Volume-IX • March 2015

1
CanCham News and Views

Table of Contents
Board of Directors

02

Memo from President

03

Who Are Polluting Our Atmosphere? Implications for Bangladesh

04

CanCham in Action

09

Bangladesh-Canada Bilateral Trade: Exploring Possible Impact of
Bangladesh’s Graduation from an LDC

12

Accessing Legal Services in Canada

19

50th Birthday of Canada’s Beloved Maple Leaf Flag

22

The Diaspora Route – Case of Branding Bangladesh

23

Think Education - Think Canada!

26

Brief History of Trade Fairs

27

Vision

Accelerate economic prosperity of Canada &
Bangladesh through trade and investment

&

With the valuable expertise of the honorable members
from different business field from the two countries,
business community of Canada and that of Bangladesh

Volume-IX • March 2015

Mission

CanCham Journal is a magazine of news and
views for management executives and members
of the CanCham in Bangladesh. Views published
in the journal are of the authors, not CanCham.
Contact:
CanCham Secretariat
Concord Tower, Suite# 504 (5th Floor), 113 Kazi
Nazrul Islam Avenue, Dhaka-1000, Bangladesh.
Phone : +88-02-9359359, 9351427
Fax
: +88-02-9359407
E-mail : info@canchambangladesh.org
Web
: www.canchambangladesh.org

Design & Printed by GraphNet, Ph: 9354142, 01715011303

Executive Committee

%RDUGRI 'LUHFWRUV
([HFXWLYH&RPPLWWHH
0DVXG5DKPDQ
0DQDJLQJ'LUHFWRU

&UDQH/LPLWHG

$OL%DNKWLDU0DKPRRG
0DQDJLQJ'LUHFWRU

5DVKLG&RPSRVLWH7H[WLOHV/WG

0DVXG5DKPDQ3UHVLGHQW

6\HG0DVWDIL]XU5DKPDQ
0DQDJLQJ'LUHFWRU

1RYR&DUJR6HUYLFHV/WG
$VDG.KDQ

0DQDJLQJ'LUHFWRU

3ULPH)LQDQFHDQG,QYHVWPHQW/WG
0RVWDID4XDPUXV6REKDQ
0DQDJLQJ'LUHFWRU

'UDJRQ6ZHDWHU%DQJODGHVK/WG

$OL%DNKWLDU0DKPRRG9LFH3UHVLGHQW

6\HG0DVWDIL]XU5DKPDQ7UHDVXUHU

$VDG.KDQ'LUHFWRU

0RVWDID4XDPUXV6REKDQ'LUHFWRU

0RKDPPDG.DPDO8GGLQ'LUHFWRU

0XVWDID5DILTXO,VODP'LUHFWRU

$+%LVZDV'LUHFWRU

$OKDM0RKDPPDG$OL'LUHFWRU

0RKDPPDG.DPDO8GGLQ
&KDLUPDQ

&DQDGLDQ,QWHUQDWLRQDO6FKRRO
,QQRYDWLYH+ROGLQJV/WG
0XVWDID5DILTXO,VODP

&KDLUPDQ 0DQDJLQJ'LUHFWRU

)ORUD7HOHFRP/LPLWHG
$+%LVZDV

0DQDJLQJ'LUHFWRU

%7&/LPLWHG

$OKDM0RKDPPDG$OL
3URSULHWRU

0RKDPPDG(QWHUSULVH

5HYLHZ$GYLVRU\%RDUG
&KDLUPDQ
0DVXG5DKPDQ

3UHVLGHQW&DQ&KDP

0HPEHUV
0RVWDID4XDPUXV6REKDQ
0XVWDID5DILTXO,VODP
$GYLVHUWRWKH$GYLVRU\%RDUG
'U.KDOLG+DVDQ

2

CanCham Review

Memo from President

Memo from President
Masud Rahman
President, CanCham

Masud Rahman
CanCham, Bangladesh is extremely
privileged to release the CanCham
Review on the eve of the Showcase
Canada 2015 (Trade and Education
Fair). I consider this as a testimony
of the collective effort of CanCham
Secretariat under the able guidance of
CanCham Board.
Since its inception in 2005, CanCham
has attached greater importance to
Private Sector as it is the prime mover
of the economy. Commensurate to the
export-led economic growth policy
of the Government, CanCham acts as
complementary force to add value to
the Government initiatives. CanCham
thrives by reinforcing and creating
multiple channels to enhance linkages
with the Government as well as with
the Private Sector. As a Private Sector
driven organization, the mandate is
to facilitate trade in between Canada
and Bangladesh. The priority areas are
to increase people to people contact,
increase export diversification, IT and
IT outsourcing access and also involving
Bangladeshi Diasporas in Canada for
investment here at home.
Canada’s
trade
and
commerce
relationship with Bangladesh has grown
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dramatically over the last ten years. The
value of bilateral merchandise trade has
tripled from Can $600.5 million in 2004
to over Can $1.8 billion in 2013. During
this period, Canadian merchandise
exports to Bangladesh have more than
quadrupled and Bangladesh has become
the second largest source of Canadian
merchandise imports from South Asia
after India. Canadian merchandise
exports to Bangladesh were Can $660.7
million in 2013 up from Can $525.8
million in 2012. Canadian merchandise
imports from Bangladesh stood nearly
can $1.2 billion in 2013 up from Can
$1.1 billion in 2012. Canada’s main
exports to Bangladesh in 2013 included
cereals, vegetables, iron and steel,
oilseeds and oleaginous fruits and
precision and technical instruments.
Bangladesh is the third largest pulse
export market (dry peas, lentils,
chickpeas) of Canada in 2013, and a
major market for wheat. Agri-food was
the leading export sector from Canada to
South Asia in 2013, making Bangladesh
the second largest Canadian agrifood buyer in South Asia. Bangladesh
has been enjoying duty-free market
access to Canada since 2003. Potential
trading opportunities to explore include
expanding Canadian imports of readymade garments (RMG), jute and quality
jute goods, ceramic tableware and
kitchenware. Bangladesh exported over
Can $1 billion worth of garments to
Canada last year.
Taking advantage of the present
economic environment, Cancham
Bangladesh would like to work
intensively to achieve the US$ 2 Billion
milestone in both way trade between
Bangladesh and Canada by the end of
2016.
We would like to focus to increase the
Ready Made Garments (RMG) export
to Canada from its current figure of
over Can $ 1.00 Billion thus facilitating

various programs of interested buyers
in Canada with the Bangladeshi
suppliers. In addition, our focus will
be to increase export of Pharmaceutical
products along with other Bangladeshi
export products to Canadian market and
also similarly Canadian export products
especially Agricultural Products and
Canadian Technology for Bangladeshi
market.
In view of the robust and steady growth
of Bangladesh economy, we would
encourage more Canadian investment
to Bangladesh economy from the
current investment of more Can $ 300
Million by the Canadian investors.
We also seek to promote Canadian
Education programs to the Bangladeshi
students willing to achieve Canadian
education which will certainly strength
Bangladeshi student’s capability to
compete in the International job market.
Arranging annual Showcase Canada
on regular basis since 2011 has
been extending unique opportunity
for Bangladeshi consumers and
businessmen to see various types of
Canadian products and services. The
firms that manufacture the products
can think of bringing technology and
advanced management instruments
to Bangladesh. This will create a
win-win situation for both Canadian
Businessmen and Bangladeshi people.
CanCham is delighted to continue its
strong collaboration with the High
Commission of Canada in Bangladesh
and express its profound thanks and
appreciation to the High Commission for
outstanding support and cooperation to
CanCham for promoting bilateral trade.
Finally, I would like to congratulate all
the exhibitors of the Showcase Canada
2015 for their trust in CanCham,
interest about Showcase Canada 2015
and active participation in the Show
and wish them success in their business
endeavor in Bangladesh.
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Who Are Polluting Our Atmosphere?
Implications for Bangladesh
Harun Rashid PhD
Emeritus Professor, University of Wisconsin-La Crosse, WI, USA and Adjunct Professor, Simon Fraser University, Burnaby
(Vancouver), BC, Canada

Atmosphere as an Open System
Why am I starting this article with
a claim like “our atmosphere”? This

claim is based on an assumption
(or more like an assertion) that the
atmosphere is a global common
property (called “a global commons”)
that is shared by all citizens of
the world. This assumption is
rooted in one of the basic physical
characteristics of the atmosphere that
it is an open system which exchanges
energy and matter freely throughout
the entire global atmosphere. The
exchange of energy takes place
through different forms of radiation.
Solar radiation is the most basic form
of energy for the atmosphere. Earth
radiation is another form of energy
that is radiated by the earth surface
into the atmosphere. Matters in the
atmosphere include gas molecules
(such as nitrogen, oxygen, carbon
dioxide, ozone and others), water
vapour, dust particles, aerosols, and
different types of particles from
volcanic eruptions. Differences in
air temperature from one place to
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another result in differences in air
pressure which generates winds. At
the global scale, there are a number
of major wind systems, such as the

dioxide emissions in the United
States or China may reach distant
places like Siberia or Greenland or
Bangladesh, crossing many countries
in its path. Because of such free
movement of air pollution throughout
the global atmosphere it is not an
unreasonable question to ask who are
polluting our atmosphere. The answer
may already be known in general, but
this article analyzes a set of global
monitoring data on carbon dioxide
emissions by different countries of
the world to demonstrate that only a
limited few industrialized countries
are responsible for the bulk of these
emissions.

southwesterlies,
northwesterlies,
southeasterlies, etc. These transport
both energy and matter across the
latitudes. Thus, colder winds from
the polar region are transported
to tropical areas, whereas warmer
tropical winds are carried to higher
latitudes. Obviously, these exchanges

Pollution by Greenhouse Gases

of energy and matter do not follow
any political boundary. Thus, air
pollution resulting from carbon

of
certain
gases.
Increasing
concentrations of anthropogenic
(human-induced) greenhouse gases

Any unwanted characteristics of the
atmosphere may be considered as air
pollution. It could be a bad smell or
an undesirable composition of the
atmosphere, such as excessive dust
particles or excessive concentrations
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in the atmosphere, such as carbon
dioxide, methane, ozone and nitrous
oxide, may be considered as the worst
form of undesirable characteristics
of the atmosphere as they contribute
to global warming and climate
change. Not all greenhouse gases
are harmful for our atmosphere.
The most basic greenhouse gas is
water vapour which absorbs parts
of both solar radiation and earth
radiation, keeping our atmosphere
warmer than expected (compared to
an atmosphere without any vapour).
Water vapour is essentially natural.
Any increase in atmospheric vapour
content by human activities is
controlled by the feedback of the
hydrologic cycle which removes
parts of the atmospheric moisture
by precipitation. That is why, water
vapour is not considered as an
anthropogenic gas. Water vapour is
also the most voluminous greenhouse
gas, that is, its atmospheric
concentration is much higher than
that of carbon dioxide which ranks
second to vapour in its concentration.
Despite its smaller concentrations in
the atmosphere than that of vapour,
carbon dioxide is the main concern for
global warming because of its ability
to accumulate in the atmosphere and
because it is both a natural and an
anthropogenic greenhouse gas.

countries disproportionately, though
they have contributed very little to
these emissions. This is a significant
assumption which has two distinct
components. The first part deals with
geographical disparity in carbon
dioxide emissions. The second part
is concerned with a more difficult
assumption regarding impacts of
global warming. Adverse impacts
of climate change do not necessarily
imply only changes in air temperature
and precipitation but also include a
host of other related changes, such as
increases in natural disasters (floods,
droughts, cyclones, etc), impacts on
forests, agriculture and glaciers, just
to name a few. It is not an easy task
to prove potential impacts of climate
change on the physical environment.
Many
variables
(factors)
are
involved and the cause-and-effect
relationships are not straightforward. In contrast, we have a set of
data on carbon dioxide emissions for
the last 25 years which tell us where
from these emissions are coming.
The main data source, maintained
by the Joint Research Centre of the
European Union (EU), is called
EDGAR (Emission Data for Global
Atmospheric Research; https://edgar.

