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G

FROM THE
DESK OF
THE
PRESIDENT
reetings from CanCham Bangladesh.

I trust that the Year 2016 rolls down with
the hope that the business and
investment climate will pick up notably.
Bangladesh’s GDP grew an impressive 6.5 percent
last fiscal year. In addition to the steady GDP
growth, the economy saw some other positives:
controlled inflation, sliding lending rates, stable
exchange rate and healthy foreign exchange reserves.
All these indicate that the economy is doing well.
I am optimist that Government would take further
positive steps like previous year to accelerate
economic growth towards double digit. The present
conducive investment climate, I hope will attract
investment from both home and abroad for moving
to a higher growth trajectory.
The year 2015 was a successful year for CanCham
Bangladesh too. The notable events were Showcase
Canada 2015, Signing MoU with former Board of
Investment (BoI) in Joint Chambers’ Meet Up,
Leading International RMG Buyers’ Meet Up,
Grain Importers’ meet up, Dialogue with BEZA
(Bangladesh Export Zones Authority), PPP (Public
Private Partnership) Cell and Canadian Alumni
Networking Event. CanCham Bangladesh received
huge print and electronic coverage as well as
acclamation from all concerned for those events.
New ideas turn into new products and that leads to
a brilliant rush of activities. 2015 had been a
successful year for CanCham Bangladesh and we
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hope to embrace new thought,
transcend new frontiers of prosperity
in 2016 and of course with the valued
support from our distinguished
members.
CanCham Bangladesh has taken some
important events like Grain Importers’
Meet Up and Canadian Alumni
Networking in coming days to further
improve trade relations with Canada.
The events are targeted to further
enhance trade and investment
between Bangladesh and Canada.
Finally, I would like to congratulate all
the general members for their trust in
CanCham Bangladesh, their interest
about its activities and active
participation. CanCham Bangladesh
is a member-driven organization and
it needs your support to move forward.

Masud Rahman

President, CanCham Bangladesh

Cover Story

Canada-Bangladesh trade
crosses $2 billion mark
Businesses expect two way trade at $5billion by 2020
Cancham Review Desk

E

ven a few years ago the North American economic giant Canada was
not so popular destination for Bangladesh, although the neighbouring
USA has been continuing as the single largest export destination for
the country for years.
The higher demand for Bangladesh’s quality garment items at competitive prices
helped to pull the export business from Bangladesh to Canada to a new height.

THE TWO WAY TRADE

Canadian government granted virtually open market access to Bangladesh as of
1st January 2003. This duty-free and quota-free access to Canadian markets had a
huge impact on the two way trade between the two countries. With such facility,
the two way trade increased by 140 percent to $477 million in 2003 from the year
2002. Data showed that Canada-Bangladesh trade had grown to $707 million in
2006, $897 million in 2007, $955 million in 2008 and $1.4 billion in 2009.
Canadian merchandise exports to Bangladesh were $525 million in 2012, slightly
down at $552 million in 2011. Merchandise exports from Bangladesh to Canada
in 2011 and 2012 were at $1.1 billion.
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The two way trade between Canada
and Bangladesh crossed $2 billion
dollars marks in 2015. According to
the industry insiders Bangladesh’s
export to Canada will cross $5billion
within next two to three years as the
country has the target to export
apparel worth $50 billion by the end
of 2021. Canada is one of the most
important export destinations for
achieving the target of $50 billion at
the end of 2021, The target was set by
the government in December 2013.
Canada is among the three traditional
export destinations for Bangladesh’s
garment items. Two other traditional
markets for Bangladesh’s garment
items are the EU, where 60 percent
garment items are shipped and the
US, where 23 percent apparel items
from the country is exported.
In Canada, a little above 5 percent
garment items are exported from
Bangladesh in a year. In 2015,
Bangladesh’s apparel export to
Canada was recorded at $1.47 billion,
which was $1.22 billion in 2014 and

$1.19 billion in the year 2013.
Garment exports now make up 95
percent of Bangladesh’s total exports
to Canada in a year. The demand for
Bangladeshi made basic garment
items including woven and knitwear is
on the rise to the Canadian customers
due to price competitiveness and
quality.
Apart from the garment item, the
exports of leather and leather goods,
footwear furniture, jute and jute goods
are also increasing at faster rate.
In 2015, Bangladesh imported goods
from Canada worth $901.13 million,
$704.11 million in 2014 and 658.78
million in the year 2013, according to
data from the Canadian Industry
Ministry. Import from Canada to
Bangladesh is also on the rise due to
higher demand of cereals and other
food items from the country.
Cereals consist more than 40 percent
of total import from Canada to
Bangladesh in a year. The other major
import items from Canada include

CanCham r e v i e w | 0 5

edible vegetables, oil seeds, fertilizers,
potash, iron and steel, medical
equipment, wood pulp and electrical
machinery.

CANADA’S TRADE WITH ASIA
COUNTRIES AND POTENTIALS
OF BANGLADESH:

Canada’s top Asian trading partner is
China, with overall trade valued at
over $85 billion, more than triple the
trade with the next largest partner,
Japan, according to data from the
trade data online of Canada.
China is Canada’s top export market,
though there are eight other
economies in the region buying over
$1billion of Canadian goods. China
also continues to be Canada’s top
import supplier, followed by Japan,
South Korea and Taiwan.
In 2015, Canada’s top three trading
partners -- China (including Hong
Kong), Japan and South Korea -accounted for 74 percent of Canada’s
total trade with Asia. In 2015, Canada

imported goods worth $65.60 billion
which was $58.66 billion in 2014.
The main import items by Canada
were apparel and leather and leather
goods. With regards to apparel items,
Bangladesh is the second largest
garment supplier globally after China.
So, there is a big opportunity for
Bangladesh to grab more market
share of Canadian garment items as
China has been losing its market
share globally. China, has been losing
its global market share of apparel
items mainly because of higher cost of
production and dearth of skilled
workforce.
China has 1.3 billion population of
whom majority belong to emerging
middle income group due to higher
economic growth in the country
recently. As a result, the work orders of
garment items have been shifting to
other manufacturing countries in Asia
like Bangladesh, Vietnam and
Cambodia. Shifting of such work
orders from China to other Asian
destinations, might be a good
opportunity for Bangladesh, as
Canada is one of the major apparel
importers worldwide.

HOW BANGLADESH BECAME
A MAJOR DESTINATION FOR
CANADA:

Bangladesh’s export to Canada started
climbing with the offer of Canada’s
duty-free and quota free benefit to the
least developed countries (LDCs)
since January of 2003 in the name of
least developed country tariff
(LDCT) for the LDCs.
Canada maintains two types of tariff
lines on import of goods. The country
introduced the General Preferential
Tariff (GPT) for the developed and
developing countries and LDCT for
LDCs. Since, Bangladesh is a member
of the LDCs, the country has been
enjoying zero-duty benefit on export
of goods, especially, the garment
items, to Canada. In December 2012,
the review of the GPT guidelines
proposed that if at least 60 percent of
the value of a product had not been
from raw materials from one or more
of the GPT beneficiaries, the

exporting country
would lose the GPT
benefits in Canada.
The
Canadian
government, in its
2013 budget, said it
will ensure that
graduating countries
from GPT regime
do not reduce the
benefits
of
the
LDCT regime.
“The GPT and
LDCT rules of
origin regulations will be amended to
continue allowing the duty-free
import of textile and apparel items
from the least developed countries
that are produced using textile inputs
from current GPT beneficiaries”, the
Canadian government said. That
means, Bangladesh will continue to
enjoy the duty- benefit on export to
Canada.

CANADIAN INVESTMENT
AND BUSINESS PRACTICE IN
BANGLADESH:

Currently, the amount of money
invested by Canadian companies in
Bangladesh would cross $300 million.
Every year, either new investment is
coming to Bangladesh, or reinvesting
by the existing companies in the
country.
Some Canadian companies have the
investment in the Export Processing
Zones and outside of the zones.
Canada has been a development
partner for Bangladesh for more than
40 years, while this North American
country has provided more than $4
billion
Canadian
dollars
in
development assistance, according to
the Canadian High Comission in
Bangladesh. Through its development
programs, Canada is helping to
strengthen an enabling environment
for business in Bangladesh. In the
garment sector, Canada is working
with Bangladesh to strengthen the
regulatory environment, especially
workers’ safety in the factories. It its
worth mentioning that Canada joined
the Sustainability Compact in the
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second review meeting of this
agreement in Dhaka in February this
year to ensure responsible business
behavior.
After the Rana Plaza building
collapse in April in 2013, Bangladesh
signed the International Labour
Organisation
(ILO)
brokered
Sustainability Compact in Geneva in
July in 2013 with the European Union
committing responsible business
behavior. Later, the US and Canada
also joined in the Compact mainly to
help improving workplace safety and
labor rights in apparel supply chain.

THE WAY FORWARD

Bangladesh
has
an
immense
opportunity for grabbing more market
share worldwide. Canada is very
potential market for Bangladesh. This
North American country really can
help to achieve the targeted export of
$50 billion worth of garment items
from Bangladesh by the end of 2021.
Bangladesh should also diversify the
exportable products to grab more
market in Canada as there is a lot of
demand for Bangladeshi goods to this
country apart from apparel items. The
country should resolve all the
challenges in export of goods for
capture higher market share in
Canada. The significant number of
non-resident Bangladeshis (diaspora),
those who have been living in Canada
for many years can help brand
Bangladesh positively in Canada. The
inflow of Canadian investment in
Bangladesh will also increase a lot if
the Bangladesh’s positive image in
Canada can be branded well.

