
between the two counties and practising eco-friendly business models.
CanCham Bangladesh in association
with
Canadian
High
Commission in Dhaka presented the
accolade styled 'Canada Business
Awards 2012' at Radisson Hotel in
the city.

The four are Bata Shoe Company
(Bangladesh) Ltd, Saskatchewan
Pulse Growers, City Group of
Companies and Infrastructure
Development
Company
Ltd
(IDCOL).
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Bata got the award as “Canada's
most sustained investor in
Bangladesh” as the shoemaker is
playing a pivotal role in developing
Bangladesh's leather industry and
practising eco-friendly business
models.

Saskatchewan Pulse Growers, a
representative body of 18,000 pulse
farmers in Canada, got the award as
“Bangladesh's most preferred business partner from Canada” for
exporting quality foodgrains such as
lentils, peas and chickpeas to
Bangladesh.
City Group was crowned as
“Canada's most preferred business
partner from Bangladesh”. The

company has been importing
Canadian agricultural commodities
such as wheat, canola and yellow
peas for more than 25 years. Last
year, the Group imported agro commodities worth $168.90 million.

State-owned IDCOL got the accolade in the category -- The Green
Company of Bangladesh -- for promoting solar power in the off-grid
areas of Bangladesh.
Gowher Rizvi, Foreign Affairs
Adviser to the Hon’ble Prime
Minister, was present as Chief
Guest and urged the Canadian companies to invest more in
Bangladesh.
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Canada Business Awards 2012 : A symbiotic journey towards development

High Commissioner of Canada H.E Heather Cruden
giving her speech at the Business Awards ceremony

Gowher Rizvi, Foreign Affairs Adviser to the Hon’ble
Prime Minister giving his speech at the Business
Awards ceremony as Chief Guest

Muhammad Qayyum, Managing Director of Bata Shoe
Company (Bangladesh) awarded as Canada's most
sustained investor in Bangladesh receiving crest from
CanCham President Masud Rahman

Raghavan Sampath Kumar, a Representative of
Saskatchewan Pulse Growers awarded as
“Bangladesh's most preferred business partner from
Canada” receiving crest from H.E Heater Cruden

Fazlur Rahman, Chairman of City Group crowned as
“Canada's most preferred business partner from
Bangladesh” receiving crest from Gowher Rizvi,
Foreign Affairs Adviser to the Hon’be Prime Minister

Islam Sharif, Chief Executive Officer of IDCOL awarded
as “The Green Company of Bangladesh” receiving
crest from Director of STEP Jennifer Evancio
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Trade with Canada in the fast lane

The Daily Star, Bangladesh's top
English daily published an interview of Mr Masud Rahman on
March 5, 2012 where he talked on
various aspects of Canada
Showcase 2012.

According to the Daily Star
report, businessmen of both
Bangladesh and Canada are giving
all-out efforts to cross the $2 billion
mark this year in bilateral trade
between the two countries.
But even a few years ago they
were struggling to cross the $1 billion mark as trade growth was slow.

They had to hold scores of seminars and meetings at different levels
to make both the markets popular to
the businessmen.

At last, their dream came true in
2009 when the bilateral trade volume crossed the $1 billion mark.
The growth has picked up since
then, driving on huge exports of
Bangladeshi garments to the North
American country.

Exports of wheat and lentil from
Canada to Bangladesh also marked
a rise after 2009.
Bangladesh imported wheat worth
$300 million in 2011, while the
amount was zero before 2004.

Similarly, import of lentils rose to
$150 million in 2011 from $30 million in 2004.
CanCham Review, August 2012

CanCham President Masud Rahman during the interview

The bilateral trade reached $1.39

billion in 2010 and $1.63 billion in
2011.

And the trade balance between the

two countries was heavily in favor
of Bangladesh.

Of the total bilateral trade in 2011,

Bangladesh exported goods worth

$1.07 billion and imported products
worth $555 million.

“We are celebrating the achieve-

ments. The bilateral trade will cross

the $2 billion mark at the end of
2012 as the volume is increasing at
a faster rate,” said Masud Rahman,
president of Canada Bangladesh
Chamber

of

Commerce

and

Industry (CanCham Bangladesh).
The

bilateral

trade

between

Canada and Bangladesh was at $624
million even in 2006. But growth
marked a turning point in 2008

when local exporters launched a

drive to grab more share of the
Canadian market riding on dutyand quota-free benefits.

Previously, the trade volume was

low as many of the Bangladeshi
businessmen did not know about the
market, Rahman said.

Now, many Bangladeshi business-

men are going to Canada to know

about the demand of its consumers,
he said.

Canada has awarded Bangladesh

duty- and quota-free benefits since
2003. “Now, our target is to diversi-

fy Bangladesh's exports as currently
95 percent products exported to
Canada

are

garment

items,”

Rahman said.There is an ample
opportunity to export pharmaceuti-

cals, software and IT services, plas-

tic products, footwear and leather
goods, ceramics, furniture and bicycle to Canada, he added.
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“We should not depend only on
garments. We have the opportunity
for other products also,” he said.
Like other western countries,
Canada is also shifting its focus to
other destinations as its longtime
trade partner China has become
expensive for Canadian consumers.
Moreover, China is now opting
for high-end technological gadgets,
rather than garments. As a result,
Bangladeshi businessmen can easily grab more market share of
Canada, Rahman added.

The main Canadian exports to
Bangladesh include iron and steel,
lentils, cereals, machinery, oil
seeds, electrical machinery and
pharmaceutical products.