beginning of a major global initiative
to curb greenhouse gas emissions.
The summit was organized by the
United Nations and was officially
called the United Nations Conference
on Environment and Development
(UNCED). An important outcome
of the conference was an agreement
in principle among participating
countries to reduce greenhouse gas
emissions under a framework called
the United Nations Framework
Convention on Climate Change
(UNFCCC). Initially, the UNFCCC
was ratified by 154 countries. As of
2015, all of the 196 UN memberstates have ratified the convention.
One of the first tasks of the UNFCCC
was to set up a benchmark (target)
for monitoring future greenhouse gas
emissions, to stabilize their levels
in the global atmosphere. More
specifically, it was agreed that the
developed industrialized countries
who ratified the convention (Annex I
countries) would try to maintain their
emissions of greenhouse gases up to
the year 2000 within the limits of the
1990 levels. To firm up commitments
from the Annex I countries, the
Kyoto Protocol (a climate change
treaty) was signed in 1997. The

jrc.ec.europe.eu; retrieved on 18
January 2015).

details of the Protocol were worked
out in another UNFCCC Conference
of Parties (COP) in 2001, which had
set up the first commitment period
between 2008 and 2012 and the

Geography of Carbon Dioxide
Emissions
Data source. The central question
of this article, “who are polluting
our atmosphere”, relates directly
to the geography of carbon dioxide
emissions. When it comes to its
impacts on climate change, it
has been said that most of the
carbon dioxide emissions originate
in highly developed industrial
countries, but adverse impacts
of climate change resulting from
these emissions affect developing

CanCham Review

The Kyoto Protocol. The 1992 Earth
Summit in Rio de Janeiro was the
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second commitment period starting
from 2012. The EDGAR emission
data for 1990, 2000, 2010 and 2013
may thus be used as a report card
for global carbon dioxide emissions
by Annex I countries (and others),
shown in Table 1.
Leading polluters. The summary
data in Table 1 demonstrates

tonne) in 1990 to 25 Gt in 2000 and
33 Gt in 2010. Second, only ten
countries continued to contribute
about two-thirds of the total global
emissions. Of them, six to eight
countries were Annex I nations. In
1990 and 2000, the United States
led this group, contributing alone
about one-quarter of the total global
emissions. In 2010, a major shift in

global atmosphere has been meteoric
in terms of its time line. In 1990, it
ranked second with 11.21% of global
emissions while Russia ranked third
with a very similar contribution
(11.06%). In 2000, it outdistanced
Russia for the second place, whereas
in 2010, it outdistanced the United
States for the top rank. The global
implications for China’s ascension

Table 1: Geography of Carbon Dioxide Emissions in 1990, 2000, and 2010
1990
Total global emissions: 22 Gt

2000
Total global emissions: 25 Gt

2010
Total global emissions: 33 Gt

*USA (22.62% of global total)

USA (23.13% of global total)

China (26.36% of global total)

China (11.21)

China (13.88)

USA (16.37)

Russia (11.06)

Russia (6.56)

India (5.38)

Japan (5.27)

Japan (5.03)

Russia (5.18)

Germany (4.63)

India (4.18)

Japan (3.75)

Ukraine (3.49)

Germany (3.42)

Germany (2.49)

India (2.99)

Canada (2.17)

South Korea (1.79)

UK (2.67)

UK (2.15)

Canada (1.68)

Canada (2.03)

Italy (1.81)

UK (1.54)

Italy (1.93)

South Korea (1.77)

Mexico (1.39)

Top 10 countries: 68%

Top ten countries: 64%

Top 10 countries: 66%

France (1.78)

France (1.61)

Indonesia (1.37)

Poland (1.41)

Mexico (1.49)

Brazil (1.32)

Mexico (1.41)

Australia (1.41)

Australia (1.31)

Australia (1.24)

Ukraine (1.39)

Saudi Arabia (1.29)

South Africa (1.22)

Brazil (1.36)

Italy (1.27)

Kazakhstan (1.16)

Iran (1.35)

France (1.19)

South Korea (1.14)

South Africa (1.22)

Iran (1.17)

Spain (1.03)

Spain (1.21)

Poland (1.01)

Brazil (0.99)

Indonesia (1.16)

South Africa (1.00)

Iran (0.93)

Poland (1.14)

Ukraine (0.92)

Top 20 countries: 80%

Top 20 countries: 77%

Top 20 countries: 78 %

Contributions by remaining 167 countries:
20% (each country contributed between
0.01% and 0.9%)

Contributions by remaining 167 countries:
23% (each country contributed between
0.01% and 0.9%)

Contributions by remaining 167 countries:
22% (each country contributed between
0.01% and 0.9%)

*Bold indicates Annex I countries, that is, developed industrialized nations who made a commitment to reduce their greenhouse
gas emissions under the Kyoto Protocol. All other countries are called non-Annex I countries.
Source: Prepared by the author based on original data from EDGAR tables (Olivier et al. 2014)

a continuing and a staggering
geographical disparity in carbon
dioxide emissions throughout the
reporting period (1990-2010). First,
despite UNFCCC’s efforts to curb
carbon dioxide emissions, global
total emissions have increased from
22 Gt (gigatonne = 1 billion metric
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this ranking occurred as China, a
non-Annex I nation, rose to the top
rank contributing at least one-quarter
of the total global emissions and
outdistancing the United States to
the second rank (with 16% of total
global emissions). China’s rise to the
top as the infamous polluter of the

to the top-ranking emitter of carbon
dioxide are devastating. With no
formal commitment to reduce its
greenhouse gas emissions as a nonAnnex I nations, in recent years
China has accelerated its carbon
dioxide emissions into the global
atmosphere, negating other global
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initiatives to curb emissions of this
harmful greenhouse gas. Third,
in a similar development, another
group of eight to nine non-Annex
I countries ranked among top 20
contributors of carbon dioxide
emissions. Among them, India rose to
the third rank in 2010 with 5.38% of
global emissions. Others among this
group include some of the rapidly
industrializing nations, such as South
Korea, Mexico, Indonesia and Brazil,

remaining countries of the world. As
indicated in the second half of Table
1, only 20 countries were responsible
for 77%-80% of the total global
carbon dioxide emissions, whereas the
remaining 167 countries contributed
only 20-23% of the total global
emissions. With an annual emission
rate of about 0.06% of the total global
emissions (in 1990), Bangladesh
ranked #87, i.e., it belonged to the low
emission group countries each of which

Table 2: Geography of Carbon Dioxide Emissions: Per Capita Emissions in 2013
2013
2013
2013
Total global emissions: 35 Gt
Population in milPer capita emission: metric
lions
tons per person
China (29% of global total)
1,343
7.65
*USA (15)
India (5.87)

314

16.88

1,205

1.72

Russia (5.11)

142

12.65

Japan (3.86)

127

10.68

Germany (2.4)

81

10.39

South Korea (1.78)

49

12.83

Canada (1.56)

34

16.07

Brazil (1.45)

199

2.57

Indonesia (1.38)

249

1.96

Top 10 countries: 68%

3.34 billion

Saudi Arabia (1.36)

27

18

UK (1.35)

63

7.64

Mexico (1.35)

115

4.13

Iran (1.15)

79

5.17

Australia (1.12)

22

17.93

Italy (1.10)

61

6.36

France (1.04)

66

5.61

Turkey (0.94)

79

4.14

South Africa (0.93)

49

6.76

Poland (0.92)

38

8.42

Top 20 countries: 79%

4.34 billion

*Bold indicates Annex I countries.
Source: Prepared by the author based on original data from EDGAR tables (Olivier et al. 2014)

but their total contributions ranged
between 1% and 2% each of the total
global emissions.
We can look into this staggering
geographical imbalance in the source
areas of carbon dioxide emissions by
comparing emission data for the 20
top-ranking countries with that of the
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contributed 0.01%-0.09% of global
carbon dioxide emissions.
Per capita emission rates in 2013. The
latest data for 2013 seem to indicate a
continuation of the new pattern that
was established in 2010 with China
contributing almost double the amounts
of emissions by the United States

(Table 2). While India, Russia, Japan,
Germany, South Korea and Canada
have maintained their relative ranks,
Brazil and Indonesia have emerged
as the 9th and the 10th top-ranking
emitters. UK and Mexico have reduced
their emissions marginally and thus
have moved down to the group of 20
top-ranking countries. So far, this type
of ranking has been based on the total
amount of emissions by each country
(in ktons or kilotonnes from EDGAR
tables). Such national data are important
for determining relative contributions of
each country to the total global emissions
of carbon dioxide. However, from the
perspectives of global responsibility
perhaps per capita emission is a better
reflection of individual contributions
to pollution of the global atmosphere
(Table 2). Expressed in this manner,
geographical disparity in carbon
dioxide emission sources may be
interpreted somewhat differently. Thus,
whereas only ten countries (out of
187) contributed at least two-thirds of
the total global emissions in 2013, this
list included several population giants,
such as China, India, USA, Indonesia,
Brazil, Russia, and Japan. Expressed
in terms of the global population, in
2013 nearly one-half of the world’s
population (3.3 billion or about 46%
of 7.12 billion) contributed two-thirds
of the total global emissions of carbon
dioxide. The bulk of the geographical
disparity in emission sources is thus
attributable to about one-half of
the global population. On a further
analysis of shared responsibilities, a
much more meaningful picture appears
when the total amount of carbon
dioxide emissions by each country
(expressed in metric tonnes) is divided
by its population. With such data (as
presented in Table 2) we can see that
individual responsibilities for carbon
dioxide emissions shift again to highly
industrialized countries, especially
to Australia, USA and Canada, each
contributing 16-18 tonnes per person.
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Considering its modest share of total
global emissions (1.36%), the highest
per capita emission by Saudi Arabia
(18 tonnes per person) was a reflection
of its relatively small population (27
million). In contrast, the lower per
capita emission by China (7.65 tonnes
per person) is clearly the reflection of
its huge population (1.3 billion). Even
if we consider the large population
of China in determining its share of
global emissions of carbon dioxide, its
per capita emission still exceeded that
of ten countries out of top 20 listed in
Table 2.
Implications for Bangladesh and
Conclusion
It is now widely acknowledged
throughout the global community
that climate change has impacted
Bangladesh most adversely. According
to an international ranking system for
climate change impacts, Bangladesh
ranks notoriously as the most
vulnerable country (MVC) in the world.
Conforming to the central assumption of
this article, most of the adverse impacts
of climate change in Bangladesh have
resulted from greenhouse gas emissions
beyond its national boundaries, mostly
from distant industrialized nations.
The amount of greenhouse gas emitted
by a given nation does not necessarily
correspond to the climate change
impacts in that country because these
gases are circulated throughout the
global atmosphere, as I have reviewed
this process briefly in the introduction.
The latest EDGAR data for 2013
indicate that Bangladesh contributed
only 53,825 kilotonnes of carbon
dioxide emissions (out of a total global
emission of 35 Gt). This amounted
to only 0.33 metric tonnes per person
for Bangladesh, compared to about
18 tonnes per person for Australia and
Saudi Arabia, and about 17 tonnes per
person for the United States. Compared
to its emission rates in 1990 (0.06% of
global emissions), Bangladesh’s global
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share of carbon dioxide emissions in
2013 has increased slightly to 0.15%.
It still ranks among some of the lowest
emitters of carbon dioxide in the world
(among the group of countries each of
which contributed between 0.01% and
0.9% of total global emissions).
Concerns over climate change impacts
in Bangladesh surfaced in the national
and global media following the release
of several IPCC studies indicating that
a substantial part of coastal Bangladesh
(estimated at 15-20% of southern
Bangladesh) is likely to be inundated
due to global warming-induced sea
level rise. Intrusion of seawater has
already increased salinity in coastal
soils (especially in crop fields) and
in coastal aquifers (groundwater
sources of drinking water). The most
damaging effects of climate change
in Bangladesh are now evident in the
increased frequency of high-magnitude
river floods and tropical cyclones
(hurricanes) with their associated storm
surges. Paradoxically, in a tropical
monsoon climate of Bangladesh
droughts have become more common
and more pronounced, especially in
northern Bangladesh.
Although Bangladesh bears very little
responsibility for the adverse impacts
of global warming and climate change,
it confronts impending disasters of sea
level rise and increased frequencies
of floods and cyclones. The country
has very limited options to deal with
these impacts. First, it may reinforce
existing indigenous coping strategies,
such as raising rural homesteads (earth
foundations) and readjusting cropping
practices (for example, providing
greater emphasis on salt-resistant
rice crops). Second, more proactive
adaptations would involve large-scale
modern engineering projects, such as
building higher and more effective
coastal embankments, major changes
in coastal housing structures (such as
houses on stilts), and construction of
additional cyclone shelters. Planting

mangrove forests as a coastal shelterbelt
may provide significant protections
from future storm surges, in addition
to their potential roles in increasing
land levels with rising sea levels. All
of these projects would require major
international investments. As the
preceding review of global carbon
dioxide emissions has demonstrated,
Bangladesh has contributed very
little to these emissions. Therefore,
the country is in a morally grounded
strong position to seek international
assistance for its climate change
adaptation projects.
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CanCham in Action
All the activities of CanCham are
dedicated to branding Bangladesh
as well as facilitate trade in between
Bangladesh and Canada. The
following are some of the activities
that indicate CanCham’s initiative
to further improve commercial
relationship with Canada.