Spotlight

Bangladesh’s Export
Competitiveness in the
Canadian Market under
the TPP Regime:
Possible Challenges
and Way Out

By Dr Khondaker G. Moazzem

O

n 4 February, 2016, Canada along with other 11 countries signed
‘Trans-Pacific Partnership (TPP)’ Agreement. This mega-regional will
be in operation after the ratification by the national legislative bodies
of member countries. While in operation, this mega-regional would create the
largest free trade area (FTA) in the world comprising of economies having
comparative advantages both as sources and markets for a large volume of
agriculture and manufacturing products. Under this FTA using duty-free market
access, member countries would be able to significantly enhance their exports
within this region. This rise in export of the member countries would happen not
only through ‘trade creation’ but also through ‘trade diversion’ of part of export of
countries which are not member of TPP agreement (herein after non-TPP
member countries). Bangladesh is a non-TPP country in one hand but an LDC
one the other which enjoys duty-free market access in the Canadian market since
2003. Present paper analyses possible impact on Bangladesh’s export owing to
Canada’s membership in the TPP and thereby put forward suggestions as regards
how to maintain export growth in the Canadian market while the TPP will be in
operation.
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LDCs’ Export to Canada:
Position of Bangladesh

LDCs’ export to the Canada market
has maintained a considerable growth
over the years particularly since 2003
when Canada granted duty-free
market access facility to LDC
products. An annual average export
growth of 19.4 per cent has been
maintained by LDCs during
2005-2013. During 2013, its export
reached at US$4.0 billion of which
28.8 per cent was originated from
Bangladesh (US$1.15 billion). This
spectacular growth of export was
possible owing to preferential market
access facility which provided
comparative advantage to LDC
products. Major products exported by
LDCs include petroleum (38 per cent
of total LDC export to Canada),
minerals (e.g. gold, uranium and
titanium) and apparels etc. A large
share of LDCs’ export comprises of
different types of apparels products
(14 out of top 20 LDC products
exported to Canada) which are
exported by Bangladesh. This rise of
export of apparels has gradually
changed overall composition of LDCs
export to the Canadian market
although its export is still dominated
by petroleum and minerals. This
concentration of export products is
reflected in the shares of top 3, top 10
and top 20 LDC products which are
accounted for 47.5 per cent, 68.5 per
cent and 78.2 per cent respectively.
Bangladesh is one of the top LDC

Comparative Analysis of
Export of Bangladesh and
TPP Member Countries to
the Canadian Market

Bangladesh and other LDCs are not
the major exporters in the Canadian
market. Export of non-LDC
countries comprises of major share of
Canada’s total import. Total export of
non-LDC countries in 2014 was
amounted to be US$368 billion
against the mere export of LDCs
(US$4 billion). In fact, most of the
TPP members are major trading
partners of Canada which include
USA, Japan, Australia, Mexico and
Vietnam. Under the TPP, major
export products of LDCs would face
competitive pressure from the TPP
member countries who manufacture
and export similar types of products.
LDC’s are particularly concerned
about how strong the pressure would

Value in 2003

Value in 2005

Value in 2010

Value in 2014
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exporters in the Canadian market.
Since the inception of duty-free
market access in 2003, Bangladesh has
able to achieve spectacular export
growth – its growth was almost
double compared to that of combined
export of LDCs (37.9 per cent
vis-à-vis 19.4 per cent during
2005-13) (Figure 1). However,
Bangladesh’s export basket is
overwhelmingly concentrated to
apparel products – 98 per cent of its
export comprises of different kinds of
apparel products.

be in case of export to Canada.
An example could provide clear
understanding on the possible impact
on LDC’s export to the Canadian
market in the TPP regime.
Bangladesh’s major export products to
the Canadian market are apparels,
leather and frozen fish etc. Among the
TPP member countries, Vietnam has
large manufacturing base of these
products and at present it is exporting
a significant amount of those products
to the Canadian market. During 2014,
its total export to Canada was US$2.6
billion and has experienced a
significantly high rate of growth
during 2003-14 (87.6 per cent per
year which was higher than that of
Bangladesh). Moreover, Vietnam’s
export basket is not concentrated to
limited number of products – top 3,
10 and 20 products accounted for 14.9
per cent, 33.1 per cent and 47.7 per
cent respectively. While Bangladesh
exported only 480 different types of
products (at HS code 6 digit) in 2013,
Vietnam exported three times more of
different products to the Canadian
market (1502). Hence, Vietnam’s
export basket is having a large number
of products which are of similarity
with that of Bangladesh. As an
emerging exporter, Vietnam’s export
to the Canadian market has increased
mainly on electrical appliances,
furniture, leather and footwear
products, apparels, plastics and
agricultural products. A part of
Vietnam’s top products have similarity
with those of Bangladesh. These

An analysis of
product similarity
reveals that
Bangladesh’s top 30
products exported
to Canada have fully
matched with those
of Vietnam and both
Bangladesh and
Vietnam has
exported same
amount of those
products in 2013

Table 1: Bangladesh’s Top 30 Export Products to the
Canadian Market: A Comparison with Vietnam
Export ('000 US$)

Product
code

Product label
Bangladesh

Vietnam

Diﬀerence in
Unit Value
between
Bangladesh
and Vietnam

620342

Mens/boys trousers and shorts, of cotton, not knitted

142947

13299

-0.001

610910

T-shirts, singlets and other vests, of cotton, knitted

120512

15383

0.025

620462

Womens/girls trousers and shorts, of cotton, not knitted

100950

21003

-0.013

611020

Pullovers, cardigans and similar articles of cotton, knitted

72025

43692

-0.012

'620520

Mens/boys shirts, of cotton, not knitted

67316

8158

0.015

611030

Pullovers, cardigans and similar articles of man-made ﬁbres,
knitted

47368

27224

-0.023

620193

Mens/boys anoraks and similar articles,of man-made
ﬁbres,not knitted

28357

25485

-0.015

'610711

Mens/boys underpants and briefs, of cotton, knitted

25915

6004

0.019

620343

Mens/boys trousers and shorts, of synthetic ﬁbres, not
knitted

25588

14535

0.041

'611120

Babies garments and clothing accessories of cotton, knitted

23388

4986

-0.007

'630260

23378

121

-6.447

610462

Toilet&kitchen linen,of terry towellg or similar terry fab,of
cotton
Womens/girls trousers and shorts, of cotton, knitted

21827

9302

-0.015

610821

Womens/girls briefs and panties, of cotton, knitted

19417

1577

-0.176

'630622

Tents, of synthetic ﬁbres

17056

2049

-0.010

621040

Mens/boys
garments
nes,made
impreg,ctd,cov,etc,textile woven fab

of

16875

19537

0.000

'620920

Babies garments and clothing accessories of cotton, not
knitted
Womens/girls anoraks & similar article of man-made
ﬁbres,not knitted

16569

1862

0.029

16195

21018

0.007

T-shirts,singlets and other vests,of other textile
materials,knitted
Hats and other headgear, knitted or crocheted, or made up
from lace, felt

15801

10737

0.022

15759

10713

0.000

620293

610990
650500

up

Source: UNCOMTRADE, 2016

products include apparels, leather
products, and frozen shrimp.
An analysis of product similarity reveals
that Bangladesh’s top 30 products
exported to Canada have fully matched
with those of Vietnam and both
Bangladesh and Vietnam has exported
same amount of those products in 2013
(US$675 million). Out of those 30
major export exports, Vietnam has
higher amount of export in 19 products
compared to Bangladesh (Table 1).
These products include men’s/women’s
trousers and shorts, T- shirts, pullovers,
men’s/women’s anoarks, shirts, footwear,
sports footwear, shrimps, tricycles,
sacks/bags etc. However, Bangladesh

does not necessarily enjoy price
advantages in all products. Rather
Bangladesh and Vietnam enjoyed lower
unit value against each other in 15
products each (Table 1). The differences
in unit value in most of the products are
not so high. Such marginal advantage
in unit value would not enough to
compete with Vietnam while the latter
will enjoy duty free market access to
Canada under the TPP agreement.
The impact and implications on
Bangladesh’s export under the TPP
regime will depend on, among others
how much reduction of tariff will
happen from the existing level of tariff
in case of Vietnam’s products to the
CanCham r e v i e w | 0 9

Canadian market. At present, Canada
offers different types of preferential
market access to different categories
of countries. While Bangladesh, as an
LDC, enjoys duty-free market access
for all products to the Canadian
market, Vietnam, on the other hand,
as a developing country, enjoys
preferential market access (usually
called GPTs) for limited number of
products. The difference in the
applicable tariff rates between LDCs
and GPTs is quite significant (from as
low as 5 per cent to as high as 17 per
cent). In case of apparels, the
difference in tariff rates is higher
compared to those of non-apparels
products. In other words, Vietnam’s
products would enjoy considerable
tariff margin over the major export
products of Bangladesh while the
TPP will be in operation.

Other Issues of Consideration

It appears that Bangladesh will face
severe competitive pressure from
Vietnam and other TPP member
countries in case of export of similar
types of products to the Canadian
market. However, TPP agreement
includes a number of conditionalities
in order to avail the zero tariff market
access to member countries. Whether
Vietnam and other TPP members
would be able to maintain those
conditionalities and thereby able to
enjoy preferential market access, need
close examination of different issues.
• Bangladesh will not be the lone
exporters facing the challenge:
There is no reason that Bangladesh
alone, among the non-TPP
countries, who would face the
challenge of free trade of TPP
member countries. Almost similar
export product basket those of
Bangladesh is found in case of
China, Cambodia, Indonesia,
Turkey, India, Pakistan and Sri
Lanka. These countries would face
similar level of negative impact in
tariff margin against Vietnam
because of the TPP agreement.
Hence the trade diversion effect of
TPP may not fully fall on
Bangladesh rather the effect would
be distinguished among the

non-member TPP countries.
• Vietnam’s
strategy
for
diversification of its industry:
Given the wider opportunity to be
opened for Vietnam for exports of
different kinds of products not
only in Canada but also in other
TPP member countries, how
would Vietnam diversify its
manufacturing and export bases is
an important strategic issue. This
would guide how Vietnam would
plan to expand existing production
capacity for low-end products
including those of Bangladesh’s
export interest. Perhaps expansion
of production capacity for all types
of products would not be at the
same level. Vietnam would rather
encourage
its
entrepreneurs
including foreign investors to
invest less on low-value products
(such as apparels, leather etc.). In
that case, the likely impact on
export of Bangladesh would be
limited.
• Condition for using raw
materials of TPP countries: A
major condition for enjoying duty
free market access in the TPP area
will be to use of raw materials of
TPP member countries. In other
words, member country will not be
able to avail market access if it uses
raw materials of non-TPP member
countries. For example, Vietnam at
present import major raw
materials
for
manufacturing
apparels, cotton, from different
sources of which only 10 per cent
is sourced from USA, a major TPP
country. Unless Vietnam could
increase its import of cotton from
TPP countries, it will not be able
to enjoy the tariff margin. Given
the long lead time and additional
transportation
cost, whether
import of cotton from USA would
be advantageous for Vietnam, is
not fully clear yet. Hence, the
possible benefit would be realized
in full once additional time and
costs are found to be less costly
compared to the benefit accrued
through the agreement. However,
the condition of using raw
materials within the region will be