In an effort to strengthen the
bilateral trade, the CanCham started holding Canada Showcase since
2011.He said the Canadian invest-

ment in Bangladesh is also increasing at a faster rate.

He said the value of total
Canadian
investment
in
Bangladesh will cross $300 million
mainly in the sectors like telecom,
renewable energy, infrastructures
and power and Bangladesh is the
second largest exporter to Canada
after India among the South Asian
nations he added.

“Our target is to brand
Bangladesh positively in Canada.”
Both the countries need to increase
people-to-people contact further to
strengthen the bilateral ties and
harness trade potentials, he added.
According to Rahman, one of the
major challenges in bilateral trade
is that many people are not aware
of different information of the two
countries.
“We are holding seminars and
exhibitions to remove the barrier of

information gap between Canada
and Bangladesh.”

He said the chamber is trying to
strengthen the bilateral relationship
also by involving the non-resident
Bangladeshis in Canada.
More than one lakh Bangladeshis
residing in Canada are also playing
a vital role in strengthening the
relationship, he said.

Moreover, the year 2012 marks
the
40th
anniversary
of
Bangladesh-Canada bilateral relationship.

Canada has been assisting
Bangladesh since its independence,
and the amount of assistance
through Canadian International
Development Agency has been $4
billion so far.
Courtesy: The Daily Star

Bangladesh can rely more on Canadian wheat
The Daily Star, Bangladesh's
largest English daily published an
interview of Graham Worden, Ex.
Senior Manager of Technical
Services at Canadian Wheat Board
(CWB) on May 16, 2012.

He said Bangladesh can rely on
high-quality wheat from Canada to
ensure quality of end products to
cater to the needs of the changing
food habit of the young generation.
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Graham Worden

“Canadian farmers are very
careful about growing high quality
products. We believe our wheat

quality is going to give benefit to
the Bangladeshi flour mills,” said
Graham Worden, senior manager
of technical services at CWB. "We
feel the Canadian wheat is good for
blending," he told The Daily Star.
Worden was in Dhaka to attend
a daylong technical training session for wheat millers, bakers and
lab technicians of Bangladesh. The
Canadian High Commission in
Bangladesh, in association with
CWB and Canadian International
Grains Institute (CIGI) organized
the programme.
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Controlled by Western Canadian
farmers, the CWB is the largest
wheat and barley marketer in the
world. As one of Canada's biggest
exporters, the Winnipeg-based
organisation sells grains to more
than 70 countries.
Bangladesh's imports grew more
than three times to over 30 lakh
tonnes recently from below 10 lakh
tonnes since the beginning of 2000,
according to official estimates.

Mr. Worden said the CWB is the
marketing agency for Canadian
wheat around the world. “We have
spent a lot of time developing the
quality of wheat grown in Western
Canada. So, we develop our relationships with countries and mills in
order to benefit from the quality of
our wheat. We work closely with
CIGI to promote the quality."
"Our main marketing strategy is to
maintain quality and show customers how it can be used. We offer
technical support and bring industry
people to Canada to learn. We have
technical experts that can visit countries that are using the wheat."
He said he thinks the biggest benefit for Canadian wheat is it can be
blended with many types of wheat
for producing a good quality. "The
gluten strength of Canadian wheat is
excellent. It allows Canadian wheat
to be used in many different types of
products such as biscuits, cakes and
breads."

Mr. Worden, who joined CWB in
July 1993, said the Bangladeshi
market is interesting and has
expanded greatly in the last few
years, thanks to a rise in income.
CanCham Review, August 2012

“Today there is a better focus on
end product quality. There are wider
choices of different products in
Bangladesh."
"What we see around the world is
as countries expand and grow and
become more affluent, people want
to eat many different types of foods.
We know rice is the staple food in
Bangladesh, but young people today
want different choices."

He said Bangladesh over the last
few years has become an important
customer to Canada because of their
interest in the country's wheat due to
the expanding demand of higher
quality products.
Worden, who has been in the food
industry for the last 36 years, said
the CWB is closely working with
the farmers in Canada to produce
good quality of wheat. “There is a
strong competition in the world. We
are small producers of wheat compared to the global yield. But we
feel that having a good quality focus
is the best strategy for us to develop
the best quality wheat so that customers around the world appreciate
our efforts.”

Global production of wheat is
now around 660 million tonnes and
Canada accounts for 25 million
tonnes. “In terms of the global production, we are small. But Canada is
a big country with a very small population. So, about 80 percent of our
wheat is exported,” he said.
He said Bangladeshi market and
its flour mills have shown confidence in Canadian wheat. "I think
they like the quality. Sometimes you
pay a little more to have better qual-

ity produce, but it costs less at the
end because you get consistent quality in a range of products. So, it
becomes beneficial for Bangladeshi
industries.”
Bangladesh can buy more wheat
from Canada not only for quality
flour but also to ensure a smooth
supply, said Worden, who graduated
from McGill University in Montreal
in food science in 1975.

During the visit, he met some top
flour millers in Bangladesh. “They
are interested in understanding the
quality of Canadian wheat better.”
He said Canada has developed
many varieties of wheat. "But the
quality system in our country has,
however, restricted the number of
varieties to help us maintain quality.
We conduct various tests to ensure
it."