17 Jan, 2013: Networking
Reception
Canada Bangladesh Chamber of
Commerce and Industry (CanCham
Bangladesh) in association with
the Canadian High Commission
in Bangladesh jointly organized
CanCham 5th Networking Reception
on January 17th 2013 at the Canadian
Club, Baridhara, Dhaka.

with the Canadian High Commission
has organized this event and has a

Mr. Masud Rahman President, CanCham Bangladesh (Center) is seen with others dignitaries
at the networking reception

plan to continue to do so on a regular
basis.

January 29, 2013: CSR
Workshop with Bangladesh
Bank Governor Dr. Atiur
Rahman

BB Governor Dr. Atiur Rahman (Center) is seen
delivering speech at the CSR workshop.

BB Governor Dr. Atiur Rahman
lauded the role of CanCham for
organizing the workshop of CSR.
Mr. Rahman explained the following
issues:

The workshop was on Board with information
Minister in Chair.

24 January, 2013: Media
workshop with Information
Minister Mr. Hasanul Haq Inu
Mr. Mahbubur Rahman, President ICCB (3rd
from left) and High Commissioner of Canada
H. E. Heather Cruden (4th from left) are seen
with others at the networking reception.

The purpose of this event was to
focus on the promotional aspects of
trade and investment between Canada
and Bangladesh and to have renewed
understanding amongst personalities
from different spectrum including
business.
CanCham has been acting as an
unofficial envoy in furthering
the cause of cooperation in trade,
commerce and investment between
the countries. In order to fostering
trade relations between Canada and
Bangladesh, CanCham in association

CanCham Review

Media workshop highlighted the
role and responsibilities of media

The workshop in progress.

to promote business. Media could
disseminate the good practices of
Bangladesh to attract investors.
The message of the workshop was
to use media as a tool to branding
Bangladesh in the outside world.

CanCham president Mr. Masud Rahman is seen
discussing with BB Governor Dr. Atiur Rahman
during the CSR workshop.



CSR policy and governance



SR as inside and outside the
factory gate



Safe work practices and
getting staff involvement



Raising awareness among
employees on CSR practices



Involving stakeholders in
safety decision-making



Monitoring and measuring
the impact CSR programs



Policy
makers,
representative from Private
Sectors and development
partners
attended
the
workshop.
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June 01, 2013: CSR Book
Launching with Bangladesh
Bank Governor Dr. Atiur
Rahman

alumni’s are the bearer of Canadian
values and culture, knowledge and

at different levels in Bangladesh.
The reception meeting felt that the

High Commissioner of Canada H. E. Heather
Cruden with CanCham Vice President Mr. Zulfiquar Rahman at Alumni’s reception.

H. E. High Commissioner of Canada, Heather
Cruden (3rd from right) and Masud Rahman,
President, CanCham (center) are seen along
with others at the Young Professional’s Reception.

The BB governor was happy to see that
CanCham has printed a guide book on

skills that instilled by the Canadian
Institutions, which they are now
BB Governor Dr. Atiur Rahman is seen delivering the speech at the launching ceremony of the
guide book on CSR.

CSR as follow up of the CSR workshop
during January 2013. The governor
added that the guidebook would fillup the gap in the arena of CSR. The
private sector needs to work with the
government to address workplace safety
issues so that international buyers have
the necessary confidence to continue to
do business in Bangladesh.

Alumni’s required to be brought to a
common platform so that they could
be used in a more organized way.

28 November, 2013 Young
Professionals Reception (YPR)

BB Governor Dr. Atiur Rahman and High Commissioner of Canada H. E. Heather Cruden
are seen releasing the CSR guide book. K.M.
Khaled former ChanCham President is also seen
(Extreme Right)

applying in a most creative and
innovative manner in diverse fields

CanCham
arranged
Young
Professionals
Reception
(YPR)
for the young professional and
entrepreneurs. Objective of arranging
YPR was to bring together a group
of young and energetic mind so
that they could recognize, create,
or act upon business opportunities.

The Alumni’s are at a glance.

CanCham is distributing about 5000
copies of the guide on CSR to all
the business entities including the
educational institutes. The guidebook
will help achieve socially responsible
business in Bangladesh.

June 15, 2013: Canadian Alumni
Reception with H.E Heather
Cruden High Commissioner of
Canada in Bangladesh.
Alumni’s from Canadian educational
institutions are a great resource for
Bangladesh- was the realization of
the gathering. HE reiterated that the
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(Standing From left): H.E. Vicente Vivencio T. Bandillo, Ambassador, Embassy of The Republic
of Philippines Bangladesh; H.E. Lee Yun-young Ambassador, Embassy of The Republic of Korea
Bangladesh; H.E. Hüseyin MÜFTÜOĞLU Ambassador Embassy of The Republic of Turkey
Bangladesh; H.E. Gerben De Jong, Ambassador,The Royal Netherlands Embassy Bangladesh
and (setting from left) Senait Gebregziabher, Country Director, Plan international Bangladesh;
Masud Rahman, President of CanCham Bangladesh; Her Excellency Ms. Heather Cruden, High
Commissioner of Canada; Stina Elisabeth Ljungdell Representative Bangladesh United Nations
High Commission for Refugees (UNHCR) are seen at the farewell luncheon gathering in honor
of Her Excellency Ms. Heather Cruden, High Commissioner of Canada hosted by CanCham
Bangladesh at The Westin Dhaka on 30th November 2014.
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CanCham in Action
Ultimate target was to boost business
activity in the country. In Bangladesh
there are few business networking
organizations that create models of
business networking activity that,
when followed, allow the business
person to build new business
relationships and generate business
opportunities at the same time.
So CanCham and Canadian High
Commission had come forward to
arrange YPR to fill the gap of such
organizational effort of exchange
of ideas and experience. With the
reputation of being a bilateral
organization it could attract the
finest young professionals to come
together.

30th November 2014: Farewell
meeting in honor of Her
Excellency Ms. Heather
Cruden, High Commissioner of
Canada in Bangladesh.

Showcase 2012, Canada Business
Award 2012, Cancham Networking

Mustafa Rafiqul Islam (extreme left), Chairman & Managing Director M/S. Flora Telecom Limited;
Anjan Chowdhury (second from left), Managing Director, Square Consumer Products Ltd; Selima
Ahmad (second from right) President, Bangladesh Women Chamber of Commerce & Industry; Masud
Rahman (extreme right), President of CanCham Bangladesh are seen with Her Excellency Heather
Cruden (middle) , High Commissioner of Canada at the Farewell luncheon gathering in honor of Her
Excellency hosted by CanCham Bangladesh The Westin Dhaka on 30th November 2014.

Reception
Canadian Alumni
Reception and CanCham Young
Professional’s
Reception.
There

CanCham President Mr. Masud Rahman is offering lifetime CanCham membership to the outgoing High
Commissioner of Canada in Bangladesh H.E Heather Cruden.

President, CanCham Mr. Masud
Rahman cherished the activities
during the tenure of HE Heather
Cruden. Some of them were Canada

CanCham Review

President mentioned that H.E has
left behind a permanent legacy which

were so many landmarks that both
the President & High Commissioner
traversed together, it could not be
finished within in a meeting. The

would be remembered by the members
of CanCham from time to time.

27th December, 2014:
Networking Event on CHRC
Canada Bangladesh Chamber of
Commerce and Industry (CanCham
Bangladesh) in association with
the Canadian High Commission
in Bangladesh jointly organized
CanCham 6th Networking Reception
on December 27th 2014 at the
Canadian Club, Baridhara, Dhaka.
The purpose was to intimate the
bank & financial institutes as well
leading business community about
upcoming Showcase Canada 2015
(Trade & Education Fair). It was
expected that a number of banks &
leading business enterprises would
particate in fair.
Prepared by Md. Emdadul Haque
Consultant, CanCham
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Introduction
Export of least developed countries
(LDCs) usually faces constraints for
limited level of competitiveness owing
to lack of export capacity, poor quality
and standard of their product. In such
situation, preferential market access in
the developed and developing countries
could enhance export competitiveness
of LDCs. The duty-free market access
facility provided by Canada to all LDCs
under its GSP scheme is regarded
as one of the effective preferential
schemes for enhancing LDCs’ export
(1). This kind of unilateral initiatives
of Canada beyond disbursing aid has
been regarded as better policy support
towards the development of LDCs.
Being an LDC, Bangladesh’s growing
trade with Canada has evolved with the
support of this GSP scheme since 2002.
Bangladesh’s economic development
over the last decade has been significantly
contributed by growing bilateral trade
with major developed and developing
countries including Canada. With a
GDP growth rate of 6 per cent plus over
the decade, Bangladesh’s per capita
income reached US$1054 which helped
to reduce the poverty level during the
same period. As a result, Bangladesh has
reached near to the minimum threshold
level for becoming a lower middle
income country. Since other major
economic indicators are improving
(such as economic vulnerability and
human resource related indicators),
Bangladesh’s graduation from LDC to
become a developing country would be
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possible in the near future. Graduation
from an LDC to a developing country
not only raises country’s pride but it
bears costs as well. Canada’s preferential

last decade - from US$13.9 billion
in 2002 to US$43.9 billion in 2010.
During this period, Canada has
emerged as a major trading partner

market access provided to LDCs would
no longer valid for Bangladesh as
the country graduates from the LDC
category which would have different
impact on Bangladesh’s trade with
Canada.

and has become the seventh largest
export destination for Bangladesh (3.7
per cent of Bangladesh’s total export
in FY2014) (2). Import from Canada
has also increased which made it 18th
largest sources of Bangladesh (1.9
per cent of Bangladesh’s total import
in FY2011).From the perspective of
Canada, Bangladesh is yet to emerge
as an important source of Canada’s
import. Out of Canada’s total import of
US$461.8 billion, Bangladesh’s share
was only 0.25 per cent during 2013.

The objective of this paper is to examine
the possible impact of Bangladesh’s
graduation from an LDC on its export
to the Canadian market. This exercise
would be a test case to appreciate
possible implications of Bangladesh’s
graduation from an LDC on its bilateral
trade with different countries providing
GSP facility.