applicable three years after the
operaitonalisaiton
of
the
agreement. It means Vietnam
would be able to use its existing
sources (non-TPP sources of raw
materials for three years and would
enjoy the duty-free market access
to major TPP markets. This would
equally
disadvantageous
for
Bangladesh’s export.
• Other non-market conditions
need to comply with: TPP
member countries need to improve
a
number
of
non-market
institutional,
social
and
environmental standards. Member
countries have agreed to improve
labour standards, environmental
standards, corruption, intellectual
property rights and public
procurement
etc.
Although
Vietnam and other TPP member
countries have better standards
compared to those in Bangladesh,
a significant investment and
institutional effort will be needed
to upgrade those as per the
international standards. Part of
those changes in rules and
regulations would raise cost of
production
which
include
enforcement of minimum wage for
workers, ensuring labour rights
and workplace safety and security
and reduction of environmental
pollution
compatible
with
international
standards.
Enforcement of those standard
will likely to eat up a part of the
benefit of tariff margin in case of
export to the Canadian market.
Bangladesh should take a number of
lessons from the TPP agreements
signed by its competing countries for
preferential market access to a number
of major markets including Canada. A
major conclusion draws on from the
analysis is that its export to the
Canadian market would face adverse
competition from its competing
countries including Vietnam. The
extent of adverse impact on
Bangladesh’s export would depend on
a number of factors including
similarly in its export baskets with
competing countries, distribution of
adverse
impact
among
the
CanCham r e v i e w | 1 0

non-member
TPP
countries
exporting similar set of products,
additional transaction cost to comply
with the conditionality and additional
cost to comply with the non-market
standards etc. Bangladesh should raise
the issues of possible adverse
consequences at the diplomatic level
with the Canadian government –
arguing how the net benefit enjoyed
by LDCs to be maintained after the
operation of the TPP. Bangladesh
government should put emphasis
whether any kind of safeguard
measure could be introduced by the
Canadian government in order to
ensure net benefit of Bangladesh’s
export as an LDC which Canada
intends to ensure through the
duty-free market access initiative for
LDCs.
At the same time, Bangladesh needs
to take into account the long term
issues related to its export to major
markets. When Bangladesh will
graduate from the status of an LDC
status preferably by 2024-2027, it will
no longer enjoy such broad-based
preferential market access to a number
of major markets of developed and
developing countries including those
of Canada. Hence Bangladesh needs
to take preparation in the next one
decade so that it could maintain its
competitiveness as a developing
country. A
major
focus
of
Bangladesh’s preparation should be on
improving non-market standards (as
to be applied in the TPP region)
including labour, environmental,
institutional and governance related
issues. Bangladesh should sought
support from developed countries in
order to improve those standards in
gradual manner.

Dr. Khondaker G. Moazzem is Additional Research
Director, Centre for Policy Dialogue (CPD).

Feature of the month

Canadian Perspectives
on TPP: A Closer
Look at the Undecided

By Nathan Allen and Ms. Amnit Litt

T

he 12-country Trans-Pacific Partnership (TPP), signed in February
2016, is likely to be the subject of much public debate in the coming
days. . As member countries proceed to the ratification stage, critics
and proponents will be making their case for/or against the regional trade
agreement.
Canada’s new government continues to formulate its approach to the trade deal.
Trade Minister Chrystia Freeland has been engaging in a consultative process,
and said recently, “It’s not my job to persuade anybody that TPP is good.”
Nonetheless, if Canada’s partners go ahead with ratification, Ottawa will soon
have to persuade the Canadian public on its preferred policy, one way or another.
Assuming the government decides to pursue ratification, whom will it need to
persuade? Who has dug in their heels, and who is open to having their mind
changed? And what messages are likely to resonate?
In this post, we take a look at a cross-section of the Canadian public we call the
‘Undecided Traders.’ We think this group will swing majority public opinion
toward either support or opposition to the TPP. They are generally supportive of
trade with TPP member countries and when they learn more about the
agreement, we expect the majority of Undecided Traders will support it.
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Opponents of FTAs are against the TPP, supporters are divided

Support
trade agreements

Oppose
trade agreements

63%

18%

3%

0%

20%

90%

20%

Support TPP

40%

7%

60%

Oppose TPP

80%

100%

Don’t know

Base: All respondents: (n = 1,554)
Q3. In general, do you support or oppose free trade agreements between Canada and other countries?
Q4. Based on what you have read, seen, heard or know about the Trans-Pacific Partnership (i.e. the proposed regional free trade
agreement among Asia Pacific countries), to what degree do you support or oppose Canada's government approving the TPP?

The Undecided Traders

In our previous posts, we underlined
two key trends in public opinion
toward the TPP.
First, opposition has been increasing.
Between the spring and fall of 2015,
the Angus Reid Institute tracked an
increase in stated opposition. The Asia
Pacific Foundation of Canada’s fall
2015 poll found support and
opposition almost equal at 41% and
38%, respectively.
Second, protectionist views have
consolidated against the TPP, while
the views of those who are inclined
toward trade remain mixed. Our fall
poll found that 66% of Canadians
express support for free trade
agreements in general, while 28%
oppose trade agreements. However,
almost all of those who oppose trade
agreements in general also oppose the
TPP (90%), while those who support
trade agreements in general tend to
not have a uniform view of the TPP.
We think the population most open to
persuasion either way is the group of
Undecided Traders. This group
supports free trade agreements in
general, but answers “don’t know”
when asked about support or
opposition to the TPP. According to
APF’s fall 2015 survey, the Undecided
Traders make up around 13% of the
adult population. We suspect they are
likely to develop an opinion on the
TPP eventually, and have the
potential to swing the momentum of
public debate to either side.

So, who are the Undecided Traders,
and what do they think? Below, we
have compiled three noteworthy
characteristics of this group.

1. Undecided Women

One striking demographic feature of
the Undecided Trader group is that
they are disproportionately combined
of women. In total, women make up
about two thirds (68%) of all
Undecided Traders.
The high proportion of women sets
this group apart from both supporters
and opponents of the TPP. Among
opponents of the TPP, gender
disparity is roughly equal, with 51% of
this group being women. Among
supporters of the TPP, only 37% are
women.
It is not surprising that there is some
unequal gender distribution among
the groups. For example, social science

research, both in Canada and beyond,
has consistently found that men tend
to be more supportive of international
trade and trade agreements than
women.
Likewise, the concentration of women
in a “don’t know” category when it
comes to economic relations with
Asia is also consistent with past
research at APF Canada.
Strictly on the basis of demographic
characteristics, one could expect the
Undecided Traders to lean toward
opposition. Yet underlying openness
toward trade agreements – specifically
with TPP member countries – could
also pull them in the opposite
direction.

2. Receptive to TPP
Countries

The Undecided Traders may be on the
fence regarding the regional trade
deal, but they are relatively open to
trade agreements with a majority of
TPP countries.
APF Canada polled respondents on
their support or opposition for a
bilateral trade agreement with each of
the 11 countries in the TPP zone. The
Undecided Traders are significantly
less undecided when potential trading
partners are explicitly named. On
average, the Undecided Traders
support seven out of a possible 11
bilateral free trade agreements with
TPP member countries. They oppose
only one trade agreement on average.
To place this in perspective,
supporters of the TPP also support,

The undecided traders are disproportionately women

68%
are women

Undecided Traders

TPP Opponents

TPP Supporters

Base: Undecided Traders (n = 201); TPP Supporters (n = 662); TPP Opponents (n = 584)
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51%

37%

Take-away

Undecided traders support FTAs with over half the TPP countries
# FTAs opposed

# FTAs supported

1

Undecided Traders

1

TPP Supporters

5

7

9

TPP Opponents

4

Base: Undecided Traders (n = 201); TPP Supporters (n = 662); TPP Opponents (n = 584)
Q5. Do you support or oppose a free trade agreement between Canada and the following countries?

on average, nine trade agreements and
oppose one. Opponents of the TPP,
on the other hand, support only four
trade agreements and oppose five.
On this score, the Undecided Traders
are, in fact, shown to be traders.
Indeed, they are generally inclined
toward trade agreements with TPP
countries, and their views tend to be
closer to supporters of TPP, rather
than opponents.
Why then is this group unsure about
adopting a position on the TPP?

3. Undecided about the
Unknown

One of the reasons the Undecided
Traders are undecided about the TPP
is simply that they don’t know much
about the agreement.
We asked respondents a set of four
factual questions about the TPP. On
average, supporters and opponents of
the TPP both answered two questions

correctly. Undecided Traders, on the
other hand, answered only one
question correctly.
This low level of knowledge is likely a
factor depressing support for the TPP
among Undecided Traders. Those who
support trade agreements in general
also tend to support the TPP if they
have some basic knowledge about the
agreement. For those who support
FTAs in general, but have little
knowledge of the agreement (i.e.
answered zero questions correctly),
there is only 45% support for the TPP.
Among those who support FTAs in
general, and have high knowledge of
the TPP (i.e. answered all four
questions correctly), 75% offered
support for the agreement.
These findings suggest that support
levels for the TPP among the
Undecided Traders have the capacity
to grow, provided that the group is
more informed about the agreement,
moving forward.