He said the prices of wheat are
falling globally due to good crop
last year.
Mr. Worden said Bangladesh has
become a strong partner of Canada.
"We have a strong relationship with
Bangladesh for years. Both
Bangladesh and Canada are part of
the Commonwealth, which provides
the natural advantage for relationship for Canada and Bangladesh.
We hope two-way trade will continue to grow in future.”
Bangladesh's exports to Canada
are also growing with the country
sending goods worth more than $1
billion in 2011, according to Canada
Bangladesh Chamber of Commerce
and Industry.
Courtesy: The Daily Star
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Trade ties with Canada to deepen

An opportunity has been created
for Bangladesh in the Canadian
market as the North American
nation is trying to diversify its
sourcing countries for higher costs
of production in China.
Bangladesh has the opportunity to
explore more in the Canadian market as the country has export potential in different sectors like garments and textiles, pharmaceuticals,
plastic goods, ceramics, furniture,
jute and jute goods, bicycles,
footwear and leather and leather
goods, said Steve McLellan, Chief
Executive Officer of Saskatchewan
Chamber of Commerce, in an interview with The Daily Star on
Monday March 12, 2012. He was in
Dhaka to attend the second Canada
Showcase-2012 recently.

McLellan discussed ways to
increase bilateral trade between the
two countries, investment potential
by Canadian entrepreneurs in
Bangladesh and the different hurdles to growing trade. He said China
is the largest trading partner for
many countries worldwide, but this
Asian manufacturing giant is no
more viable as a sourcing country
for higher costs of production and a
shortage of workers.

“So we are looking for new markets. Bangladesh has the opportunity to grab more market share in
Canada,” the chief executive said.

On the investment front,
McLellan said Canadian entrepreneurs have the opportunity to invest
in energy and power, infrastructure,
roads and highways, textiles and
ready-made garments, services and
education.
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Both countries
should invest in
innovative projects. He said
joint
ventures
would be the best
option as the
local
partners
would be more
aware of the
political and economic situation.

On attracting more Canadian
investment, the CEO said the private sector and governments of both
countries should exchange views
and hold business dialogues to disseminate more information on the
potential of bilateral trade.
“We need to enhance people-topeople contacts to tap trade potential,” he said.
It is the responsibility of the
chamber bodies and trade associations in Bangladesh and Canada to
disseminate trade related information among people, he added.

“We have some programmes in
the near future from the chamber to
gather businessmen from both countries. I hope such programmes will
help disseminate information
among the businessmen,” he said.
The situation will not improve
dramatically overnight, he said. The
Canada Showcase is a good example of spreading awareness on the
business potential, he says.

“There should be a level of understanding, especially between the
investors. We need the relationship

Steve McLellan

to beyond the label to harness trade
potential,” McLellan said.
He said the Canadian exporters
also have good opportunities to
explore the Bangladeshi market as
there is good demand for Canadian
products that has been created over
the years.

Bangladesh can import fruits,
canola oil seed, lentils, transports,
chickpeas, machinery and farm
equipment. CanCham data shows
that Bangladesh imported wheat
worth $300 million and lentils
worth $150 million in 2011.
The import of wheat from Canada
was almost nil in 2004, while lentil
imports stood at $30 million, data
showed. “So, bilateral trade is
increasing at a fast rate,” he said.

Five particular steps might be followed to grab more businesses.
Businesses need to have an understanding between them, exchange
information, have knowledge on the
business opportunity, build partnerships, and celebrate the successes in
bilateral trade, he said.
Courtesy: The Daily Star
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In search of development-led globalization
Globalization: Towards Inclusive and
Sustainable
Growth
and
Development”.

Dr. Debapriya Bhattacharya

The Cairo Conference of developing countries held in 1962 called for
the creation of a platform within the
framework of the United Nations
(UN) to address “all vital questions
related to international trade, primary
commodity, trade and economic relations between developing and developed countries”. Accordingly, the
United Nations Conference on Trade
and Development (UNCTAD) was
established as a permanent inter-governmental body under the UN General
Assembly to deal with issues related
to trade and development through an
integrated approach. Since 1964,
UNCTAD has met in quadrennial-al
sessions to update its mandate and set
the principles and priorities of its
future work programmes. Building on
its earlier accomplishments, the 13th
session of UNCTAD, better known as
UNCTAD XIII, took place in Doha
during 21-26 April 2012.
The overarching theme of the conference was “Development-Centered
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The official part of the event contained ministerial meetings, highlevel segments, thematic roundtables
and dedicated panel discussions as
well as a Global Services Forum and a
World Investment Summit. As is customary, a Civil Society Forum (17-25
April 2012) preceded the official
meetings and a number of side-events
were organized during the conference.
However, general debates at the
“Committee of the Whole” along with
meetings of the working groups for
the finalization of the negotiating text
for UNCTAD XIII, i.e., the Doha Accord, defined the final outcomes of
the conference.

Deliberations on the leitmotif of
UNCTAD XIII were categorized into
four sub-themes: i) enhancing an
enabling economic environment at all
levels in support of inclusive and sustainable development; ii) strengthening all forms of cooperation and partnerships for trade and development,
including North-South, South-South
and triangular cooperation; iii)
addressing persistent and emerging
development challenges as related to
their implications for trade and development and inter-related issues in the
areas of finance, technology, investment and sustainable development;
and iv) promoting investment, trade,
entrepreneurship and related development policies to foster sustained economic growth for sustain-able and
inclusinve development.