Canada’s Position in Canada’s
Position in Bangladesh’s
International Trade
Bangladesh’s international trade has
made significant progress during the

Bangladesh’s export to Canada has
significantly improved in 2000s
particularly because of the GSP
facility for LDCs (Table 1). In fact,
the Canadian GSP is often ‘referred’
as most favorable for the promotion of
LDCs’ export because of having flexible
rules of origin (RoO) with only 25 per
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cent of local value addition. Before
the introduction of this GSP scheme,
Bangladesh’s total export to Canada
was US$ less than US$100 million
throughout 1990s (only 125.7 million
in 2001 which was only 1.9 per cent
of Bangladesh’s total trade). With the
support of preferential market access
Bangladesh hasbeen able to increase
its export over to US$1.0 billion within

tobacco, ceramic ware. In most cases,
only a limited share of potentials has
been explored. Among the top 10 export
products- the level of potentials utilized
ranged between 8.6 per cent (pull over,
knit) to 42 per cent (men’s underpants).

These products include: men’s trousers
(cotton and synthetic), T-shirts, women’s
trousers, pullovers (cotton and manmade), men’s shirts and men’s anoraks.
Among the non-apparels products, major
items include frozen fish, sleeping bags,
leather & footwear, fabric, vegetables,
clothing accessories, golf equipment,
cycles, containers, ceramic wares,
carpets, chemicals and spices etc.

Import from Canada, on the other hand,
is mainly target to the domestic market.
Import has significantly increased

Table 1: Bangladesh’s export to Canada (‘000 USD)
HS Product
code (at 2
digit)

Product label

TOTAL

All products

Value in
2007

Value in
2010

507140

813254

Value in
2013
1156251

Average
yearly growth
(CAGR) (%)
14.7

‘62

Articles of apparel, accessories, not knit or crochet

218551

353527

555048

16.8

‘61

Articles of apparel, accessories, knit or crochet

223688

366868

477883

13.5

‘63

Other made textile articles, sets, worn clothing etc

‘65

Headgear and parts thereof

40744

59792

70768

9.6

7271

10246

16289

14.4

‘64

Footwear, gaiters and the like, parts thereof

1756

2392

8738

30.7

‘03

Fish, crustaceans, molluscs, aquatic invertebrates nes

3246

7421

7513

15.0

‘94

Furniture, lighting, signs, prefabricated buildings

558

1853

4937

43.8

‘66

Umbrellas, walking-sticks, seat-sticks, whips, etc

0

497

3819

--

‘69

Ceramic products

1883

595

1372

-5.1

‘53

Vegetable textile fibres nes, paper yarn, woven fabric

2103

1094

1109

-10.1

613

403

1079

9.9

0

0

979

--

31

66

948

76.8

‘95

Toys, games, sports requisites

‘30

Pharmaceutical products

‘48

Paper and paperboard, articles of pulp, paper and board

‘39

Plastics and articles thereof

2836

2703

836

-18.4

‘19

Cereal, flour, starch, milk preparations and products

324

373

648

12.2

‘07

Edible vegetables and certain roots and tubers

557

644

585

0.8

‘42

Articles of leather, animal gut, harness, travel goods

63

207

555

43.7

‘16

Meat, fish and seafood food preparations nes

703

1100

554

-3.9

‘57

Carpets and other textile floor coverings

202

481

532

17.5

‘56

Wadding, felt, nonwovens, yarns, twine, cordage, etc

236

756

262

1.8

Source: Trademap database

a decade (US$1.3 billion in 2013 with
a market share of 3.7 per cent of total
export in FY2015). (3)
Although Bangladesh’s overall export
has accelerated in the Canadian market
it was not diversified rather concentrated
to limited number of products (Table1).
Apparels is accounted for about 90
per cent of Bangladesh’s export to the
Canadian market. Export basket has
been concentrated with fewer items over
the years. Top 15 products most of which
are apparels is accounted for 70 per cent
of Bangladesh’s total export to Canada.
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The enormous export potentials in
the Canadian market for Bangladesh
(US$29.8 billion) is largely unexplored.
Although
Bangladesh’s
growing
export capacity has contributed higher
utilization of export potentials, but the
rate of utilization is still at a low level
(Table 2). Till date, Bangladesh was
able to utilize only a negligible part of
the potentials -only 3.9 per cent of its
total export potential. A large number of
apparel products (both knit and woven)
has potentials in the Canadian market
followed by frozen shrimps and crabs,
leather and footwear, other fabric items,

during the last decade as well; however,
this rise has little relation with the rise
in export (Table 3). Between 2002
and 2013, import has increased from
US$44.5 million to US$ 642.1 million
(4) because of Canada’s growing
importance to Bangladesh as a major
source for some products. While
agricultural products predominate the
import basket, its composition has
changed. Consequently, a number
of products have registered negative
growth between 2007 and 2013 while
other products have registered a rise.
Major product categories experienced
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Table 2: Bangladesh’s Export to Canada: Rate of Utilization of Export Potentials (top 15 Products)
HS Code

Rate of utilization of export potentials
(%)

Products

2002
TOTAL

All products

‘620342

2013
1.98

3.87

Mens/boys trousers and shorts, of cotton, not knitted

2.6

37.7

‘610910

T-shirts, singlets and other vests, of cotton, knitted

5.3

31.3

‘620462

Womens/girls trousers and shorts, of cotton, not knitted

3.1

22.4

‘620342

Mens/boys trousers and shorts, of cotton, not knitted

2.6

37.7

‘610910

T-shirts, singlets and other vests, of cotton, knitted

5.3

31.3

‘620462

Womens/girls trousers and shorts, of cotton, not knitted

3.1

22.4

‘611020

Pullovers, cardigans and similar articles of cotton, knitted

3.6

13.8

‘620520

Mens/boys shirts, of cotton, not knitted

2.6

28.6

‘611030

Pullovers, cardigans and similar articles of man-made fibres, knitted

5.6

8.6

‘620193

Mens/boys anoraks and similar articles,of man-made fibres,not knitted

71.4

18.5

‘610711

Mens/boys underpants and briefs, of cotton, knitted

43.1

42.0

‘620343

Mens/boys trousers and shorts, of synthetic fibres, not knitted

5.6

21.4

‘630260

Toilet & kitchen linen,of terry towel g or similar terry fab,of cotton

‘611120

Babies garments and clothing accessories of cotton, knitted

‘610462
‘610821
‘630622

Tents, of synthetic fibres

‘621040

Mens/boys garments nes, made up of impreg, ctd,cov,etc,textile woven fab

0.3

20.1

1212.1

18.0

Womens/girls trousers and shorts, of cotton, knitted

9.5

16.0

Womens/girls briefs and panties, of cotton, knitted

13.8

44.1

178.9

63.8

11.1

16.8

Source: Trademap database

Table 3: Bangladesh’s import from Canada (‘000 USD)
Product
Product label
code
TOTAL
‘10
‘07
‘72
‘12
‘90
‘88
‘84
‘47
‘85
‘44
‘99
‘48
‘39
‘32
‘38
‘86
‘34
‘63
‘94
‘23

All products
Cereals
Edible vegetables and certain roots and tubers
Iron and steel
Oil seed, oleagic fruits, grain, seed, fruit, etc, nes
Optical, photo, technical, medical, etc apparatus
Aircraft, spacecraft, and parts thereof
Machinery, nuclear reactors, boilers, etc
Pulp of wood, fibrous cellulosic material, waste etc
Electrical, electronic equipment
Wood and articles of wood, wood charcoal
Commodities not elsewhere specified
Paper and paperboard, articles of pulp, paper and board
Plastics and articles thereof
Tanning, dyeing extracts, tannins, derivs, pigments etc
Miscellaneous chemical products
Railway, tramway locomotives, rolling stock, equipment
Soaps, lubricants, waxes, candles, modelling pastes
Other made textile articles, sets, worn clothing etc
Furniture, lighting, signs, prefabricated buildings
Residues, wastes of food industry, animal fodder

Value in
2007
344109
139434
82992
19151
58677
1115
206
10914
11947
2266
127
441
945
1825
118
13
1352
5
31
152
7967

Value in
2010
578339
283724
153474
44677
71740
1046
114
6223
2625
1329
831
1743
878
1059
15
49
1900
21
0
25
1

Value in
2013
642052
246168
239950
88981
26911
9548
6105
5812
3785
3738
2632
1853
1205
931
429
415
392
356
333
259
257

CAGR (%)
11.0
9.9
19.4
29.2
-12.2
43.0
75.9
-10.0
-17.4
8.7
65.7
27.0
4.1
-10.6
24.0
78.1
-18.6
103.6
48.5
9.3
-43.6

Source: Trademap database
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a rise in import include cereals, edible
vegetables, iron and steel and optical
photo etc.; on the other hand, products

duty-free market access under different
agreements and arrangements to the
developed and developing countries

its export basket in the Canadian market
as much as that it did in the US market
where its major products (apparels) do

Table 4: Bangladesh’s import from Canada (‘000 USD)
Product
code

Product label

Value in
2007

TOTAL
‘10
‘07
‘72
‘12
‘90
‘88
‘84
‘47
‘85
‘44
‘99
‘48
‘39
‘32
‘38
‘86
‘34
‘63
‘94
‘23

All products
Cereals
Edible vegetables and certain roots and tubers
Iron and steel
Oil seed, oleagic fruits, grain, seed, fruit, etc, nes
Optical, photo, technical, medical, etc apparatus
Aircraft, spacecraft, and parts thereof
Machinery, nuclear reactors, boilers, etc
Pulp of wood, fibrous cellulosic material, waste etc
Electrical, electronic equipment
Wood and articles of wood, wood charcoal
Commodities not elsewhere specified
Paper and paperboard, articles of pulp, paper and board
Plastics and articles thereof
Tanning, dyeing extracts, tannins, derivs, pigments etc
Miscellaneous chemical products
Railway, tramway locomotives, rolling stock, equipment
Soaps, lubricants, waxes, candles, modelling pastes
Other made textile articles, sets, worn clothing etc
Furniture, lighting, signs, prefabricated buildings
Residues, wastes of food industry, animal fodder

344109
139434
82992
19151
58677
1115
206
10914
11947
2266
127
441
945
1825
118
13
1352
5
31
152
7967

Value in
2010
578339
283724
153474
44677
71740
1046
114
6223
2625
1329
831
1743
878
1059
15
49
1900
21
0
25
1

Value in
2013
642052
246168
239950
88981
26911
9548
6105
5812
3785
3738
2632
1853
1205
931
429
415
392
356
333
259
257

CAGR (%)
11.0
9.9
19.4
29.2
-12.2
43.0
75.9
-10.0
-17.4
8.7
65.7
27.0
4.1
-10.6
24.0
78.1
-18.6
103.6
48.5
9.3
-43.6

Source: Trademap database

which experienced negative growth
include oil seed, machinery, pulp wood
and plastics. Some of the products
have become leading import items
from almost no import within last ten
years including wheat and meslin,
dried lentils, soya bins, fresh beans,
automatic regulating instruments and
ferrous waste etc. Overall, import from
Canada has yet to be linked with exportoriented industries.