TPP support is highest among those most informed about the agreement
80%

71%

70%

75%

71%

62%

60%
50%

45%

40%
30%
20%
10%
0%
0

1

2

3

4

# of information questions answered correctly
Base: Supporters of free trade agreements in general (n = 1,030)
Q4. Based on what you have read, seen, heard or know about the Trans-Pacific Partnership (i.e. the proposed regional free trade
agreement among Asia Pacific countries), to what degree do you support or oppose Canada's government approving the TPP?
Note: Information scale constructed from number of accurate answers provided in Q1.
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Canadians’ current attitudes toward
the TPP are not set in stone. The
public debate is dynamic, with new
arguments
continually
being
advanced and new endorsements
being announced both for and against
the TPP.
Opinions are moving. Just since the
summer there has been an increase in
opposition. We attribute this change
to the consolidation of opinion among
those who oppose trade agreements in
general. Still, no survey has had
opposition higher than support, and
there is still a sizable percentage of the
population that has yet to make up its
mind on the deal.
We suspect the sizable group of
Undecided Traders is likely to break
toward support. Certainly there are
reasons to doubt this position. If they
were enthusiastic free traders, they
would have already been on board,
and the largely male base of TPP
supporters would have stood apart,
demographically, from the Undecided
Traders, who are largely women base.
Nonetheless, the Undecided Traders
are, in fact, trader supporters: they
tend to offer support for FTAs with
most member countries in the TPP
zone. To some extent they just have
not paid as much attention to the
public debate as TPP supporters or
opponents.
We did not find any evidence of a
‘magic bullet’ to persuade this
particular group. For proponents of
the TPP, much of what needs to be
done is basic: outlining some of the
features of the new trade agreement
and sufficiently identifying which
countries are actually in the TPP
zone. Many within the Undecided
Trader group are already persuaded by
the argument for trade agreements.
They just need to be reminded of a
case they already believe in: that there
are benefits from freer trade, and
economic risks for a Canada that is
opted out of a significant regional
trade zone.
Nathan Allen is Program Manager, Surveys and
Research Methods at the Asia Pacific Foundation of
Canada, and Ms. Amnit Litt is a Junior Research Fellow
at the Asia Pacific Foundation of Canada.

Focus of the Month

Shrimp Products
from Bangladesh:
Why They are Special

By Liaqat Ali Chowdhury

D

uring the recent years, Bangladesh has come
into the lime light of international growth
discourse for its considerable economic
achievements in terms of poverty reduction,
improvement in the country’s important social
indicators and Bangladesh’s growing integration into
the main stream of global trade. It has been a policy of
the Government of Bangladesh to facilitate a
transformative change in the country’s aquaculture
sector so that it can also contribute to this unfolding
story of growth and development of Bangladesh. It is
expected that the growth in the sector will not only
help meeting the requirements of animal protein and
micronutrients for the country’s almost 150 million
plus population, but also help creating large number of
employments for men and women, and reduce
poverty. The increasing of production and supply of
Bangladeshi shrimp is believed to be specially helpful
in this regard.
Of all the countries, presently known for shrimp
production, Bangladesh occupies the position of a
unique source for this most valued item. Bangladesh is
not only the largest deltaic plain in the world with its
coastal areas being the home of the largest mangrove
forest in the world but it is also the natural habitat of
two types of ‘Tigers’ -- the Royal Bengal Tiger and
the famed Black Tiger Shrimps. From the culinary
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perspective, Bangladesh shrimps are
unrivalled for their quality, texture,
flavour and colour. They are not only
better than their cheaper competitors
but also specially valued by the food
connoisseurs for size and taste.
Presently, the prized Bangladeshi
shrimps are mostly exported to
Europe and the USA where they are
widely popular. Bangladesh would
like to offer quality premium shrimps
to consumers in other countries of
the world as well as where they are
presently available, but can be
marketed more widely with good
valuefor interested traders and food
chains looking for exciting business
opportunities.
The total
shrimp production of
Bangladesh is over 100 thousand MTs
and Bangladesh shrimp export in
2014-15 stood at US$565.61 million.
The significance of Bangladesh shrimp
production is that it is almost 100%
natural. In Bangladesh, the emphasis is
more on organically grown species and
its variant forms – both Galda (Fresh
Water prawn) and Bagda or Black
Tiger (Brackish Water Shrimp) which
are disease free and meet up to all food
safety standards. The major Bangladesh
shrimp exports are destined to EU and
US markets. However, Bangladesh has
also the capacity and potential to
increase production and offer her
prized shrimp products to other
markets in different parts of the world
to meet increased consumer needs. As
a matter of fact, Bangladesh has the
potential to increase the Galda
production from present 25,000 MT
to 80,000 MTs provided that there is
demand in the market and that of
Bagda or Black Tiger to 150 thousand
MTs within the next 10 years. Much of
this can be achieved through improved
extensive farming of high quality
natural shrimp. Plans and initiatives are

afoot in Bangladesh to achieve this
through
introduction
of
Good
Aquaculture Practices in farms
producing shrimps. Some of these
practices now being introduced are
increasing pond depth, having more
secure nurseries, nursing the fried before
stocking in the ponds, introduction of
SPF and PCR tested PLs, regular water
quality testing and introduction of
improved feed and feeding.
Bangladesh has moved far in
introducing disease free PLs in shrimp
farms in Bangladesh which should be a
cause for comfort for international
consumers of Bangladesh shrimp
products. Under a MoU between
BSFF and MOANA Technologies of
LLC in Hawaii, USA Specific
Pathogen Free (SPF) broodstock has
been imported from the USA and
successfully
domesticated
in
Bangladesh. The results of the pilot
project have been largely successful
with significant increase in production
of disease free shrimps. MKA
Hatchery and Prantik Aquaculture
Ltd. are two outstanding examples of
how at the grassroots level SPF are
being introduced in Bangladesh with
necessary international collaboration
and reaping benefits from existing best
practices available, regionally and
internationally.
Ensuring food safety and compliance
with SPS standards has been a major
priority area of governmental and
sectoral initiatives in Bangladesh with
regard to shrimp production and
marketing. The progress made in this
regard has been significant. As a part of
Quality Assurance Program, the
laboratory
testing
capacity
in
Bangladesh has appreciably been
enhanced with new equipment and
trained manpower during the recent
years. The Department of Fisheries
(DoF),
in
collaboration
with
Bangladesh Council of Industrial and
Scientific Research (BCSIR), Atomic
Energy
Commission
(AEC),
Bangladesh Agriculture Research
Institute (BARI) and International
Center for Diarrhoeal Diseases
Research (ICDDR,B), is now capable
of conducting all the essential tests.
The DoF can now certify, based on
reliable test results, that Bangladesh
shrimp and fish products are free from

all hazardous chemicals. These
improvements in ensuring compliance
with safety measures in Bangladesh are
indeed remarkable achievements and
have been duly acknowledged by the
European Union recently which has
exempted
Bangladesh
shrimp
exporters from submitting the
analytical test reports with the shrimp
consignments from Bangladesh. The
EU carried out an audit in Bangladesh
in April 2015 to evaluate the country's
control mechanism against “residues
and contaminants” in shrimps. The EU
team also examined controls on
veterinary medicinal products. The
audit report concluded that the system
in place for aquaculture offers
guarantees
equivalent
to
the
requirements laid down in the EU
legislation. The relaxation has come
seven years after the EU had slapped a
condition that export consignments
from
Bangladesh
must
be
accompanied by analytical test results
to ensure that the consignments did
not present a danger to human health.
Bangladesh can also take credit of the
fact that Code of Conducts has been
adopted and put in place for 10
segments of shrimp industry value
chain well ahead of many other
countries which codify safety standards
to be complied with Bangladeshi
producers and processors. These Codes
of Conducts take into account all the
relevant requirements of Hazard
Analysis Critical Control Point
(HACCP), traceability for the quality
of aquaculture raw materials and
monitoring quality of critical points
along the production value chains in
conformity with relevant national and
international laws.
The broad compliances of Bangladeshi
producers and processors of shrimp
products with labor standards,
sensitivity
demonstrated
about
mainstreaming gender concerns and
ensuring environmental and ecological
sustainability are also strong points for
which Bangladesh shrimp products
merit to be specially valued by
international
consumers.
The
commitments for such compliances
have been translated to concrete
actions at all levels of production,
marketing and policy making and
enforcement. Bangladesh has been
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working very closely with Solidarity
Center- Bangladesh of AFL-CIO,
USA to make appreciable progress in
this regard. As a result of collaborative
efforts on compliance, a 3 layer
monitoring mechanism at the national,
divisional and district levels has been
setup, and the Ministry of Labor has
been monitoring the activities of the
plant owners to detect the cases of
non-compliance.
Broad
based
campaigns have also been launched to
increase awareness about child,
adolescent and women Labour Law
and their working hours and leave.
Initiatives have also been taken to
assess non-compliance, if any, with
child, adolescent and women Labour
Law in shrimp processing plants.
In consuming the Bangladesh shrimp
products, the international buyers will be
able to get benefit from the quality
products and some of the very best of
such products contribute significantly to
the growth and development in
Bangladesh where the shrimp industry
currently contributes about 63% of the
total Bangladesh exports from all
agro-based primary commodities. In the
process, they will also be helping more
than 1.0 million rural people in
Bangladesh who support about an
additional
6.0
million
dependents-mostly women and children
in an age of growing ecological concerns
over the vulnerability of people of coastal
regions in Bangladesh due to global
warming and rising of sea level. In
addition to that helping the shrimp
production in Bangladesh can also be
one of the many steps to help the
affected people in these areas to cope
with the challenges pose to their
livelihood
by
climate
change
consequences.

Mr. Liaqat Ali Chowdhury is currently Advisor, BSFF,
and former Bangladesh Ambassador in the Netherlands.

Event
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President, CanCham Bangladesh
attends 3rd Canada-ASEAN
Business Forum at Jakarta

View of one of the sessions of 3rd Canada-ASEAN Business Forum held on 7-8 September 2016 at Jakarta.

By CanCham Bangladesh Desk

T

he Canada – ASEAN Business Council (CABC) organized 3rd
Canada-ASEAN Business Forum (CABF) Event at Jakarta on
7-8 September 2016. The theme of the event was ‘Partnering for
growth in ASEAN’. The two-day forum drew over 260
participants and brought together global business leaders and senior
government officials from Canada and South East Asia to explore
opportunities to accelerate multilateral trade and cooperation.
Mr. Masud Rahman, President, CanCham Bangladesh participated in the
3rd CABF gathering. Mr. Rahman considered that CABC’s initiative to
organize the forum is a timely step to enhance partnering for growth in
ASEAN. The presence of Honorable Jean Charest, former Deputy Prime
Minister, Canada and former Premier of Quebec and Canada’s Ambassador
to ASEAN Marie-Louise Hannan added value to the event. The
Ambassador lauded the role of CABC with regard to trade and investment
between Canada and ASEAN.
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Masud Rahman (Right) is seen with Honorable Jean Charest, former Deputy Prime Minister,
Canada and former Premier of Quebec at the 3rd Canada-ASEAN Business Forum held on 7-8
September 2016 at Jakarta.