Despite the elaborate arrangements
made for hosting this global platform,
the pertinent question is whether
UNCTAD XIII will be able to provide
action-oriented guidance in addressing the persistent and emerging developmental challenges presently confronting the world. The operational
modalities of UNCTAD are based on
its three inter-linked pillars: i) forum
for inter-governmental deliberations
and consensus building; ii) think-tank
for research and analysis on key and
emerging development issues; and iii)
provider of demand-driven technical
assistance to developing countries. It
is to be seen whether UNCTAD XIII,
by leveraging on its three complementary roles, can strategically focus
on the current global agenda on tradeand development-related issues.
The conceptual construct of rebalancing

The backdrop of UNCTAD XIII has
been provided by the recent dramatic
changes in the global economic environment within which both developed
and developing countries have to confront the challenges relating to maintaining macroeconomic stability and
accelerating economic growth. On the
one hand, the global financial meltdown has been followed by fiscal disintegration in some developed
economies, coupled with their abovetrend unemployment. On the other
hand, enhanced risks relating to food
insecurity, energy price volatility,low
value addition in commodity markets
, and consequences of climate change
are threatening the meager socio-economic achievements of low-income
developing countries.
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In this context, UNCTAD XIII
seeks to propose a development
design, styled as “Development-led
Globalization (DLG)”, with a view
to attaining “inclusive and sustainable development”. The concept of
DLG has been derived by distilling
the lessons of the recent (ongoing)
global financial and economic crisis. Three such lessons mentioned in
the Secretary General's Report are
the following: i) leaving the markets
to regulate themselves is both ineffectual and costly; ii) when a large
number of economies collapse so
dramatically, there must have been
underlying weaknesses and fragilities missed or ignored by policy
makers prior to the crisis; and iii)
when things do fall apart, the state
remains the only institution capable
of mobilizing the resources to confront large and systemic threats.

To get away from a “business as
usual” trajectory, the concept of
DLG has been juxtaposed with the
dominant practice of “Finance-led
Globalization (FLG)”. Although a
structured and/or formalized definition of DLG has neither been provided in the Secretary General's
Report nor in the text under negotiation, one can very well tease out
certain notable characteristics of the
proposed conceptual construct from
the mentioned documents.
The critical emphasis of DLG is
on addressing the “imbalances” pervading
the
global
(also
regional/national) economic policies and institutions. To this end,
DLG is expected to reconnect
“finance with real economy”, particularly for building productive
capacity.

DLG recognizes the key role of
private sector-driven economic
growth as it will facilitate adjustments during structural transforma-
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tion. Recovery of the global economy will be redeeming in this respect
as it will help all countries to float in
the rising tide.
Existential challenge to UNCTAD

Besides introducing a novel conceptual construct on globalization
and adopting a demand-driven outcome document of UNCTAD XIII,
what will possibly matter the most
in the coming days is UNCTAD's
capability to service its mandate:
How will UNCTAD retain and reaffirm its unique identity and role by
delivering on its new work programme? Since the creation of
UNCTAD, over the decades, institutional features of the development
landscape have undergone an
immense metamorphosis. A number
of competent and visible development-related
agencies
have
emerged, often with work areas
overlapping with that of UNCTAD
(e.g., the WTO and Common Fund
for Commodities). Indeed, a number of UN agencies, such as the
United Nations Department of
Economic and Social Affairs, the
United Nations Development
Programme and the UN Office of
the High Representative for Least
Developed Countries, Landlocked
Developing Countries and Small
Island Developing States, are also
pursuing similar trade- and development-related issues. This is not to
say that certain intellectual products
of UNCTAD do not stand out on
their own in terms of both rigour
and relevance (e.g., works on
investment and competition policies). The fundamental challenge
for UNCTAD in this regard will be
to protect and promote its niche
space by avoiding duplication and
building strategic alliances. Over
and above, there is the demand on

UNCTAD to be part of “UN
Delivering as One”.

Thus, the relevant consideration
in this respect would be the capacity of the top echelon of UNCTAD to
provide a robust, inclusive and
inspiring leadership. Regrettably,
the public disclosure of the not-soflattering findings of a recent management review conducted by an
agency of the UN has foreshadowed
these concerns.
Still, UNCTAD remains a
resourceful institution with great
heritage and continuing relevance.
It has made key contributions in
achieving concrete goals identified
by the international development
community. UNCTAD is a home to
a large number of talented and dedicated development experts. The
developing world looks upon it as a
natural ally. The developed
economies find it as a useful platform for generation of practical
ideas to promote the integration of
developing countries into the global
economy. The civil society largely
empathizes with the works of UNCTAD.

Thus, one is inclined to believe
that UNCTAD XIII will provide the
much-needed impetus to the organization, capitalizing on its comparative advantages, to come out of the
“business as usual” mode, which it
strongly recommends for the rest of
the world.
This is an abridged version of an
article published in The Daily Star
on April 22, 2012, written by Dr.
Debapriya Bhattacharya, Distinguished Fellow, Centre for Policy
Dialogue (CPD), Dhaka.
Courtesy: The Daily Star
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Strategies for winning New and Emerging RMG Markets

Bangladesh today exports more
garments than any other country in
the world except China. Readymade
garments comprise 78% of
Bangladesh’s total export earnings.
However,
nearly
95%
of
Bangladesh’s textile exports are
shipped to the United States,
Canada, and the European Union,
an overdependence that is increasingly concerning Bangladeshi producers, given growing competition
in world markets and shrinking
demand in many countries due to
recession and financial crises.