Analysis of Canada’s Tariff
Structure
Canada import tariff structure has
evolved over the year in pursuant with
its national demand. As a result average
MFN applied rates varies from as low as
0 per cent (for cotton) to as high as 248.9
per cent (for dairy products) (Table 4).
Clothing which is Bangladesh’s major
export product to Canada, faces a tariff
of 16.5 per cent. Since Canada provide
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including LDCs, a large share of
imported products enjoy zero duty.
The highest share of products imported
under zero duty is cotton (100 per cent)
followed by petroleum (98.0 per cent),
non-electrical machinery (95.8 per
cent) and minerals and metals (86.9 per
cent). This indicates that Bangladesh
has yet to develop its competitiveness
beyond limited number of products
(mostly apparels) to take the advantage
of duty-free market access which other
countries have been doing.
Canada’s import from Bangladesh
took place under 100 per cent dutyfree facility with a preferential margin
of 17.2 per cent (Table 5). This level
of preference margin is the highest
among Bangladesh’s traditional export
markets. But Bangladesh’s export to
Canada is not as diversified as that of
Japan, EU and USA. In other words,
Bangladesh has yet to able to diversify

not enjoy the duty free market access
under the GSP scheme.(5)

Bangladesh’s Graduation from
LDCs: Possible Implications on
Its Export to Canada
According to Canada’s GSP scheme
for LDCs, countries would not be
entitled the benefit of duty-free market
access if it graduates from LDCs. By
becoming a developing country, import
from Bangladesh would face the MFN
rates which are applicable for other
developing countries. As mentioned
earlier, Canada’s MFN tariff rates
widely vary from 0 per cent to over 240
per cent depending on the products.
Hence, a loss of entitlement of duty-free
market access would imply facing the
applicable MFN tariff rates.
Among Bangladesh’s top twenty export
item to Canada, which comprise about
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72 per cent of Bangladesh’s export16 products have MFN tariff rates of
17-18 per cent, 1 product have tariff

second most important import source
after China in the Canadian market
(Table 7). Bangladesh’s market share

cent) and Vietnam (2 per cent to 10 per
cent). Bangladesh’s competitors include
both developed, developing and LDCs
a number of them enjoy preferential
schemes at different levels.

Table 5: Import Tariffs in the Canadian Market (2013)
MFN applied duties

Imports

AVG

Duty-free

Share

Duty-free

in %

in %

in %

Product groups
Animal products

24.5

66

0.8

248.9

0

0.1

0

3.3

60

2

81.9

Coffee, tea

10.4

76.4

0.7

69.4

Cereals & preparations

21.4

36.4

1.3

17.8

Oilseeds, fats & oils

3.9

62

0.5

68.1

Sugars and confectionery

4.3

29.4

0.3

6.3

Beverages & tobacco

3.9

47.9

1.3

31.9

Cotton

0.0

100

0

100

Other agricultural products

2.8

79.2

0.5

59.4

Fish & fish products

0.9

81

0.6

75

Minerals & metals

1.0

85

13.9

86.9

Petroleum

0.9

82.8

10

98.5

Dairy products
Fruit, vegetables, plants

Now, if Bangladesh graduates from
LDC it has to provide MFN tariff
rate. This MFN tariff rate will be
higher than that of LDC and non-LDC
enjoyed which enjoy preferential tariff.
Under the new situation, Bangladesh’s
competition in the market would be
increased where LDCs and other
non-LDCs would become more
competitive. This would make local
exporters difficult to maintain their
competitiveness. In dynamic point of
view, this would further narrow down
exporting countries’ utilization of their
export potentials in major markets like
Canada.

54.2

The extent of impact on Bangladesh’s
export will depend on what kinds
Wood, paper, etc.
1.0
85.6
4.4
78.6
of bilateral trade agreements and
Textiles
2.9
65.5
1.6
28.4
arrangements between Canada with
Clothing
16.5
5.4
1.9
0.2
Bangladesh’s competing countries.
Leather, footwear, etc.
3.8
67
2.3
31.4
Canada has bilateral free trade
Non-electrical machinery
0.5
93.2
14.9
95.8
agreements with 12 countries/ group
Electrical machinery
1.1
83.3
9.4
85.7
of countries. It is currently negotiating
Transport equipment
5.8
41.1
17
13.4
with 10 countries/group of countries for
signing FTA. It has recently completed
Manufactures, n.e.s.
2.5
61.2
5.6
73.4
discussions on bilateral FTA with EU.
Source: WTO
A number of Bangladesh’s competing
rate of 9 per cent and 2 products have comprises between 8 per cent and
countries are either member of existing
0 per cent (Table 6). In other words, 22 per cent, while China has market
FTAs or would become member
Bangladesh is currently enjoying share between 22 per cent and 60 per
while new FTA to be signed after
preference margin of 9-18 per cent of cent. Other competing countries with a
the negotiation will be over. Hence
these products over products of non- considerable share include India (2 per
Bangladesh’s export is likely to face
Table 6: Import of Bangladeshi Products in Selected Markets: Selected Indicators (2012)
Chemicals

Major markets

0.8

Bilateral imports
in million
US$

86

11

69.7

Diversification

MFN AVG of

Pref.

Duty-free imports

95% trade in no. of

Traded TL

margin

TL

Value

HS 2-digit HS 6-digit

Simple

Weighted

in %

in %

Weighted

1.European Union

2012

11,923

12

86

6.2

11.7

11.7

100.0

100.0

2. USA

2012

4,766

11

78

8.5

15.4

0

40.6

3.0

3. Canada

2012

1,131

8

72

9.4

17.2

17.2

100.0

100.0

4. Turkey

2012

891

8

51

9.1

9.4

9.4

99.8

100.0

5. Japan

2012

716

18

96

10.5

16.4

16.4

98.7

99.9

Source: WTO

LDC countries. Analysis of top export
products reveals that Bangladesh is the
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cent- 9 per cent), Cambodia (2 per cent
to 9 per cent), USA (1 per cent to 7 per

further competition even under its
existing LDC status. The competition
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would be fiercer when Bangladesh
will not have LDC status. However,

Overall, Bangladesh’s export to Canada
would face adverse competition when it

to be adversely affected while it
loses its LDC status, it needs to take

Table 7: Bangladesh’s Export, Export Potentials and MFN Tariff of Selected Products
Indicative
BD’s Export potential
to Canada
trade (000
(000 USD)
USD)

MFN Tariff

Value in
2013

Potential in
2013

Share of
Export
against
Indicative
potential

Mens/boys trousers and shorts, of cotton, not knitted

142898

378603

37.7

17.00

T-shirts, singlets and other vests, of cotton, knitted

120424

385118

31.3

18.00

Womens/girls trousers and shorts, of cotton, not knitted

100943

451568

22.4

17.00

Pullovers, cardigans and similar articles of cotton, knitted

71702

519705

13.8

18.00

Mens/boys shirts, of cotton, not knitted

67320

235115

28.6

17.00

Pullovers, cardigans and similar articles of man-made fibres, knitted

47283

549680

8.6

18.00

Mens/boys anoraks and similar articles,of man-made fibres,not knitted

28354

153307

18.5

17.00

Mens/boys underpants and briefs, of cotton, knitted

25915

61730

42.0

18.00

Mens/boys trousers and shorts, of synthetic fibres, not knitted

25515

119380

21.4

18.00

Toilet & kitchenlinen,of terry towel g or similar terry fab,of cotton

23378

116553

20.1

17.00

Babies garments and clothing accessories of cotton, knitted

23376

130155

18.0

0.00

Womens/girls trousers and shorts, of cotton, knitted

21820

136383

16.0

18.00

Womens/girls briefs and panties, of cotton, knitted

19416

44067

44.1

18.00

Tents, of synthetic fibres

17056

26716

63.8

18.00

Mens/boys garments nes,made up of impreg,ctd,cov,etc,textile woven fab

16876

100563

16.8

9.00

Babies garments and clothing accessories of cotton, not knitted

16551

19243

86.0

0.00

Womens/girls anoraks & similar article of man-made fibres,not knitted

16196

143498

11.3

18.00

T-shirts,singlets and other vests,of other textile materials,knitted

15853

225640

7.0

18.00

Hats and other headgear, knitted or crocheted, or made up from lace, felt or
other textile

15745

151058

10.4

--

Womens/girls blouses and shirts, of cotton, not knitted

15272

79407

19.2

17.00

Product label

Weighted
Average

Source: Trademap database

the preference margin would gradually
reduce due to slow reduction of MFN
rates particularly of manufactured
products which partly reduce the
competitive advantage of countries
enjoying duty-free market access
facility.

does not have duty-free market access
facility. Hence it would be difficult to
maintain the growth within its existing
export items.

Other than FTA, Canada provides
preferential market access facility to
the developing countries. Such scheme
is likely to have limited scope of
preference margin unlike that of GSP
for LDCs or of FTAs. Thus, Bangladesh,
after it become a developing country,
would get the chance to continue GSP
facility under the category of developing
countries but at a limited scale.

Analysis
of
Bangladesh-Canada
bilateral trade shows that Bangladesh’s
export to Canada may face adverse
consequences while it will be graduated
from an LDC. This analysis could be
an appropriate test case to understand
the possible impact of Bangladesh’s
graduation from LDC on its bilateral
trade with developed and developing
countries. Since Bangladesh is likely
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Bangladesh’s Preparedness with regard
to Graduation from LDC Status

precautionary measures and should get
prepared.

Detailed analysis on Possible
Implications on Bangladesh’s
Export:
Bangladesh
government
should
undertake a detailed product-wise
analysis to appreciate the possible
adverse impact on export due to loss
of duty-free market access facility in
the Canadian market. Such an analysis
would help to understand the nature
and extent of impact on Bangladesh’s
export with a view to set strategies for
bilateral trade negotiations.
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Identify the Suitable Strategies
to Deal with the Issues:

graduation from LDCs. Since trade
potentials for such products are found to

Reference
1.

Canada implemented “General Preferential
Tariff and Least Developed Country Tariff

Table 8: Bangladesh’s Major Competing Countries in the Canadian Market and Their Market Share (%) in Selected
Set of Products

Exporters

Product:
610910
T-shirts,
singlets and
other vests,
of cotton,
knitted

Product: 620462
Womens/girls
trousers and
shorts, of cotton,
not knitted

Product: 611020
Pullovers, cardigans and similar
articles of cotton,
knitted

Product:
620520
Mens/boys
shirts, of
cotton, not
knitted

Product:
611030
Pullovers,
cardigans and
similar articles
of man-made
fibres, knitted

Product: 620193
Mens/boys anoraks and similar
articles,of manmade fibres,not
knitted

Canada import (000 USD)

540531

503520

594178

305203

549369

178119

China

21.7

50.4

55.2

39.0

60.7

59.6

Bangladesh

21.6

16.1

12.3

19.7

8.5

15.8

India

8.8

1.7

3.2

8.3

Cambodia

8.2

7.1

9.2

1.9

6.1

4.0

Mexico

7.7

3.8

1.1

1.3

Honduras

6.2

1.0

2.0

USA

4.7

7.4

1.7

5.8

0.5

Viet Nam

4.0

Market share (%)

1.9

4.6

2.2

3.2

10.1

Indonesia

1.5

3.2

5.6

3.6

3.2

Turkey

1.8

1.0

4.0

1.4

3.6

1.1

Italy
Pakistan

1.3

Haiti

2.4

Guatemala

1.8

0.8

1.4

Thailand

1.4

Malaysia

2.4

Sri Lanka

1.7

Philippines

1.2

Source: Trademap database

With the understanding on the nature
and extent of possible impact on bilateral
trade, Bangladesh needs to identify
strategies to accommodate the situation.
First, Bangladesh should identify a list
of products where it needs preferential
scheme most, followed by another list
of products where preferential scheme
is also important. Second, Bangladesh
needs to address these issues with the
Canadian government and request for
a favorable preferential market access
scheme. Third, Bangladesh needs to
identify products where MFN rates
are zero and would not have any
implications in the tariff rates after its
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Rules of Origin Regulations” in 1 January
1998. This regulation has been modified and
enhanced in 2003 and further extended in
2013.

be high, putting emphasis on enhancing
export capacities of such products
would be equally important.

Finding Strategies for Enhancing
Productivity:
Bangladesh needs to improve its
productivity in order to maintain its
competitiveness over other developing
countries. Hence Bangladesh should
take sector specific measures to improve
its productivity and efficiency which
will help to reduce the production cost
and make local products competitive in
the Canadian market.

2.

The top six export destinations of Bangladesh
are: USA, Germany, UK, France, Spain and
Italy

3.