Masud Rahman (Middle), President CanCham Bangladesh is seen with Mr. Wayne Farmer (Extreme
Right), President Canada – ASEAN Business Council (CABC) and with Mr. David Lametti M.P.
(Extreme Left), Parliamentary Secretary to Minister of International Trade, Government of Canada
at 3rd Canada-ASEAN Business Forum held on 7-8 September 2016 at Jakarta.
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CABC President Wayne Farmer
delineated that ‘The potential for
Canadian companies in ASEAN
is substantial, but Canadian
presence in the region lags global
peers. With a Canada-ASEAN
Free Trade Agreement in works,
there is no better time to focus on
the Canada-ASEAN business
partnership development’.
The 3rd Forum featured an
impressive speaker lineup that
included the Honorable Jean
Charest, former Deputy Prime
Minister, Canada and former
Premier of Quebec, Marie-Louise
Hannan, Ambassador of Canada
to ASEAN and Sandiaga Uno,
Founder of Saratoga Investama
Sedaya.
In
addition,
the
Forum
incorporated sessions on key
sectors such as technology,
infrastructure, financial services
and agribusiness. It was also an
excellent venue for exchange on
the benefits of a Canada-ASEAN
Free Trade Agreement and other
opportunities for strengthening
trade between Canada and
ASEAN.
President, CanCham Bangladesh
Mr. Rahman termed the forum
very much educative and it will
help CanCham Bangladesh to
organize international business
summit more professionally.

Canada’s Ambassador to ASEAN Marie-Louise Hannan is seen delivering
speech at 3rd Canada-ASEAN Business Forum held on 7-8 September
2016 at Jakarta.

Mr. David Lametti M.P. Parliamentary Secretary to Minister of International
Trade, Government of Canada is seen delivering speech at 3rd Canada-ASEAN
Business Forum held on 7-8 September 2016 at Jakarta.
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CANCHAM bANGLADESH IN ACTION

Trade with Canada crosses $2b

Bilateral trade between Bangladesh and Canada has
crossed the $2-billion mark for the first time, with
Bangladesh's shipment of apparel leading the way.
Trade between the two countries stood at $2.48 billion in
fiscal 2014-15; Bangladesh's export to Canada was
recorded at $1.48 billion, while it imported goods worth
$900.12 million, according to Canada Bangladesh
Chamber of Commerce and Industry (CanCham
Bangladesh).
Higher export to Canada would significantly help
Bangladesh achieve its target to export garments worth
$50 billion by 2021 as 95 percent of Bangladesh's exports
to Canada are apparel items, said Masud Rahman,
President of CanCham Bangladesh.
“We are optimistic that the new wave of opportunities and

Second from left, Hossain Khaled, President of Dhaka Chamber of
Commerce and Industry (DCCI), presents a book on the history of
trade and commerce of Dhaka to Benoit-Pierre Laramee, Canadian
High Commissioner to Bangladesh, at a program at the DCCI office.
Extreme right, Masud Rahman, President of CanCham Bangladesh,
is also seen. Photo: Daily Star

the growth momentum will energize our private sector to
add new success stories in the coming years -opportunities that clearly mark the export vision for 2021,”
Rahman said at a discussion on Canada Bangladesh trade
at the Dhaka Chamber of Commerce and Industry's
(DCCI) office in the capital.
Garment exports to Canada have been increasing rapidly
for the zero-duty benefit under its least developed
countries (LDCs) quota. The other export items to Canada
include leather and leather goods, jute and jute goods and
ceramics. CanCham Bangladesh and DCCI jointly
organised the discussion on the occasion of bilateral trade
crossing the $2-billion mark. Businessmen, trade body
leaders, exporters, diplomats, importers and traders
attended the discussion.
One of the key pillars of the relations between the two
countries is the garment sector, said Benoit-Pierre
Laramee, Canadian high commissioner to Bangladesh.
Many of the largest Canadian apparel retailers source
products from Bangladesh, Laramee added.
Recognizing the importance of this sector for Bangladesh and
for bilateral ties, Canada is actively supporting efforts to
increase worker rights and safety, he said. Canada contributes
eight million Canadian dollars to the International Labour
Organisation to help the Bangladesh government build its
capacity to ensure that workplaces are safe.
Earlier this year, Canada joined the Sustainability
Compact, which Bangladesh had signed with the EU after
the Rana Plaza building collapse, committing to
responsible business behaviour.
“As Bangladesh develops, our bilateral relationship is
shifting from aid to trade. Canada remains a significant
provider of development assistance to Bangladesh, but
increasingly this assistance is focused on strengthening
Bangladesh's ability to compete in the global economy,”
Laramee said.
Roger Hubert, Regional Head of Swedish retail giant
H&M for Bangladesh and Pakistan, said the export trend
of garments from Bangladesh to Canada shows that it
would be able to cross $5 billion by 2020. However,
Bangladesh needs to focus on saving the environment in
the production of textiles and garments, he added.
Hossian Khaled, President of DCCI, urged Canadian
entrepreneurs to invest more in Bangladesh in IT, skills
development and aviation, as the North American country
is resourceful in these sectors.
Rupali Chowdhury, President of the Foreign Investors'
Chamber of Commerce and Industry, called upon the
government to improve infrastructure in the country and
diversify exports to reduce overdependence on apparel items.
Source: The Daily Star
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Masud Rahman Re-Elected as
President of CanCham
Bangladesh

Mr. Masud Rahman has been re-elected as President of
Canada Bangladesh Chamber of Commerce and Industry
(CanCham Bangladesh) for the term 2016-2017. It was
declared and confirmed at the CanCham AGM, held on
5th September, 2016 at the Dhaka Club Ltd.
Mr. Masud Rahman is the Managing Director of Crane
Limited. He was also former Vice-President and Senior
Vice President, Dhaka Chamber of Commerce & Industry.
The other office bearers are: Vice President: Mr.
Mohammad Kamal Uddin (Chairman, Canadian
International School & Innovative Holdings Ltd.);
Treasurer: Mr. Mostafa Quamrus Sobhan (Managing
Director, Dragon Sweater Bangladesh Ltd.).
The rest of the Directors are Mr. Ali Bakhtiar Mahmud
(Managing Director, Rashid Composite Textiles Ltd.); Mr.
Asad Khan (Managing Director, Prime Finance and
Investment Limited); Mr. Eazaz Mohammed (Director,
Orchard Marketing Company Ltd.); Mr. Ali Reza Iftekhar
(Managing Director & CEO, Eastern Bank Ltd); Mr.
Ahmed Kamal Khan Chowdhury (Managing Director,
Prime Bank Limited); Dr. F H Ansarey (Executive
Director, Advanced Chemical Industries Limited-ACI).
The well-attended 11th Annual General Meeting (AGM)
of CanCham Bangladesh briefly highlighted important
events of the Chamber in promoting trade between
Bangladesh and Canada.
The AGM also delineated the road map of CanCham
Bangladesh with regard to enhance bilateral trade and
investment between the two countries in future.

minimize lead time, non-fumigation of grains, cancellation
of shipment, non-compliance of the specifications provided
by some of the Canadian exporters and complex custom
procedures at the port.
The Canadian High Commissioner thanked the importers
as well as CanCham Bangladesh for identifying the
burning issues with regard to import from Canada. He gave
importance to a strong networking amongst exporters,
importers and traders as well as their Meet Up at least twice
in a year. He further delineated that the High Commission
will take the matter with the concerned department in
Canada to address the issues. He called upon the importers
to keep close touch with the High Commission.
At the beginning, CanCham Bangladesh President
proposed the address of welcome and lauded the
cooperation of the Canadian High Commission to
CanCham Bangladesh to enhance bi-lateral trade and
investment relation between the two countries.

Boost up of Export of CanadaInstrumental for Bi-lateral
Trade Relation

Synergy among Joint Chambers
Instrumental for Attracting
FDI in Bangladesh

The Canadian High Commissioner in Bangladesh Mr.
Benoit Pierre Laramee underscored the need for enhancing
export volume from Canada to Bangladesh to bridge up the
deficit in the trade balance between Canada and
Bangladesh. Mr.Laramee was speaking at the Grain
Importers of Canada Meet Up hosted by CanCham
Bangladesh in Chittagong on 14 December, 2015. Masud
Rahman, President CanCham Bangladesh,Chaired the
Meet Up which targeted to highlight the various issues
with regard to grain import from Canada. Leading grain
importers from Chittagong Region attended the meet up.
CanCham Bangladesh conducted a survey in cooperation
with the Canadian High Commission to identify the
constraints of the importers with regard to import of grains
from Canada. Some of the constraints faced by the
importers are price of grains not competitive especially in
comparison with Australia, adequate logistical support to

CanCham Bangladesh organized Grain Importers’ Meet Up on 14
December 15 at Chittagong Radisson Blu Hotel. H. E. High
Commissioner of Canada to Bangladesh Benoit Pierre Laramme attended
the Event as Chief Guest (3rd from Left) while CanCham Bangladesh
President Mr. Masud Rahman (4th from Left) Chaired the Meet Up
event. Some leading grain importers are also seen in the photograph.