Responding to these concerns, the
Bangladesh Ministry of Commerce,
in cooperation with the Bangladesh
Garment
Manufacturers
and
Exporters Association (BGMEA)
and the Bangladesh Knitwear
Manufacturers and Exporters
Association (BKMEA) in 2009 initiated the RMG Trade Promotion
Project. The project, which ran until
December 2011, was supported by
the German Federal Ministry for
Economic
Cooperation
and
Development (BMZ) through the
Deutsche
Gesellschaft
für
Internationale
Zusammenarbeit
(GIZ) GmbH.
The objective of the RMG Trade
Promotion Project was to open up
new and emerging markets for
Bangladesh’s garment exports. And
according to Faruque Hassan, Vice
President of BGMEA, “It worked!”
In 2010 and 2011, 66 new buyers
from Japan, Hong Kong, South
Africa, Mexico, Brazil, and Chile
came to Dhaka for the first time to
attend the KNITEXPO and BATEXPO trade fairs. A total of 88 buy-
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ers and exporters came from Hong
Kong in separate missions to
explore the opportunities of sourcing in Bangladesh. Exports to Hong
Kong rose by 62% in 2010/2011;
exports to all the countries targeted
by the project rose between 33%
and 111% during the project term.

Bangladeshi producers exhibited
their readymade garments in 32
stalls, and the delegation returned to
Bangladesh with full order books.

the final personal intervention of
Prime Minister Sheikh Hasina succeeded in achieving a relaxation in
the rules of origin for Bangladesh’s
knit garments exported to Japan,
from a three-stage to a two-stage
Generalized System of Preferences
(GSP) facility.

1. Market Access Guide - a
coherent and unified guide book :

Aslam Sunny, Vice President of
BKMEA, who participated in several BKMEA scoping missions supported by the project, underlined the
success of BKMEA/GIZ efforts to
open the Japanese market to
Bangladesh garment producers.
Three missions to Japan as well as

Bangladeshi garment exports to
Japan increased by 43% during the
project term. After the project was
completed, BKMEA continued the
initiative, taking a delegation of 125
people to the crucial IFF trade fair
in Japan in January 2012.

Three main areas of work were
the base for all project activities; all
of them have addressed the new
markets’ information needs and the
promotion of the Bangladeshi RMG
products in the new explored markets.

The project began by carefully
studying the trade data of the last
ten years. Seven countries were
identified as the most promising
potential
new
markets
for
Bangladeshi woven garments:
Turkey, Japan, South Africa,
Mexico, Brazil, South Korea, and
Australia. BGMEA, with support
from GIZ, developed the Market
Access Guide to the New andand
Emerging Markets for Bangladesh.
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Woven Garments Manufacturers
and Exporters, which provides
detailed information about market
size, the competitive advantage of
specific Bangladeshi RMG products, and tariff and non-tariff barriers in each of these countries.
The guide also analyzes the competitiveness of Bangladesh's top 20
exported woven apparel products
vis-à-vis the top 20 imported products in new and emerging markets.
Strategies for entrepreneurs and
BGMEA were suggested, and
essential government initiatives
were also proposed. Five thousand
copies of the Market Access Guide
were printed and distributed to
BGMEA members

2. New markets’ information:

With project support, the research
cells of BGMEA and BKMEA
developed their capacity to regularly generate, update, and disseminate
relevant information about new
markets with export potential.
During the project term, BGMEA
prepared market briefs on Mexico,
Brazil, Chile, Japan, Turkey, South
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Africa, and South Korea, while
BKMEA published market briefs on
Hong Kong, South Africa, Japan,
and Russia.

3. Export Promotion:

BGMEA and BKMEA staff members were sent abroad for workshops on trade-related topics. The
project also supported the trip of
two Ministry of Commerce officials
who attended a course on Trade
Negotiations and Commercial
Diplomacy at the World Trade
Institute in Bern, Switzerland.
Scoping missions to some of the
most promising markets were
organized by the garment associations and the project. BKMEA factory owners undertook seven missions, three to Japan, two to Hong
Kong, one to Russia, and one to
South Africa, while BGMEA organized two multi-country scoping missions to 1) Mexico, Brazil, Chile
and 2) Argentina, Peru, Colombia,
and Brazil.

BGMEA Vice President Faruque
Hassan, who participated in both
BGMEA scoping missions to Latin
America, sees tremendous potential
for Bangladeshi garment manufacturers in Latin America, particularly
in Brazil, which has a booming
economy and will host the 2014
World Cup and the 2016 Olympics.
According to Hassan, one of the
most important results of the project
was its successful lobbying of the
Bangladesh Government to open an
embassy in Brazil, thus facilitating
trade relations between the two
countries and making it far easier
for businesspeople to obtain visas.
Exports from Bangladesh to
Brazil increased by 111% in
2010/2011, and Hassan sees this as

only the beginning – particularly
because Bangladeshi exporters can
take advantage of the opposite seasons in the northern and southern
hemisphere to export to Latin
America during lean periods in the
traditional markets of Europe and
North America.

Hassan also praised the project’s
successful efforts to brand
Bangladesh. The documentary film,
The
Amazing
People
of
Bangladesh, a co-production of
BGMEA and GIZ, focused on the
ability of Bangladesh to produce
top-end quality products and the
availability of developed infrastructure in the country. The film, with
subtitles in Spanish and Portuguese,
was distributed to potential buyers
from Argentina, Peru, Colombia,
and Brazil. Copies of the film were
also given to a number of government agencies, importers’ associations, business chambers, and manufacturers in Japan. On the occasion
of Victory Day, 16 December 2011,
the Bangladesh Embassy in Japan
screened the film to invited guests,
including leading businesspeople.