Growth in export in the Canadian market
was quite high (average yearly growth of
14.7 per cent between 2007 and 2013).

4.

Importantly, bilateral trade balance is
currently in favour of Bangladesh (about
USD 500 million).

5.

It is to be noted that USA has withdrawn
the GSP facility since June 2013 owing to
poor compliance in the apparels and shrimp
sectors.
Note: For further queries, please contact: Dr
Khondaker G Moazzem at moazzemcpd@gmail.
com.
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Accessing Legal Services in Canada
Jeff Rybak
University of Toronto
A common experience in business is
the need for professional legal help,
whether in controlled circumstances
that you plan for in advance or in
less controlled situations that simply
happen without warning. No matter
why you find yourself in need of
legal help, finding the right lawyer
or other legal professional (more
on this in a moment) is obviously a
primary concern, and you may have
limited time to search. So it is helpful
to have at least a general idea of how
legal services work in Canada, where
you can go for help, and how ensure
your needs are properly met.
The legal profession is heavily
regulated in Canada and it is quite
difficult and competitive to become
a lawyer. So in general, all else
being accounted for, you can expect
a high degree of competency and
professionalism from any properly
licensed lawyer. If you have any
concerns at all that you may be
dealing with someone who is not
properly licensed to practice law in
Canada, you can contact the Law
Society in the relevant province and
check. You can even search online to
verify the professional status of the
individual in question.
Often there is a natural urge to look
for “the best” lawyer and to imagine
that paying more money or going to
a large law firm is the way to ensure
quality. You certainly will not get
a bad lawyer if you go to one of
the largest and most reputable law
firms in your city. But cost is also
a consideration, and not everyone
can afford that kind of expense.
The good news is that you can
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find a very good lawyer outside of
these major firms as well, and save
considerably in the process. One of
the key things you should look for
is a lawyer who specializes in the
area of law that you need - whether
commercial
transactions,
civil
litigation, real estate, immigration
law, etc. In Canada a lawyer is
licensed to practice in all areas, but

Ontario, however, paralegals are able
to independently represent clients on
a variety of matters including simpler
criminal and provincial offenses, civil
litigation (at Small Claims Court) to
a maximum of $25,000, in various
administrative legal proceedings,
and importantly in matters before
the Immigration and Refugee Board.
Because paralegals can provide these

most lawyers specialize and it is in
fact very difficult to maintain current
expertise in many areas. Some
lawyers do maintain a general legal
practice and will be willing to take
on almost any matter if it is paying
work, but unless your matter is very
simple or you have some other reason
to use a generalist you are better off
finding someone who specializes in
what you need.

services under their own licenses,
using one of these professionals in
an appropriate matter can be a much
more affordable option. You can
find information about their status
through the Law Society of Upper
Canada (in Ontario) just as you would
a lawyer. When using a paralegal it is
probably even more important to find
one that specializes in the relevant
area, rather than a generalist. Outside
Ontario, there is very little regulation
or control surrounding the use of
quasi-legal titles such as paralegal,
consultant, etc. While some of these
individuals may be very good, please
be aware that they are subject to
very little in the way of professional
regulation. From this point forward

When it comes to simpler matters, we
should also take a moment to consider
paralegals and other quasi-legal
professionals such as immigration
consultants. Ontario is currently the
only province to license and regulate
paralegals, and outside Ontario the
profession remains poorly defined. In
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I will assume you are dealing with
a lawyer, but of course all of the
following applies to paralegals as
well.
Now that you are aware of your
options, there is still the matter of
finding the right legal professional
for your needs. Your first step should
be to define, as much as possible,
exactly what work you require. For all
the reasons noted above, you do not
want to go looking for “a lawyer” as
though any lawyer is sufficient. When
you do start talking with a lawyer you
may refine your sense of the work
you require, but you should at least
develop the best idea that you can.
Then your most natural starting place
is, of course, your personal networks.
Tell the people who you trust and
who you imagine might have some

contacts with the legal community
about your needs. You never who
might have exactly the right idea of
where to go. Definitely contact any
lawyers you know even if they are not
the kind of lawyer you need. Lawyers
know other lawyers, and they take
pride in referring people properly. Any
lawyer you ask will probably make a
good effort to refer you to the right
person, because referrals within the
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legal community are absolutely vital
to maintaining a healthy practice.
If your personal networks do not
produce sufficient options you may
need to look elsewhere. The Law
Society in your province will be able
to refer you to a lawyer who does
the sort of work that you need, but
be aware they are simply giving you
a name off a list. The lawyer they
refer you to has taken the necessary
steps to prove essential competence
in that area of law, but that is all
you can count on. Another option
would be to contact a legal aid clinic
in your area and ask for a referral.
Legal aid clinics generally only
provide essential services to people
who are truly without funds to pay
a lawyer to help them, but they also
tend to be very well networked in
their communities. Typically, they

will have a list they can refer to, and
those are lawyers who are genuinely
active and engaged with the local
community.
Once you are in touch with a lawyer,
or preferably more than one, that
does not mean the job is done. No
matter how you have contacted the
person you are speaking with - even
if you finally had to search online or
in a phone book - you want to ensure

you have the right lawyer to assist
you and that you have confidence in
their services. Most lawyers will be
willing to meet with you in advance
and give you a half hour of their time
for free, simply to hear what you
need and to give you a quotation for
their services. You should be aware
this really is not a good way to get
free legal advice. The lawyer will not
be doing real work for you yet - this
is just an opportunity to describe the
sort of work that you likely need.
You should be able to get a sense of
what the lawyer believes is required,
what the service will cost, and how
much the lawyer will require upfront
in the form of an initial payment.
Generally, when you retain a lawyer,
you will pay some amount of money
right away and this will pay for the
work the lawyer performs in the
future. The lawyer does not earn that
money right away - it goes into a
trust account and is withdrawn as the
lawyer works for you. Depending on
the complexity of the work, you may
need to pay more in the future. So
while there may be a variety of other
matters you discuss at this initial
meeting, you should have at least
three essential questions answered.
What sort of work will the lawyer
perform for you? How much money
will be required to get started? And
how much does the lawyer anticipate
it will cost in total? You may also
discuss the lawyer’s hourly fee, but
while this is important it is actually
the total cost that is more important.
It can be hard to evaluate how long
it takes a lawyer to perform certain
tasks, especially if you are not
familiar with legal work, so it is better
to focus on the total anticipated cost.
Of course you can shop around for
legal assistance just as you can shop
for any service. If you are not entirely
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satisfied with the first option you
explore, you should check with one
or more other lawyers also. Again, be
aware that you will not get legal help
for free this way. You are really just
investing your own time to ensure
you have the right lawyer working
for you. But it may be helpful to see
if every lawyer agrees you need the
same work done, and of course you
will get different prices quoted by
different professionals. Be aware
that legal fees can vary quite a lot
depending on who you are speaking
with, and it does not necessarily have
much at all to do with the quality or
the nature of the work. Essentially,
you want a professional that you are
comfortable with (that is the most
important thing), who has accurately
described the work to be performed
to your satisfaction, and who has
quoted you a price that you are able
to afford. When you have all of these
things in place, you have probably
found your lawyer. If you are not
fully comfortable, keep looking.
In a perfect world, advice about how
to access legal services would end
here. But sometimes, unfortunately,
you find that you are not fully
satisfied with your lawyer and you
need to know what you can do about
it. So here is some advice on that
topic as well. First, you should know
that your lawyer is always obligated
to follow your instructions in terms
of the work that is performed. Of
course you generally do rely on your
lawyer’s advice, but if you disagree
your lawyer cannot force you to take
any action you do not approve of. At
most, the lawyer can indicate they
must withdraw from your case if they
have some fundamental disagreement
with your instructions. You also have
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the right to end the relationship at any
time and for any reason. If you do so,
as mentioned above, the lawyer must
return any funds they are holding
against future work. The lawyer is
only entitled to what was billed and

next, and if you wish you can make a
formal complaint to the Law Society.
Sometimes, if your relationship
with your lawyer has soured, simply
indicating you are willing to pursue a
complaint at the Law Society can be

earned. Also, the lawyer can only
take and keep that money after you
have approved of the bill and it is not
in dispute. Though be aware, if the
lawyer has done the work and you
refuse to approve payment, you may
find you are now the target of a legal
action in relation to the bill. If you
want a new lawyer that is your right
as well, but no reputable lawyer will
actively pursue your business while
you are using someone else. You
must approach another lawyer and
tell them you would like to change
your representative before that can
happen. If you do use a new lawyer,
that lawyer will be able to request any
necessary documents and files that
may be in the hands of your former
lawyer.

enough to make the lawyer take you
seriously and address your concerns
properly. Though as a general rule, it
is usually a bad idea to make threats
of that nature unless you really are
prepared to follow through on them.
And you should never make a threat
of that nature if you do not truly
believe a complaint is appropriate.

If things go very poorly, and you feel
you must take some action against
your lawyer, you should contact the
Law Society in your province. They
can offer you a limited amount of
advice about what you should do

Note: Jeff Rybak teaches business law within
the University of Toronto at Rotman Commerce
and in the Management Department of U of
T Scarborough. He is a practicing lawyer in
the city of Toronto. He can be reached at 416830-8558 and at jeff.rybak@utoronto.ca. This
article is offered for informational purposes
only and nothing in it should be taken as legal
advice.

Hopefully this short guide is of
assistance to those in need of legal
services in Canada. If I myself may
be of assistance in any legal matter
within the Toronto area, you may
certainly feel free to contact me.
My primary practice is in criminal
defense, commercial litigation, and
academic matters. But if I cannot
assist you personally I can certainly
refer you elsewhere.

21

50th Birthday of Canada’s Beloved Maple Leaf Flag

50th Birthday of Canada’s Beloved Maple Leaf Flag
1965-2015. February 15 – the 50th birthday of Canada’s flag!
The National Flag of Canada, also
known as the Maple Leaf and l’Unifolié
(French for «the one-leafed»), is a flag
consisting of a red field with a white
square at its centre, in the middle of
which is featured a stylized, 11-pointed,
red maple leaf. The maple leaf has

the day her father asked her to do an
impromptu sewing job that she will
never forget. “For me, it’s my 50th
anniversary,” O’Malley told a small
gathering of friends, family and political
dignitaries Friday on Parliament Hill,
where she was presented with the flag
that flew from the Peace Tower on Nov.
6, last year. In the picture Joan O’Malley
poses for a photo on Parliament Hill in
Ottawa on Friday Nov 14 2014 with the
sewing machine she used to sew the
first red Maple Leaf flag 50 years ago.

where sometime after midnight she
completed the task of hemming the
flags. The three designs, which were
delivered to the prime minister’s
residence at 24 Sussex Drive in the
middle of the night, included the single
red maple leaf on a white background
design that became Canada’s flag.