Dr. S A Samad Executive Chairman, Board of Investment
(BoI) underscored the need for sustainable networking
among Joint Chambers operating in Bangladesh for
attracting Foreign Direct Investment. He was speaking at an
event Joint Chambers’ Meet Up organized by Canada
Bangladesh Chamber of Commerce and Industry
(CanCham Bangladesh), in association with Board of
Investment (BoI) at DCCI Auditorium on 17 September,
2015. Executive Chairman of BoI Dr. S. A. Samad attended
the meet up as Chief guest while Masud Rahman, President,
CanCham Chaired the session.
Executive Chairman of BoI Dr. S A Samad in his speech said
that the economic and social indicators of Bangladesh are
showing commendable progress. He added that since 2009
Foreign Direct Investment (FDI) inflow has been increasing
steadily. The services offered by BoI are made online. He
further delineated that government has identified 27 locations
for establishing special economic zones and called upon the
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Canadian Alumni Instrumental
for Enhancement of
Bangladesh-Canada Bi-lateral
Trade and Investment

Dr. S A Samad Executive Chairman, Board of Investment (BoI)
(second from left) seen speaking at an event Joint Chambers’ Meet Up
organized by Canada Bangladesh Chamber of Commerce and Industry
(CanCham Bangladesh), in association with Board of Investment
(BoI) at DCCI Auditorium on 17 September, 2015. President of
CanCham Bangladesh Masud Rahman (second from right), Executive
Member of Foreign Investors’ Chambers of Commerce and Industry
(FICCI) Christopher Young (Extrme left) and Nordic Chamber of
Commerce & Regional Head (Bangladesh and Pakistan) of H&M
Roger Hubert (Extreme right) are also seen in the picture.

Joint Chambers’ Leaders to come forward for investment. He
unfolded that that Bangladesh needs investment of about $7-8
billion in infrastructure development to attain 8-9 per cent
GDP. He expressed his hope that the Joint Chambers could
play a pivotal role to give a big push for trade and investment.
BoI Executive Chairman lauded the role of CanCham for
organizing the meet up and confirmed that BoI would follow it
up by convening quarterly meet up.
In his welcome address, President of CanCham Bangladesh
Masud Rahman urged for a strong networking of Joint
Chambers to strengthen their voice in the policy
formulation of trade and investment as well as attracting
FDI. He said the present investment regime in Bangladesh
is quite attractive than many other countries in Asia but we
are yet to reap maximum benefit out of it because of
precarious condition in areas like infrastructure, port, energy
and gas. He said Joint Chambers play pivotal role to
promote trade and investment between Bangladesh and
different foreign countries.
Director of Nordic Chamber of Commerce & Regional Head
(Bangladesh and Pakistan) of H&M Roger Hubert, President
of Dutch-Bangla Chamber of Commerce Hasan Khaled,
Senior Vice President of Indonesia-Bangladesh Chamber of
Commerce Muhammad Golam Mustafa, Director of
France-Bangladesh Chamber of Commerce Dr. Rifat Rashid,
CEO of India-Bangladesh Chamber of Commerce Jahangir
Bin Alam, Senior Vice President of Bangladesh-Thai
Chamber of Commerce Charles C.R. Patra, Advisor of
Turkey-Bangladesh Chamber of Commerce HalefOzkurt,
President of Italy-Bangladesh Chamber of Commerce H.M.
Hakim Ali, President of Philippine–Bangladesh Chamber of
Commerce R Maksud Khan and Executive Member of BoI
Nabhash Chandra Mandal and Vice President (Operation
support group) of Li & Fung (Bangladesh) Ltd. and
Executive Member of Foreign Investors’ Chambers of
Commerce and Industry (FICCI) Christopher Young were
present among others. The Presidents and Representatives of
different Joint Chambers spoke on the occasion. They shared
their experience and expressed their solidarity to establish
networking among Joint Chambers under the auspices of BoI.

Masud Rahman, President, Canada Bangladesh Chamber
of Commerce and Industry (CanCham Bangladesh),
underscored the potential of Canadian Alumni to enhance
trade and investment between Bangladesh and Canada. Mr.
Rahman was speaking at Alumni Networking Reception of
Canadian Educational Institutes hosted jointly by
CanCham Bangladesh and Canadian High Commission at
High Commissioner’s Official Residence in Dhaka on 07
December 2015. H.E. Benoît-Pierre Laramée, High
Commissioner of Canada in Bangladesh, was also present
on the occasion.
Terming the Alumni as asset of the country, the President
CanCham Bangladesh called upon them to join hands with
CanCham Bangladesh to support its initiatives for further
improvement of trade and investment relation with Canada
thus promoting economic development of Bangladesh. Mr.
Rahman extended congratulations to Alumni for returning
to Bangladesh and helping the country to move forward
with their respective expertise.
The Canadian High Commissioner expressed his hope that
the Canadian Alumni would play an important role to grow
trade to continue the work of development assistance and
to help match Canadian experts, investors, business and
social entrepreneurs with opportunities in Bangladesh. The
High Commissioner asked all alumni to consider
themselves as ambassadors for Canada and for their many
distinguished educational institutions. He assured the
Alumni to help connect people in Canada with
opportunities in Bangladesh.
The Canadian Alumni present in the reception lauded the
role of CanCham Bangladesh and Canadian High
Commission for arranging the event and expected greater
role in future in connection with trade and investment
enhancement between Bangladesh and Canada.

H.E. Benoît-Pierre Laramée, High Commissioner of Canada
(Extreme Right), in Bangladesh is seen delivering his speech at the
Canadian Alumni Networking Reception on 07 December 2015 at the
Canadian High Commissioner’s Official Residence, Dhaka. President
CanCham Bangladesh Masud Rahman (2nd Right) is also seen.
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Networking Tour of President
Cancham Bangladesh

Masud Rahman, President CanCham Bangladesh is seen (ER at the
Head Table) at the 2nd Grain Importers’ Meet Up held on 14 January
2016 held at the Canadian Club. Canadian High Commissioner HE
Benoît-Pierre Laramée (EL at the Head Table) and Mortoza
Tarafder, Director, STEP Canada (Next left to CanCham
Bangladesh President) were also present. Leading Grain Importers
and Bankers also attended the Meet Up.

Masud Rahman, President, Cancham Bangladesh made an
extensive tour to Malaysia, Singapore, and Thailand from
16 September to 16 October 2015 to strengthen
networking with Asia Pacific CanChams. President,
CanCham Bangladesh met CanCham Presidents
Malaysia, Singapore and Thailand to appraise the activities
of CanCham Bangladesh. The respective President of the
three countries showed interest to participate in the future
events of CanCham Bangladesh. The President also met
Canada ASEAN Business Council (CABC), Singapore
and discussed with him about trade and investment
between Canada and Asia. The President CABC showed
interest to visit CanCham Bangladesh in future.

Grain Importers’ Meet Up
Focused Opportunities
and Challenges for
Grains Import from
Canada

The Canadian High Commissioner in Bangladesh
H.E. Benoît-Pierre Laramée underlined the
importance of private sector buyers of Canadian
grains in deepening bilateral relations between
Canada and Bangladesh. The High Commissioner
considered Bangladesh a very important market for
grains of Canada. Laramée was speaking at the 2nd
Grain Importers of Canada Meet Up hosted by
CanCham Bangladesh in Dhaka on 14 January 2016
after successful one of the same in Chittagong. Masud
Rahman, President CanCham Bangladesh Chaired
the Meet Up which targeted to highlight the various
issues with regard to grain imports from Canada.
Leading grain importers from Dhaka and Chittagong
and reputed bankers attended the Meet Up.
A presentation was made by the CanCham
Bangladesh on the findings of a survey conducted
to identify the constraints associated with the
import of grains from Canada.
The Canadian High Commissioner thanked the
importers as well as CanCham Bangladesh for the
Meet Up. He gave importance to a strong
networking amongst exporters, importers and
traders.
At the beginning, CanCham Bangladesh President
proposed the address of welcome and lauded the
cooperation of the Canadian High Commission to
CanCham Bangladesh to enhance bi-lateral trade
and investment relation between the two countries.
Mortoza Tarafder, Director, Saskatchewan Trade and
Export Promotion, Canada, spoke on the Canadian
Agriculture and its market around the world.

(Left)CanCham President Masud Rahman met with Roger F. Poulin,
President, CanCham–Malaysia, Kuala Lumpur.

Masud Rahman, CanCham President met with Wayne C. Farmer,
President, Canada ASEAN Business Council (CABC) at American Club,
Singapore(Right)

(Left) CanCham President Masud
Rahman met with Ron Livingston,
President, Thai Canada Chamber of
Commerce (TCCC) during his trip
to Thailand
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CanCham President Masud Rahman
met with Ian Wilson, President,
CanCham – Singapore (Left).

MOU signing ceremony between BOI and CanCham Bangladesh in
presence of the Dr. Tawfiq-e- Elahi Chowdhury, BB (4th from
right) Energy Adviser to the Prime Minister on Power, BOI
Chairman Dr. S A Samad(4th from Left) and President CanCham
Bangladesh Masud Rahman (3rd from the Right).

CanCham Bangladesh Signs
MoU with BoI to further
Enhance Investment in
Bangladesh

self-sufficiency in food production. He also informed
that government has established Bangladesh Energy and
Power Research Council, and Sustainable and
Renewable Energy Development Authority. He
encouraged the private sector to invest in power
especially in the renewable energy sector.
Then President, CanCham Bangladesh Masud Rahman
urged for a strong networking of joint Chambers to
strengthen their voice in the policy formulation of trade
and investment as well as attracting FDI. He said the
present investment regime in Bangladesh is quite
attractive than many other countries in Asia and he
requested all to reap maximum benefit out of it. Masud
Rahman brought to the notice of BoI Executive
Chairman that BoI should monitor the performance of
the joint Chambers in terms of enhancing trade and
investment in Bangladesh. He is hopeful that the MoU
will play a vital role to move forward with an appropriate
strategy along with the joint chambers.
BOI Chairman Dr. S A Samad said that the MOU
signing between BOI and CanCham Bangladesh is a
path-breaking event for public-private partnership
initiative. He said that to boost FDI inflow in
Bangladesh coordinated efforts from all agencies of the
government are needed. He said that we have taken
challenges of sustainable development goal (SDG),
Middle-income country status by the year 2021, and 7th
five-year plan and to be a developed nation by the year
2041. To meet these challenges, Bangladesh needs to
have a good macro-economic strength as well as healthy
GDP per capita ratio. He assured the business leaders
and entrepreneurs of rendering pro-active support from
BOI.
Presidents/Representatives of different joint chambers
present at the meet up lauded the MoU Signing
Ceremony between CanCham Bangladesh and BoI as it
would pave the way of working hand in hand with BoI
for the promotion of investment in Bangladesh.