During these two years, the project has contributed remarkably to
the RMG industry’s new market
exploration and access, and also to
an increased growth rate. However
considering the size of this industry
and the continuous changes and
challenges of the international markets much remains to be done. Thus,
up scaling such support-activities
might result in major and further
impacts not only for the
Bangladeshi RMG industry but for
the overall country’s economy.
Courtesy: GIZ
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Bangladesh Economy: Needs diversification of exports

Two-way
trade
between
Bangladesh and Canada can easily
reach $2 billion if the government
diversifies export products. Apparel
items dominate the country's
exports to Canada. "But if we can
diversify products, than it is possible to hit a $2billion trade target, as
two-way trade is increasing," said
Masudur Rahman, president of
Canada Bangladesh Chamber of
Commerce
and
Industry
(CanCham).
"There is a vast opportunity to
enhance business relations between
Bangladesh
and
Canada.
Bangladesh has good prospects for
exporting products and services in
IT, software and call centre segments. "We can also sell plastic
items. There is also an export
opportunity for furniture and bicycles. But we have to know the type
and design of products the
Canadians use."

There is a demand for spices
among the growing Bangladeshi
community in the North American
country.
Between January and September,
Bangladesh exported goods worth
$897 million to Canada, up by 49
percent than the same period in
2010.
The country's import however
dropped by 23 percent to $343 million in the same time. Last year,
two-way trade between the two
countries stood at $1.4 billion.
CanCham Review, August 2012

There is a big opportunity for Bangladesh to export bi-cycles
to Canada

The trend is very positive for the

to support both the private and the

Promotion Bureau should help

undertake various turn-key projects,

country.

The state-run Export

exporters take part in fairs in
Canada to increase exports. "We

need to participate in major fairs

every year. We also need to take part
in specialized fairs."

The presence of Canadian private

companies

is

growing

in

Bangladesh as they realize the

opportunities that exist within the
market of about 30 million middle

class people. Canadian companies

have already made their mark in
textiles, infrastructure, footwear,

telecommunications and power and
energy projects and are recognized
in Bangladesh for high quality products and services.

The Canadian government organ-

izations like Export Development

Canada (EDC) could play a key role

public sectors of Bangladesh and
besides offering credit insurance
and financial services to the buyers
of Canadian goods and services.

EDC to consider a line of credit

like "Bangladesh Infrastructure

Fund" in order to boost sectors such

as power, oil and gas exploration, IT
and aviation.

Heather Cruden, the Canadian

High Commissioner to Bangladesh,
at a meeting in her official residence
in Dhaka, said the economic rela-

tion with Bangladesh is important to
Canada. "The trade between the two
countries will continue to grow."

This article was published on
November 22, 2011.

Courtesy: The Daily Star
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Bangladesh Economy:

Foreign Direct Investment in
Bangladesh last year rose by 24.42
percent to $1.13 billion, the highest
in its history, according to Unctad's
World Investment Report-2012.

The country received $1.08 billion as its second highest FDI in
2008.
The report was released in
Bangladesh by SA Samad, executive chairman of Board of
Investment (BoI), at his office on
July 5, 2012.

The United Nations Conference
on Trade and Development
(Unctad) report also says the country's economic growth last year was
slower compared to 2010 when FDI
increased by 30 percent to $913 million.

Globally, the FDI inflow last year
soared by 16 percent and stood at
$1.5 trillion. Three largest FDI
recipients were the US ($227 billion), China ($124b) and Belgium
($89b).

FDI in India increased by 29 percent to $31.55 billion while in
Pakistan it plunged to $1.32 billion
falling by 52 percent.
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FDI rises to $1.13b

Based on the Unctad report, M
Ismail Hossain, an economics professor at Jahangirnagar University,
made a presentation at the BoI
office about the investment outlook
of Bangladesh and the world.

According to the presentation, the
highest chunk of FDI in 2011 was
$272.04 million that came to textile
and apparel sector. The second
biggest was $249.37 million to the
banking sector while the third,
$238.21 million, went to power, gas
and petroleum sectors. Besides,
telecommunications sector attracted
$180.99 million.
The highest investment of
$152.30 million came from Egypt
against its investment of $3.01 million in 2010. The US invested
$117.74m which was $56.95m a
year back. The Netherlands' investment was $116.75m, up from
$64.92m of the previous year.

The countries that made big
investments in 2011 include the UK
($116.32m),
South
Korea
($113.06m) and Hong Kong
($104.84m).
The presentation also showed
equity capital of the total FDI last

year decreased by 16.94 percent to
$431.85 million. Equity capital
means a fresh investment which the
investor brings from his home country.

However, reinvestment increased
by 34.28 percent and became
$489.63 million and inter-company
loan shot up by 648.25 percent and
stood at $214.90 million in 2011.

A BoI report presented on the
occasion said reinvested earning
and inter-company loans had apparently increased to a large extent, signifying investor confidence despite
apprehension about the economy by
various quarters.
Projecting the total FDI situation
in 2011, SA Samad said Bangladesh
could attract more investment if policy was not changed frequently.
He added the BoI has taken various steps to increase inflow of FDI
and built a new website to post
updates on the industry and economy
Courtesy: The Daily Star
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CanCham’s focus on ICT

Premeditated Partnership agreement connecting CanCham Bangladesh
and
Grameenphone IT Limited

CanCham President Masud Rahman (2nd from left) & Chief Executive Officer GPIT Ltd. Ahmed
Raihan Shamsi (2nd from right) are seen exchanging partnership agreement between CanCham and
GPIT Ltd. High Commissioner of Canada H. E Heather Cruden (extreme left) and Chief Financial
Officer of GPIT Ltd. Kjersti Thoen (extreme right) are also seen.