(Photo credit: Patrick Doyle / The Canadian
Press; Terry 2014)

been used as a Canadian emblem since
the 1700s. In 1964, Prime Minister
Lester B. Pearson formed a committee
to create a national flag for Canada.
Out of three choices, the maple leaf
design by George Stanley based on the
flag of the Royal Military College of
Canada, was selected. The flag made
its first official appearance on February
15, 1965; the date is now celebrated
annually as National Flag of Canada
Day. (Wikipedia)

Joan O’Malley: Canada’s Flag Lady
Did we know who sewed the first
Canadian flag? Historians and others
may think about Feb. 15, the day in
1965 when the modern Canadian flag
— bearing its familiar hallmark symbol,

the Maple Leaf — was first raised on
Parliament Hill.
It is Joan O’Malley is the Flag Lady of
Canadian flag! For Joan O’Malley, Nov.
6, 1964, will forever be the birthday of
Canada’s iconic red-and-white banner,
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With her original Singer sewing
machine on display, O’Malley described
the night her father approached her to
ask whether she could sew the three
prototypes that had been chosen as
the finalists to become Canada’s new
emblem. The sewing machine she used
to make the flags is in storage in their
basement in Ottawa and may soon be
donated to a museum.
Mark and Ray narrated the moment
as “On a snowy Friday night in 1964
-- as Canadians eagerly awaited the
unveiling of a new flag -- Joan O’Malley
sewed the first red maple-leaf flag ever
flown. It was one of three prototypes
she helped make for Prime Minister
Lester B. Pearson, who by the next day
wanted to see what Canada’s new flag
would look like on a flagpole. Because
the job was commissioned after normal
business hours, O’Malley’s father, Ken
Donovan, assistant purchasing director
for the Canadian Government Exhibition
Commission, was unable to find a
seamstress to put the flags together, so he
asked Joan to fire up her Singer sewing
machine.
On the evening of Nov. 6, O’Malley,
then a 20-year-old secre tary at the
Indian Affairs Branch of the Department
of Citizenship and Immigration,
took her machine to the Exhibition
Commission’s office in south Ottawa,

Just hours after O’Malley shut down
her sewing machine, Pearson raised
the maple-leaf flag at his residence at
Harrington Lake in Quebec. The official
version of Canada’s new flag was flown
for the first time in public on Feb.
15, 1965 at Parliament Hill.” Prime
Minister Pearson made a promise in
1963 that under his leadership, Canada
would have a new flag. The final three
designs had been picked from a list of
entries that totaled more than 3,500.
[The] Canadian flag which, while bringing together but rising above the landmarks and milestones of the past, will say
proudly to the world and to the future: “I
stand for Canada”. - Lester B. Pearson

Source:
1. Wikipedia:
http://en.wikipedia.org/wiki/
Flag_of_Canada
2. Mark Kearney and Randy Ray are the
authors of Whatever Happened To...?
Catching Up With Canadian Icons, from
which this story was adapted. Forever Young
Information; http://foreveryoungnews.com/
posts/459-joan-o-malley-canada-s-flaglady
3. Terry Pedwell The Canadian Press,
Published on Fri Nov 14 2014; http://
www.thestar.com/news/canada/2014/11/14/
woman_who_sewed_modern_canadian_
flag_thanked_at_50th_anniversary.html

Adapted by: Dr. Khalid Hasan
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The Diaspora Route – Case of Branding Bangladesh
Khalid Hasan PhD
Ignis Market Intelligence Canada
This article focuses how diasporas of
any country can help developing their
country of origin and residence. Though

this article focuses Bangladesh as a case
but equally true for any other countries.
Professor Nirmalya Kumar recently
said at the World Marketing Summit in
Tokyo that “the Diaspora route” can
help the firms of emerging market
to brand their products and services
globally. He suggested entering
western markets by using the home
market Diaspora as a beachhead.
According to him “in a world of
unprecedented cross-border flows of
people, there are millions of people
living in other countries. Only a
minority of these people will be fully
assimilated into the new (host) culture.
Many migrants will retain some old
brand preferences and consumption
patterns. For examples: HSBC (China),
Pran (Bangladesh), Bimbo (Mexico),
Jollibee Foods (Philippines), ICICI,
Reliance, Dabur (India), Islamic Bank
of Malaysia.” These brands are now
quite familiar in many cities and towns
in North America and Europe.
I am a Bangladeshi Diaspora in
Canada! I like the word “Diaspora”. I
like it because I am trying to carry out
one of the toughest challenges to brand
my home country Bangladesh in the
country of residence - Canada. I like
it because it is the time to act not only
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on this very important issue – “the
Diaspora Route” but a priority area too.
The “route” will help creating better
business and economic relationships
between these two countries –
Canada and Bangladesh. Recently
Prime Minister Stephen Harper in
a Diwali event sincerely thanked
South Asians (diaspora) for their great
role played in developing Canada and
strengthening ties between countries.
Some of the popular branding events in
North America are Diwali by Indians,
Caribbean Carnivals, Indian Film
Festivals, African Festivals, Brazil Fest
and many more to name. The people
from the main stream including the
government and the opposition political
leaders take part in these events with
pride. This is the time to think about
branding our heritage, culture and our
strengths and accomplishments to our
global friends and competitors by using
the diasporas.
According to Wikipedia “the word
“diaspora” came from Greek word “
” meaning “scattering,
dispersion” i.e. is a scattered population
with a common origin in a smaller
geographic area. The word can also refer
to the movement of the population from
its original homeland. The word has
come to refer particularly to historical
mass dispersion of an involuntary
nature, such as the expulsion of Jews
from Europe, the African Trans-Atlantic
slave trade, the southern Chinese during
the coolie slave trade etc.” (Wikipedia).
Initially the diasporas are forced to live
their homeland and to migrate to another
countries. But in recent considerations,
people from Bangladesh, India, China
etc. are migrating to developed countries
like Canada, Australia, USA etc on
their own choice, mostly for economic
reasons and better life expectations.

Bangladeshi Diaspora – What Can
We Do?
Millions of Bangladeshis are now
in different countries; known as
NRBs (non-resident Bangladeshis) or
diasporas or immigrants or citizens. By
now, there are 2nd or 3rd generations
of diasporas living in different host
countries. Definitely they are variously
seen as one of the major sources of
human capital, financial flows, transfer
of trade and technology, economic
opportunities, political support, and
ambassadors of the home country.
Whether we are working as a cab driver,
a handy man, a security guard or a
doctor or a professor or even a market
researcher; we must not forget that we
represent our golden Bengal! We also
must not forget that we are creating the
future of these foreign countries; we are
sacrificing our youths and old days for
our future generations. There are many
people who came here before us, we
followed them. Many are in the queue,
will come from our homeland and will
join us for generations to come. We are
contributing and sacrificing our present

for creating a better life for our next
generation (our children) those who will
be more vibrant and resilient in leading
global leadership. We have taken a
huge responsibility to shape our future
generation so that they feel dignified
to recall and recognize their root. If
they are honored in their new country
of residence, they will feel emotionally
attached to represent their country
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of origin. This is exactly what India
and China are doing. We can make a
difference for our home country, taking
it to a greater height globally. The host
country people will not only look at our
home country with high regards but
they will respect us, salute us.
The Bangladeshis are staying abroad
since long and a large number of them
are already having their second or
third generations there, mostly living
in countries like America, Canada,
UK, Australia and the Middle Eastern
countries (Saudi Arabia, UAE, Libya
etc.). They are contributing to the
economy of Bangladesh. Since many of
them are holding high and prestigious
positions, they can play a positive
role in branding Bangladesh among
the overseas investors. It is the time
now to take strategic steps to organize
these untapped resources. However,
the government and different societies
are planning to form forums among the
diasporas.
We are inescapably a part of Brand
Bangladesh. We are always connected

with Bangladesh through internet,
mobile, Skype and Facebook, eating
Bangladeshi foods (either buying from
local Bangladeshi stores or bringing
directly),
wearing
Bangladeshi
garments, or consuming or using
Bangladeshi products. Though many
of our 2nd or 3rd generations are born
here but they are also connected with
Bangladesh. Our culture, products,
heritage and values are shared from us
to their lifestyle.
We should not have identity crisis. As
we know diasporas have two identities
– country of origin (home country) and
country of residence (host country). We
carry Bangladesh’s identity at the host
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country. There should not have any
conflict between these two identities.
If we look at President Barack Obama,
he is the first Afro-American President
of America. He never feels “shy” to
express his identity and root. Same
thing goes with many diasporas of
many countries and that is the reality.

well advertised in all the leading malls
and superstores. Specials sales and
discounts are also offered.

What We Need to Do?
Segmentation: For diaspora marketing,
we need to do segmentation. The

Why to Target Diasporas?
The answer is simple. Diasporas have
emotional attachment for the products
and services from their home country,
they are aware of the brands, they have
interest and strong desire to buy. They
have never abandoned their homelands,
rather, due to internet and mobile
technology (Skype, Viber, Facebook
etc.), compared to even ten years
back, the connectivity and networks
have grown manifolds. Therefore, the
marketers can use them as “springboards
for growing revenue” and gaining
brand recognition before breaking out
into the mainstream. Though, not all
the members of a diaspora are ready to
accept or warm to companies or brands
from their home country, efforts should
continue so that they become potential
buyers.
These diasporas are the ambassadors
of the home country’s products and
services. They have deeper emotional
attachment. A recent qualitative study by
the author shows that the first-generation
immigrants though work hard to settle
and always try mingling with the main
stream population in the host country
but always emotionally attached to
their home country, its culture, history
and politics, environment and products.
This “nostalgic fever” lasts years after
years, even by generations.
The culture of the diasporas are so
forceful, it has now created its own
place in the main stream markets as
well, for example celebration of Eid
by the Muslims, Diwali by Hindus,
Chinese new years celebration, Cinco
de Mayo by Mexicans and so on.
During these festivals, the products are

question arises which country or part
of the country be chosen? There should
be large enough diaspora, i.e. a certain
critical mass should be of substantial in
number which is essential for making
the initiative sustainable. For example,
large number of Bangladeshis are living
in countries like USA (New York, Los
Angeles), Canada (Toronto, Montreal),
England, Australia (Sydney), Singapore,
Middle East etc. They will buy home
country products and will also promote
(diffuse) products into the host country.
Marketers should continue to brand
and position their products among
the diasporas. The brand to this group
is familiar with them and has deeper
affinity for offerings that come from
their home country. It gradually
penetrates among the people connected
to the diaspora and finally to a broader
market i.e. consumers from main
stream; for example Dabur (Vatika hair
oil, Chyawanprash etc.), Bollywood
films (released at the same time with
India) in many cinema Halls in Canada
and USA.
Educating peoples (those living in
Bangladesh and the diasporas) about
the importance of branding, how it is
impacted by our activities. We cannot
hide anything from the world. Internet is
the vehicle through which every country
can see our day-to-day activities. The
more we try to hide or camouflage the
truth with “incorrect” facts, more we
are damaging our global status.
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It is essential to highlight our talents
and intellectual people. We must brand
that Bangladesh produces great thought
leaders. This is very important. We must
learn from the developed countries; they

always “push” their talents for various
global leading positions. Even for
example, India constantly focuses the
glorious contributions of Satya Nadella,
Indra Nooyi, Amartya Sen, Nirmalya
Kumar, Ratan Tata and many more.
Apart from global icons – Nobel Peace
Laureate Prof. Mohammad Yunus, Sir
Fazle Hasan Abed and Prof Abdullah
Abu Sayeed, we have had talents and
intellectual personalities such as Dr. FR
Khan (US architect), Prof Amit Chakma
(Vice Chancellor at Western Ontario
University), Prof Saad Andaleeb
(Professor Emeritus at Pennsylvania
State University, now VC at Brac
University), Rafiqul Islam and Abdus
Salam (initiated International Mother
Language Day from Canada), Dr.
Abdus Suttar Khan (NASA scientist),
Iqbal Z. Quadir  (MIT) and many more.
If we want to grab global intellectual
leadership position, we have no choice
other than focusing them for greater
interest.

not just about political unrest, killing,
violence, poverty etc. People in the
western world (even the second
generation diasporas also) do not see
a complete Bangladesh. They see the
stories what are shown in Bangladeshi
TV channels everyday or published. It
is the time to take a “U-turn”. We are a
country where people are hard working
(examples are rickshawpullers, farmers,
women at home etc.), family-oriented,
resilient and warm. Our hospitality is
with no comparison!