CanCham Bangladesh and the Board of Investment (BoI)
in order to develop mutual and beneficial cooperation to
promote local and foreign direct investment in Bangladesh
signed a MoU on 25 February 2016 in a Joint Chambers’
networking Meet Up. Masud Rana, Executive Director,
CanCham Bangladesh and Dr. Navash Mondal, Executive
Member, BoI signed the MoU from respective
organization.
Dr. Tawfiq-e-Elahi Chowdhury, BB, Energy Advisor, Dr. S
A Samad, Executive Chairman, BoI, Masud Rahman,
President,
CanCham
Bangladesh
and
the
Presidents/Representatives of different Joint
Chambers were present during the MoU
Signing.
Dr. Tawfiq-e-Elahi Chowdhury termed the
MoU
signing
between
CanCham
Bangladesh and BoI as a landmark as this
will open an opportunity to utilize the Joint
Chambers in Bangladesh to attract
investment in Bangladesh. He called upon
the joint chambers to play facilitating role to
encouraging FDI. He further mentioned
that the present government is relentlessly
working hard to improve the infrastructure
sector including increased power and energy
generation. "The government has the plan to Dr. Tawfiq-e- Elahi Chowdhury, BB (3rd from right) Energy Adviser to the Prime
double the present power generation by the Minister is seen speaking at 2nd joint Chambers’ Meet Up organized by CanCham
Bangladesh, in association with BOI at DCCI Auditorium on 25 February 2016. Dr. S A
next five to six years," he said adding that the
Samad (2nd from left) Executive Chairman, Board of Investment, President of CanCham
Government has also prioritized the Bangladesh Masud Rahman (3rd from left) and President of Bangladesh Employers’
agriculture
sector
for
continuous Federation Mr. Salahuddin Kasem Khan (Extreme left) are also seen in the picture.
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CanCham Bangladesh and TFO Canada Sign Agreement:

A Unique Opportunity for
Bangladeshi Companies to
Access to the Canadian Market

The Canada-Bangladesh Chamber of Commerce and Industry (CanCham Bangladesh) and the Trade Facilitation Office
Canada (TFO Canada) signed a Letter of Agreement (LoA)
on 16 November 2015 to further improve trade relations
between Bangladesh and Canada. The agreement was signed
by Mr. Masud Rana, Executive Director, CanCham Bangladesh and Mr. Steven Tipman, Executive Director, TFO
Canada.
Under the new agreement, CanCham Bangladesh will
become a partner within TFO Canada’s Market Access and
Capacity Building Services Program (2014-18). The purpose
of this program is to enable small and medium-sized exporters
from developing countries to grow their business by exporting
to Canada.
The following market access services will be made available to
Bangladeshi exporters and Trade Support Institutions under
the agreement:
• Online Canadian market information services and match
making with Canadian importers through www.tfocanada.ca
• Market access support through the delivery of webinars
and sharing of export guides, market reports, and other
information materials
• Market Entry Studies for selected Bangladeshi companies
produced by Canadian MBA students
• Other relevant market access activities organized with
CanCham Bangladesh
With the signing of the LoA, CanCham Bangladesh has
opened a new window to further enhance trade relations
between Bangladesh and Canada. CanCham Bangladesh and
its Members trust that the LoA will enhance export competitiveness of small and medium enterprises of the country.

Dinner Hosted by CanCham
Bangladesh

As a part of regular program, CanCham Bangladesh
organized a dinner party in honor of the Canadian High

Mr. Masud Rahman, President CanCham Bangladesh (Extreme Left), is seen
with H.E. Mahmoud Ezzat, Ambassador Embassy of The Arab Republic of
Egypt (Center), and H.E Devrim Ozturk , Ambassador of The Republic of
Turkey (Extreme Right) at the Dinner Party in honour of HOM held on 29
February at Canadian High Commission Recreation Centre .

Commissioner H.E. Benoît-Pierre Laramée and his spouse
Mrs. Christiane Giroux on February 29, 2016 at the Canadian
Recreation Centre.
The President, CanCham Bangladesh gave a brief resume of
CanCham Bangladesh and highlighted the bi-lateral cooperation between Bangladesh and Canada. The President
expressed his hope to work hand in hand with the High Commission to enhance bi-lateral trade and investment in coming
days.
The Canadian High Commissioner reciprocated the same
sentiment and lauded the role of CanCham Bangladesh with
regard to enhance bi-lateral trade.
Prominent business leaders, diplomats, bankers and policy
makers of the country attended the dinner party.

Mr. Masud Rahman, President CanCham Bangladesh (Extreme Right) is seen
with H.E. Benoît-Pierre Laramée, High Commissioner of Canada in
Bangladesh and also with his wife Christiane Giroux (Left to him).Mr. Aftab
- Ul Islam, Former President of America Bangladesh Chamber of Commerce &
Industry is seen left to H.E.

A glimpse’s of the Dinner Party in honour of HOM held on 29 February at
Canadian High Commission Recreation Centre .

H.E’s Benoît-Pierre Laramée, High Commissioner of Canada in Bangladesh
(2nd from Left); Marcia S. B. Bernicat, Ambassador, Embassy of the United
States of America (5th from Right); Ma Mingqiang, Ambassador Embassy of
the People's Republic of China (Extreme Left) are seen with Mr. Masud
Rahman, President CanCham Bangladesh (3rd from Left). Mrs. Christiane
Giroux wife of H.E. was also Present.
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Canadian High Commissioner in Bangladesh Benoît-Pierre
Laramée is seen speaking at the seminar.

Swiss Ambassador in Bangladesh Christian Fotsch is seen speaking
at the seminar.

Francophonie Economic Event
focused on Trade & Investment
Enhancement between
Bangladesh & Francophonie
Countries

ucts and he expected that in future there is enormous
potential to increase the bi-lateral trade between Bangladesh and Canada from present USD 2 billion. He
highlighted that Bangladesh should develop a dynamic
market strategy to elevate its image in the international
market.
Representatives from different foreign chambers, DCCI,
BGMEA and Companies doing business with Canada,
France and Switzerland attended the seminar and lauded
the role of Francophonie Chambers for the promotion of
business in Bangladesh.
At the beginning, CanCham Bangladesh President
proposed the address of welcome and appreciated the
cooperation of the Francophonie Diplomatic Missions to
Francophonie Chambers to enhance bi-lateral trade and
investment relation between Bangladesh and Francophonie
countries. He called upon the Francophonie Chambers to
work together with the Francophonie diplomatic missions
for creating a win-win situation thus accelerating economic
growth of all the countries.
David Laizans, President, Switzerland Bangladesh Chamber, moderated the seminar.

Three Francophonie Heads of Missions in Bangladesh- the
Canadian High Commissioner Benoît-Pierre Laramée, the
French Ambassador Sophie Aubert and Swiss Ambassador
Christian Fotsch underscored the need for further rising
trade and investment between Bangladesh and three Francophonie countries- Canada, France and Switzerland. The
Heads of Missions considered Bangladesh a very important
trade partner of Canada, France and Switzerland. They
were speaking at the seminar ‘Trade between Bangladesh
and Francophonie Countries: Opportunities and Way
Forward’ on 20 March at the Hotel Le Meridien to
celebrate Francophonie Economic Event. The Francophonie Economic Event a-part of Francophonie Week was
hosted by three Francophonie Chambers-CanCham
Bangladesh, France Bangladesh and Switzerland Bangladesh Chamber. Masud Rahman, President CanCham
Bangladesh chaired the seminar which targeted to
highlight the various issues with regard to trade and investment in between Bangladesh, Canada, France and Switzerland.
Christian Fotsch delineated that the bilateral trade volume
between Bangladesh and Switzerland was USD 510
million in 2015. Fotsch further stated that trade potentials
are still largely untapped. The new areas of economic cooperation could be high tech, clean tech and renewable
energy. He gave emphasis on promotion of SMEs in both
the countries
Bi-lateral exchange of trade between Bangladesh and
France was 2.4 billion euros in 2015 and Bangladesh is the
fourth commercial partner of France in South Asia after
India -- French Ambassador disclosed this at her deliberation. She gave importance that Bangladesh should work
hard to gain trust and confidence of the international arena.
Canadian High Commissioner Mr. Laramee termed
Bangladesh an important market for Canadian agri-prod-

French Ambassador in Bangladesh Sophie Aubert is seen speaking at
the seminar.
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Newsflash

IN BANGLADESH, INVESTMENT
RETURNS OUTWEIGH RISKS
Analysts highlight business opportunities at Bangladesh
Investment Summit in Singapore

Gowher Rizvi, international affairs adviser to the prime minister, delivers his
keynote speech at Bangladesh Investment Summit in Singapore.
Photo: FINANCEASIA

¬Policymakers, economists and private sector movers and
shakers convened at the Asian financial hub, Singapore, to
present the lucrative opportunities for foreign investors
across retail, industrial and consumer sectors in Bangladesh.
“Today, I can stand in front of you confidently and say that
we will not disappoint you,” Gowher Rizvi, the Prime
Minister's International Affairs Adviser, told an audience of
about 240 investors at the third Bangladesh Investment
Summit, Asia.
The daylong event, which was sponsored by Standard Chartered and City Bank, highlighted the country's macroeconomic fundamentals, growth sectors, investment outlook,
the associated challenges and the potential mitigants for the
relevant investment. Brac Bank and BracEPL were
co-sponsors of the event, while DFDL was an associate
sponsor. FinanceAsia, the continent's leading financial
publishing company organized the event.
Rizvi said all the elements that investors look for are
present in Bangladesh.
“Great many things are happening in Bangladesh right
now. The fundamentals are right. Your investment is safe.
The returns proportionate to risks are very attractive. There
is macroeconomic stability along with policy continuity and
predictability.”
Furthermore, the country is providing a host of incentives
by way of fiscal concessions, tax holidays and so on, which,
if not better, are on par with other countries, he said.
Barring a few areas, there are no restrictions on investment
in Bangladesh, with 100 percent ownership allowed in
almost every sector. The country allows full repatriation of
profits and easy exits.
Besides, as Bangladesh is a signatory to almost all international treaties and conventions, the investment is protected
-- often a concern for foreigners when considering putting
in money in a third-world country. Rizvi, an internationally