In accordance to research, the ICT
sector of Bangladesh is believed to
be the second largest exporting sector by 2021. To hold this futuristic
and optimistic expectations, a
strategic partnership agreement
signing ceremony between Canada
Bangladesh Chamber of Commerce
(CanCham
Bangladesh)
and
Grameenphone IT Limited was held
at the Ruposhi Bangla Hotel on 12
June 2012 targeting an affluent IT
business both abroad and at home,
with a particular focus to the North
American Markets. The ceremony
was prosperous in grace with the
High Commissioner of Canada H.E
Heather Cruden along with the emiCanCham Review, August 2012

nent guests in the event. The partnership agreement was signed by
Mr.Masud Rahman, President
CanCham
Bangladesh
and
Mr.Raihan Shamsi, CEO GPIT, representing their respective organizations.

Canada and Bangladesh have
shared values of social equity,
focusing on the development collaboration, regional security, trade and
investment, immigration and people
to people links. Most importantly,
the central aspect of this relation is
to stimulate bilateral development.
Forty years of sustained relations
between Canada and Bangladesh

demonstrates the idea that there is
great prospect and promise for the
Canadian
Investment
in
Bangladesh. It is believed that free
and fair trade with proper regard for
environmental and social objectives
will foster the existing bilateral relations between Bangladesh and
Canada to a new height.

The Canadian business community’s IT needs may benefit from a
closer relationship with vendors in
Bangladesh. The Bangladeshi IT
industry has been declared as a
thrust sector, receiving facilities
such as tax holiday, tax exemption
etc.
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CanCham’s focus on ICT

Additionally, as an export orientated business, it can get some more
benefits. The Bangladeshi government encourages export growth
through easy access to financing for
exports. The incentive for export
helping many IT companies in
Bangladesh to obtain money needed
for competition in the global market. Outsourcing is just a new way
of doing international trade and
more things are tradable compared
to the past and that is good as it will
not only help the IT industries
expand but also increase the growth
rate of Bangladeshi economy. In
fact, the IT industry in Bangladesh
is now booming and is overtaking
the dependency on the garment sector.

Even though Bangladesh entered
International trade actively since
1972, the gap between export and
import was extensive. The prime
objective of the trade policy of
Bangladesh is to strengthen the
economy as the export sector is the
main source of hard-earned foreign
currency. Nevertheless, the gap
between export and import has narrowed as Bangladesh faced higher
level of exports. A massive jump in
software trade figures of about US
$31 million in 2009-10 to US $27
million in 2010-11 implicates dramatic growth the IT sector in
Bangladesh. Major export markets
for Bangladesh exporters are North
America (33%) and EU (52%)
while other regions constitute the
rest.

These figures illustrate the fact
that Bangladesh can increase export
of IT products which is still less in
proportion to the amount of textiles
exported. It’s a good opportunity for
companies in North America to take
the full advantage of this development and enrich the inter trade with
Bangladesh.
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Bangladesh continues to experience high rates of economic growth.
The recent explosive growth in
some sectors, large population, and
demand for services present significant opportunities for Canadian
investors. Business opportunities
will expand too as the economy
grows. There exists a huge market
potentiality for Bangladeshi IT
products and the Market Access
Initiative offered by the Canadian
Government for the least developed
countries had opened up a new vista
for Bangladeshi products in the
Canadian Market.
The Partnership agreement was
signed with the foremost intention
of generating awareness in the
Bangladesh IT companies in order
to assemble new capabilities, reinforce trade relations and offer business opportunities in cooperation
with the North American Market.
GPIT, as a leading IT company
signed this agreement with
CanCham. GPIT is a subsidiary of
Grameenphone, the largest mobile
operator in Bangladesh, providing
services for more than 15 years.
GPIT has provided international
standard
solutions
to
Grameenphone since the beginning
and has proven records of delivering
quality services. GPIT provides end
to end solutions for Banks,
Financial
institutes,
FMCG,
Pharmaceuticals and to the Telecom
industry with a team full of talented
individuals dedicated to creativity,
service and efficiency. GPIT has
proven capabilities in driving initiative to surge forward a nation’s
technological development. With a
diverse array of experience, GPIT
promises a technological revolution
in Bangladesh. More information
about GPIT can be found at
www.gpit.com

According to the agreement both
parties will arrange seminar and

workshop to facilitate IT businesses, send delegation to North
America from Bangladesh to
explore business opportunities,
arrange training of representatives
of different stakeholders and will
undertake market research and
analysis in the relevant field.
The agreement will usher a new
era, in the outsourcing sector of
Bangladesh that already positioned
itself as a key location for consideration by enhancing delivery capability and skill availability, lower costs
of operations and making flourished
investment in telecom and IT infrastructure.

It is evident that this agreement
will permit a regular exchange of
views and technology between
GPIT and the foreign North
American market. Consequently, it
will boost the Bangladeshi IT as a
brand in the foreign market and
increase the inflow of foreign currency. The agreement may potentially bring increased liquidity
between the two countries in terms
of international trade of product and
services, as well as foreign training
in Bangladesh. Moreover, this
agreement is highly beneficial as the
world is getting more technologically exigent for the GDP growth of a
nation.