How Diasporas’
Help Branding Canada?
The diasporas have had significant
contribution in developing and branding
the host country. Let’s focus on
Canada. In Canada, the diasporas are in
business, education, skill development,
real estate, health and community and
many more. They are contributing by
paying taxes. Moreover, these millions
of Bangladeshis pumped in billions of
dollars during and after immigration
to Canada legally. The process is still

 Philanthropists – donation, senior
citizen homes, orphans, churches,
mosques etc.
 Brand ambassadors of Canada
- representing Canada globally
as a peace-loving business and
educated community. Diasporas
have wealth of knowledge,
resources, and expertise, which they
are contributing toward shaping
a stronger Canada than before.
Bangladeshis, like other diaspora
groups, are working together to
brand Canada as a democratic,
secular and multicultural country –
a unique model globally.
 Global civil society leaders and
politics – actively involved in
national, regional and local politics.
 International lobbyist - participate in
any international protests and human
rights movements for any oppressed
community across the globe. They
stand for establishing democratic
processes. They raise awareness for
any right-based issues and injustices.
They represent Canada! They
represent as international lobbyists
where ever required.

Conclusion

Cultural nation – we can easily brand
ourselves as a cultural nation. We have
so much of cultural celebrations such as
Ekushe February (we achieved global
recognition), religious festivals (Eid,
Puja etc.), folk music (Lalan, Hasan
Raja), dances, Tagore and Nazrul songs
and many more to name. Countries
like India, Jamaica, Brazil, China are
promoting themselves as culture loving
nations, why not we?

going on and definitely helped growing
Canada despite recent global economic
recession. On the other hand, they have
the willingness to collaborate with
their home country too. They have the
emotional connections.

Keep telling story – we must tell a
more complete story of Bangladesh;

 Customers – consuming goods and
services
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 Suppliers – labor force, goods and
services

The diasporas in Canada are contributing
in Canada’s economy as  Investors – entrepreneurs, real
estate, IT, grocers, service etc.

Let’s follow the new route of diaspora!
Bangladeshi diaspora in Canada. Let’s
see Bangladesh with a new lens! Long
term road map through millions of
diasporas – true ambassadors working for
years with the western world. Competing
and surviving. A truly resilient niche!
Acknowledgement: This article was published in
LinkedIn on Dec 3, 2014.
https://www.linkedin.com/pulse/2014120323401054805920-the-diaspora-route-case-of-brandingbangladesh?trk=prof-post
http://www.mtlblog.com/2014/04/25-stunningphotos-that-will-make-you-want-to-visit-montreal/
Note: Dr. Khalid Hasan is the Chief Research
Officer at Ignis Market Intelligence, Canada.
Also looking after the research and publications
of World Marketing Summit. He can be reached
at hasank.dhaka@gmail.com.
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A Globally Recognized Canadian High School Diploma Is Now Available In Dhaka
“This is a very exciting time for the
Canadian International School,” says
Principal Jeff Pugh. “We are using
Canadian curriculum throughout all
the grades in the school, EC – 11,
with Grade 12 to follow next year; and
our high school is accredited with the

Ministry of Education in the Canadian
province of Manitoba. This means that
our high school students here in Dhaka
can obtain a Canadian high school
diploma that opens up worldwide
opportunities for their university
education.”
The Manitoba high school here at CIS is
regularly inspected by representatives
of the Manitoba Ministry of Education
for quality control to maintain standards
of excellence for our programme. This
accreditation is highly prized, and it
must be maintained through annual
scrutiny by a Manitoba inspective
team. Granted by the Ministry
of Education of Manitoba, it is a
guarantee of rigorous standards for
high performance. The ‘Manitoba
Affiliated Overseas School’ status has
been granted to only five schools in the
world, one of them being CIS.
“The textbooks and education materials
at CIS are the same that you will find
in Canadian school classrooms,”
says Mohammad Kamal Uddin, the
school’s Chairman. “They come from
a recommended resource list that is
provided by Manitoba Education for
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use in their schools.” (Picture: MOU
singing moment between Mr. Kamal
Uddin, Chairman of CIS and Darryl
Gervais)
Opened 10 years ago, CIS now sits
in the leafy, peaceful area of northern
Gulshan in Dhaka, where it aims
to help students become valuable
contributors to society through their
personal improvement. Certainly one
of the most fascinating and comforting
aspects of the school’s environment is
the incredible diversity of the students
and teachers who walk through its
gate. This year, roughly 300 students
are enrolled, coming from some 21
countries, being taught by teachers
from Bangladesh, Canada, India, and
Sri Lanka. Simply by showing up
every morning and talking with their
peers, students are exposed to priceless
cultural exchanges and learning
opportunities. The overall diversity of
the student body is growing, too.

to schools at the same grade level in
any Canadian or American high school,
and CIS students are eligible to apply
for enrollment to global universities
in the USA, European Union, United
Kingdom, Australia, New Zealand,
and, of course, Bangladesh.
“A school is not only a place where
children come for an education; it
is also a place where they spend
an incredibly large portion of their
childhood”, says Errol Harris, Director
of Education at CIS. “With this in mind,
it is very important for a school to be
a place of scholarly study and a place
for exploration of extra-curricular
activities so that children can develop
talents outside the classroom, too.
At CIS, children can get involved in
sports, music, dance, computing, and
experience community service and
travel.”

Kamal says “One of our primary goals
is to provide our students with a safe,
modern, technologically up-to-date
campus. These facilities also aim to
help students develop their own unique
talents outside of the classroom, in
the worlds of sport, technology, and
literature.”
An important benefit of a Canadian
high school diploma is that it makes
graduates very solid candidates
for enrollment into the Canadian
university system, especially Manitoba
universities, where Manitoba high
school graduates are given preferential
access. The Canadian university system
offers some of the best education
institutions. These, overall, have lower
costs for tuition and living expenses
than, say, the United States and United
Kingdom. Indeed, high school students
at CIS can receive a full credit transfer

Looking to the future, CIS has acquired
a massive estate in the planned
Purbacha Green City development,
about seven kilometers from the
existing school location, in order to
create a brand-new, state of the art
complex that aims to be among the
foremost education facilities in south
Asia. The ultimate goal is to provide
even more children in Bangladesh with
a launch pad to further their global
education in the finest universities
around the world.
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Hannover Fair Ground
A trade fair (trade show, trade
exhibition or expo) is an exhibition

organized so that companies in a
specific industry can showcase and
demonstrate their latest products,
service, study activities of rivals
and examine recent market trends
and opportunities. In contrast to
consumer fairs, only some trade fairs
are open to the public, while other
can only be attended by company
representatives (members of the trade,
e.g. professionals) and members of the
press, therefore trade shows classified
as either “Public” or “ Trade Only”.
A few fairs are hybrids of the two;
one example is the Frankfurt Book
Fair, which is trade-only for its first
three days and open to the general
public on its final two days. They are
held on continuing basis in virtually
all markets and normally attract
companies from around the globe. For
example, in the U.S. currently over
10,000 trade shows are held every
year, and several online directories
have been established to help
organizers, attendees, and marketers
identify appropriate events.
Modern trade fairs follow in the
tradition of trade fairs established in
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late Europe, in the era of merchant
capitalism. In this era, produce and craft
producers visited towns for trading
fairs, to sell and showcase products.

Contemporary Trade Fairs

From the late eighteenth century,
Industrial Exhibitions in Europe
and North America became more
common reflecting the technological
dynamism of the industrial revolution.
In the 21st century, with the rapid

Exhibitors attending the event are
required to use an exhibitor manual
or online exhibitor manual to order
their required services and complete
any necessary paperwork such as
health and safety declarations. An

Trade fairs often involve a
considerable marketing investment
by participating companies. Costs
include space rental, design and
construction of trade show displays,
telecommunications and networking,
travel,
accommodations,
and
promotional literature and items to
give to attendees. In addition, costs
are at the show for services such as
electrical, booth cleaning, internet
services, and drayage (also known
as material handling). Consequently,
cities often promote trade shows as a
means of economic development.

Honorable Minister of Commerce Mohammad Faruk Khan delivering inaugural speech on the opening of Canada Showcase-2011.

industrialization of Asia, trade shows
and exhibitions are now commonplace
throughout the Asian continent, with
China dominating the exhibitions
industry in Asia, accounting for more
than 55 percent of all space sold in the
region in 2011.

increasing number of trade fairs are
happening online, and these events
are called virtual tradeshows. They
increasing in popularity due to their
relatively low cost and because there
is no need to travel whether you are
attending or exhibiting.
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CanCham Fair in Retrospective
The fair in CanCham refers
showcase of both trade as well

important role to strength bilateral
trade relation.

Canada Showcase 2011

On the other hand, it also helped to
promote Canadian Companies and
products in Bangladesh.

A daylong fair entitled Canada
Showcase 2011 was held on 20

Seminar on “Doing business with Canada” is
in progress. From left are: Ashok Kumar Sarkar,
CanCham President Masud Rahman, Canadian
High Commissioner HE Robert McDougal,
Executive Chairman Board of Investment Dr. S
A Samad, CWB official Don M. Bonner and an
invited guest.

as education. The chief mandate
is to enhance trade facilitation in
between Bangladesh and Canada.
On the contrary education also

Interior view of the booth of GETCO at Canada
Showcase-2011.

gets priority. Given the quality of
Canada’s post-secondary education
system, over 3,000 Bangladeshi
students study in Canada each

Masud Rahman President CanCham delivering inaugural speech at the opeing ceremony of
Canada Showcase 2012

Honorable Minister for Commerce Mohammed
Faruk Khan minutely observing imported lentils
from Canada at the booth of Ghazi Commodities.

February 2011. The fair was limited
only displaying products and services

Honorable Minister of Commerce
Mohammad Faruk Khan delivering
inaugural speech on the opening of
Canada Showcase-2011.

Canada Showcase 2012
29 Companies including 3 education
institutes participated in the fair. The

Yvonne B Supeene and Ashok Kumar Sarkar of
CIGI closely viewing the CanCham Review while
CanCham President Masud Rahman looks on.

of trading and manufacturing
companies. In total 19 Companies
participated in the fair. 3 Companies
came all the way from Canada. All
the Bangladeshi Companies had
business with Canada.

A view of the booth of GPIT Ltd. CEO of GPIT
Peter Anthony Dindial is seen

then High Commissioner of Canada
in Bangladesh H. E . Heather Cruden
and CanCham President cut the
ribbon to inaugurate the fair. Branding

The then Commerce Minister
Mohammad Faruk Khan inaugurated
the Showcase. The showcase helped

Interior view of the booth of Mostafa Group of
Industries at Canada Showcase-2011.

year, strengthening our people to
people links. They can be treated
as human resource and after the
completion of study, they can play
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High Commissioner of Canada H.E Heather
Cruden flanked by Masud Rahman President
CanCham (fifth from left), Steve McLellan CEO
of Saskatchewan Chamber of Commerce (third
from left) are seen at the inauguration of Canada
Showcase 2012.

to raise Canadian investment
substantially in the sectors like
power, energy including renewable
energy, IT, transport and aviation.

Visitors are seen at the booth of Bata Shoe
Company Bangladesh Ltd

Bangladesh to attract investors and
enhance inter-trade was the message of
the Showcase 2012.
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Showcase Canada 2015 (Trade
and Education Fair)

covering an exhibition, seminars
on trade and education and B2b

meetings. There will be provisions for
factory as well as education institutes
visit. The event will be open to public
with fast track entrance for business
person. A large number of visitors
are expected over the two days. Mr.
Tofail Ahmed, MP and Honorable
Commerce Minister is expected to
inaugurate the fair.

Reference:
 Extracted from Supplement, The Daily Star,
Bangladesh
A view of Canadian International School’s booth at the Canada Showcase 2012

Prepared by M Emdadul Haque, Consultant,
CanCham

The Showcase will be on board on
14-15 February 2015 at Pan Pacific
Sonagaon Hotel.
Both CanCham and the High
Commission of Canada are confident
that Showcase Canada 2015 will
boost bilateral trade, investment and
support individual business objectives
for mutual commercial benefit and
also promote Canadian Education
opportunities to the interested student
and their parents.
Showcase Canada has been designed
as a three – dimensional event
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Front view of the booth of GETCO at the Canada Showcase 2012
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