This is also consistent with the
views of the Digitalized Bangladesh
mandate of the current government.
As the GPIT industry expands with
increased foreign customers and
assistance, it will take a huge step
towards a country with more skilled
workforce and products through
effective use of information and
communication technology.
This article is written by
Nikita Rahman of
GPIT Ltd.
CanCham Review, August 2012

CanCham’s accomplishment

Strategic partnership agreement between CanCham Bangladesh
and
Saskatchewan Chamber of Commerce, Canada

CanCham President Masud Rahman (left) & Chief Executive Officer Saskatchewan Chamber of
Commerce Steve McLellan (right) are seen exchanging partnership agreement between CanCham
and Saskatchewan Chamber of Commerce. Gowher Rizvi, Foreign Affairs Adviser to the Hon’ble Prime
Minister and Director of STEP Jennifer Evancio are also seen

A strategic partnership agreement
was signed between Canada
Bangladesh Chamber of Commerce
and
Industry
(CanCham
Bangladesh) and Saskatchewan
Chamber of Commerce (SCC) on
6th March 2012 during the Canada
Business Awards 2012 ceremony.

Chief Executive Officer of SCC
Steve McLellan and Masud Rahman
President CanCham represented
their entity.
The objectives of the agreements
are:

To move towards identifying specific sector of business cooperation
with the objective of developing
CanCham Review, August 2012

investment, technology transfer,
greater third country market access.

To exchange information on their
respective national economics,
investment regulations, export possibilities and import requirements.
To keep each other fully informed
of their activities and provides them
with copies of their publication

To visit of commercial and economic delegations between members of both the chambers/other
Chamber officials to know working
procedure of each other and will
render maximum possible assistance for furthering business contacts.

To assist each other in participating in exhibition including specialized exhibitions, fairs, seminars,
symposium held in Bangladesh and
Canada on the basis of equal rights.

To meet as and when necessary to
have exchange of views for
strengthening the business ties
between the business communities
of both the countries in general and
their respective members in
particular.
CanCham is now focusing to tap
the North American market for
flourishing
ICT
sector
of
Bangladesh.
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Art and Culture

Mohibul Islam: An expatriat artist with a nostalgic soul

It is natural for an artist to have an
affinity to his country and its history. Mohammad Mohibul Islam, an
artist now living in Canada, is no
exception. Though he is far from
home, he is firmly rooted to
Bangladesh.

He is the founder and director of
Nandonik Fine Arts Institute in
Dhaka, Islam works in different
mediums, including pencil sketch,
painting, acrylic and printmaking,
according to a report published in
The Daily Star.

The artist has participated in several workshops to hone his artistic
skills. He participated in a cartoon

workshop in 1991 and a workshop
on book designing and illustration
in 1992 -- both organised by the
National Book Centre, Dhaka. He
also attended workshops on printmaking organised by Bangladesh
Shilpakala Academy in 1993 and a
workshop on puppetry in 1998.
Islam had his first solo exhibition
in Mymensingh in 1984 when he
was a student. Later he held another
solo exhibition at Uppsala in
Sweden in
1986. Pleased with the response,
he arranged two other solo exhibitions in Sweden in 1987 and 1990.
He had his fifth solo exhibition in
Kolkata, West Bengal, in 1995.
Bangladesh National Museum and
Alliance Francaise De Dacca also
organised his solo exhibitions in
1996 in 2002 respectively.

The artist has so far visited India,
Pakistan, Russia, Denmark and
Singapore.

His talents have not gone unnoticed. He has won several national
and international awards including a
Japan Award in 1982; Worldwide
Art Award (England) in 1984; Seoul
Art Award in 1983; Shahtab Award
(Mymensingh) in 1977; Indian
Young Artist Poster Contest Award
in 1995; Presidential Scholarship
Award, Georgia, USA in 1997 and
Japanese Municipal Government
Award in 2000.
Islam's paintings have been collected by many prestigious offices
and organizations like The White
House in Washington, Writer's
Building in Kolkata, Law and
Foreign Affairs Ministries in Dhaka,
Embassy of the Republic of Korea
in Dhaka, Bangladesh National
Museum, Bangladesh Agricultural
University, Bangladesh Shishu
Academy, Alliance Francaise De
Dacca and more.
Courtesy: The Daily Star.

“A Drop of Love” Film by Bangladeshi Canadian earns recognition in North America

“A Drop of Love” got the ball
rolling at the American International
Film Festival (AIFF) in March this
year, winning five awards -- “Best
Narrative Feature,” “Best Director”,
“Best Actress”, “Best Animator”, and
“Best Animation Feature” -- at the
festival. The film had a world premiere in Dhaka on January 17, 2012.

Bangladeshi-born Canadian filmmaker Golam Mustofa has brought
the Bengali expat community one step
further into the Western media as the
movie has drawn much attention.

“A Drop of Love” features a simple
plot, interwoven stories, easy on the
ear music and noteworthy animation.
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What sets the film apart is its alternating use of animation and live footage,
as well as its unique emphasis on
details, such as intense intellectual
conversations and IT technical support calls. The story line revolves
around a Caucasian university student, Joe, who falls for a BangladeshiCanadian girl named Afrin. Joe's
quirky charm and depth of knowledge
on Bangladesh surprises Afrin; she
momentarily forgets whom she was
waiting for as she has fun conversing
with Joe.

The film was written and directed
by Golam Mustofa. Music is by
Christopher Rinaman and Jonathan
Rabson. The cast includes Marcel,

Sabeena, Jarvis, Simon and others.
Produced by Banzai Multimedia
(Canada), the 1 hour and 11 minute
long movie is in English and Bengali.
Mustofa is seeking distribution for “A
Drop of Love” simultaneously in
North America and in Bangladesh
Courtesy: The Daily Star
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