renowned political scientist, also addressed the issue of
political stability, another concern of foreign investors.
He said the economy was marred by political turmoil in the
past couple of years. Still, economic indicators have
improved year-on-year, instead of being deteriorated.
“Yes, we are noisy. Yes, we are excitable. We wash our dirty
linen in public but please take it from me: political stability
will not be affected. At the end of the day, we are a liberal,
plural, secular, democratic society.”
There are enough safety valves in the system to prevent
things from getting out of hand, the foreign affairs advisor
said.
Mahfuz Anam, Editor and publisher of The Daily Star, also
touched upon the subject in a panel discussion, styled
'Bangladesh Today'.
He said the country has turned political stability into a
growth factor, as it has expanded despite political instability
in the past couple of years.
“We have never defaulted in paying our sovereign debt, on
repatriation of investors' money or in any standard of financial consideration. If we can do with political instability,
then what's your problem? You invest, make your profit, and
take your money out.”
Anam cited the narrative of Singapore, which could very
well be that of Bangladesh. Nobody expected Singapore to
succeed when it was thrown out of the Malaysian unity in
the mid-1960s. “I remember this absolutely fabulous
picture of Lee Kuan Yew taking up the challenge and
saying, 'I'm going to show the world'.”
“We have huge population, limited land and resources, but
that is half the story. We have already overcome those problems,” said Anam.
Bangladesh has grown 6 percent for over half a decade now,
which speaks of the magnificent nature of its economic
stability. “Bangladesh is a country where honey is not pouring from the sky but it is growing from the ground,” he
added.
Abrar Anwar, Chief Executive of Standard Chartered
Bangladesh, said the opportunities for investment in the
country far outweigh the current challenges.
The British bank is a major investor in the country and is
moving forward confidently by navigating around the
challenges to continue to build a sustainable business for its
shareholders, he said.
At the end of the day, investments need to make sense and
investors look forward to a decent return, security of their
investments and ability to repatriate dividend and capital
when required, Anwar said.
“We have been able to do that, and I am sure, all of you who
are contemplating investment in Bangladesh, you would
also be able to do that in due course.”
He said the country is at its inflection point of development. “If appropriate levels of investment can be channeled
into the critical sectors, it can scale great heights.”
The banker said there is huge demand for basic infrastructure like energy, power, ports, roads, bridges, highways,

CanCham r e v i e w | 2 5

telecom and broadband in Bangladesh and foreign investors can do well by looking at those sectors.
“The current infrastructure is finding it difficult to cope
with the demand generated by growth pressure. On the flip
side, it is an opportunity too.”
He particularly singled out the power sector, saying it needs
$25-30 billion of investment in the next 5-7 years.
Pal Stette, Director of Project and Corporate Finance of
Telenor that owns 55.8 percent of Grameenphone, shared
the Norwegian telecom giant's experience in Bangladesh.
In less than two decades, Grameenphone, the largest
mobile phone operator in the country, has logged in
turnover of more than $1 billion and is producing very good
margins, with EBITDA (earnings before interest, taxes,
depreciation and amortization ) in excess of 50 percent, he
said.
Source: Dhaka Tribune

DENIM MAKERS ADOPT GREEN
METHOD

Bangladesh’s denim
manufacturers have
launched eco-friendly technology to
produce sustainable
denim as sustainability and environmental issues become
major
concerns
among the world
consumers.
This initiative is
expected not only to
reduce environmental hazards in every
stage of production
process, but cut
production cost also.
It uses lesschemicals which helps to avoid wastage of water
and reduce carbon emission and encourages use of recyclable raw materials.
Textile experts say the green system will help cut use of
water by 92% and energy by 30% to produce a pair of jeans
compared to conventional methods.
The new system will also reduce cotton waste by up to 87%,
thus easing emissions of carbon dioxide and other greenhouse gases generated through the burning of cotton.
“Use of less water and chemicals will ultimately protect our
environment,” Shahidul Hasan, director of Amber Denim
Limited, told the Dhaka Tribune.
He said they started using such chemicals and technologywhich consume less water and electricity to generate
steams.

“In traditional methods while it requires production of
60-degree heat, in sustainable method it can be done with
40-degree, Hasan explained.
Abdus Salam Murshedy, Managing Director of Envoy
Textile which also makes denim products, said they have
“technically sound professionals” engaged in the production
process of sustainable denim.
“The sustainable method ensures optimum use of resources,
helping manufacturers reduce production cost,” said Salam
adding that green denim products are more popular among
consumers than traditional ones.
Mustafiz Uddin, managing director of Denim Expert Ltd,
said as the environmental cause was becoming a major issue
in the world, buyers appeared more attracted to green products.
Moreover, the buyers seemed to ready to pay higher for
products manufactures in eco-friendly way, he added.
“Denim industry has joined the band wagon, and started to
produce sustainable denim, applying ways and methods to
conserve energy and natural resources.”
Mustafiz urged the government to take steps to raise
awareness among denim manufacturers and provide policy
support along with incentives to producers who have
adopted green technology.
The newly introduced term “sustainable denim” was broadly discussed in Bangladesh Denim Expo held in Dhaka in
November 2015.
Source: Dhaka Tribune

TRANS-PACIFIC FREE TRADE DEAL
AGREED CREATING VAST
PARTNERSHIP

The US, Japan and 10 other Pacific Rim countries have
signed a trade agreement that covers about 40 percent of
the world economy.
The Trans-Pacific Partnership (TPP) will create a new
economic bloc with reduced trade barriers between the 12
nations involved.
The deal was signed after five days of talks in Atlanta in
the US but had been under negotiation for five years.

The agreement will affect trade between 12 nations and cover around 40% of
the world economy. Photo: AFP
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It was delayed repeatedly by negotiations over drug patents.
The other countries included in the TPP are Australia,
Brunei Darussalam, Canada, Chile, Malaysia, Mexico, New
Zealand, Peru, Singapore, and Vietnam.
US president Barack Obama said in a statement that the
deal "reflects America's values and gives our workers the
fair shot at success they deserve".
"When more than 95 percent of our potential customers
live outside our borders, we can't let countries like China
write the rules of the global economy," he said.
"We should write those rules, opening new markets to
American products while setting high standards for
protecting workers and preserving our environment."
Japanese Prime Minister Shinzo Abe told reporters the
deal was a "major outcome not just for Japan but also for
the future of the Asia-Pacific".
If ratified by the individual countries involved, the agreement has the potential to influence trade in everything
from dairy produce to cancer treatments.
Supporters say it could be worth billions of dollars to the
countries involved but critics say it was negotiated in secret
and is biased towards corporations.
The final round of talks was delayed by negotiations over
how long pharmaceutical corporations should be allowed to
have a monopoly period on next-generation drugs.
The US had sought 12 years of protection to encourage
pharmaceutical companies to invest in expensive biological
treatments.
Australia, New Zealand and public health groups had
sought a period of five years to bring down drug costs and
the burden on state-subsidized medical programs.
A compromise was reached but the agreed protection
period has not been confirmed.
Speaking at a press conference following the deal, US Trade
Representative Michael Froman hailed the deal as the first
to set a period of protection for patents on new drugs,
which he said would "incentivize" drug producers.
The Washington-based Biotechnology Industry Association said it was "very disappointed" by the reports that the
agreement fell short of the 12-year protections sought by
the US.
Asked about potential job losses - a criticism of the deal Canada's trade minister Ed Fast said: "We don't anticipate
that there will be job losses. Obviously there will be industries that have to adapt."
The agreement was a "once in a lifetime to shape rules in
the Asia Pacific region", Fast added.
The TPP was championed by Barack Obama, who said
previously he hoped it would address "21st century trade
issues" such as intellectual property protections, digital
trade rights and protections for investors.
The Obama administration also hopes that China, the
world's second-largest economy, will eventually be forced to
accept the standards locked into place by the TPP.

USAID GIVES $22M FOR RMG
SAFETY

The United States Agency for International Development
(USAID) signed two new credit guarantee facilities that
will make up to $22 million available to finance factory
upgrades and safety improvements in Bangladesh’s
ready-made garment industry.
This landmark partnership between USAID, Prime Bank
Limited, and United Commercial Bank (UCB) will make
affordable, long-term credit more available to small- and
medium-sized suppliers in Bangladesh to make critical
safety upgrades and structural improvements to better
protect their workers and meet international standards,
according to the US Embassy in Dhaka, reports UNB.
The first agreement will guarantee up to $18 million in
bank loans to ready-made garment factories that supply
brands which are members of the Alliance for Bangladesh
Worker Safety (the Alliance).
This guarantee partnership with Prime Bank and UCB was
also made possible through a financial commitment by the
Alliance of one million five-hundred thousand dollars ($1.5
million) to support the guarantee.
The second agreement will guarantee up to $4 million in
bank loans to target financing opportunities to factories
that are part of the Bangladesh Accord for Fire and Building Safety (the Accord) and the Government of Bangladesh’s Tripartite Action Plan that is supported by the International Labor Organization.
Under the new agreements, qualifying ready-made garment
suppliers will have the opportunity to access long-term
Taka and US Dollar-denominated loans.
The two facilities together will significantly improve affordability and access to financing for ready-made garment
suppliers and improve the safety and working conditions
for garment factory workers.
The US Government, through USAID, has provided over
$6 billion in development assistance to Bangladesh since
1971. In 2014, USAID provided nearly $200 million to
improve the lives of people in Bangladesh.
Source: Dhaka Tribune

Source: The Daily Star
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H&M MOVES TO BOOST WAGES FOR
APPAREL WORKERS

H&M will introduce a "fair wage method" in 20 garment
factories in Bangladesh this year to help improve productivity and factory conditions and combat unrest in the plants
that make apparel for the Swedish retail giant.
The move by Europe's second-largest clothing retailer
comes as part of a program for three of its Asian suppliers
-- Bangladesh, China and Cambodia.

H&M, which has 3,649 stores across 59 markets, is introducing the system to a total of 68 factories in China, Cambodia and Bangladesh this year, a plan that seeks to boost
workers' pay, provide some discretionary income, and allow
representation through trade unions, according to a
Bloomberg report.
The retailer buys about 80 percent of its products from Asia.
The method will ensure higher prices for the garment items
the retailer buys from the factories -- a measure that will
raise wages for workers, one of H&M's Bangladesh suppliers told The Daily Star, asking not to be named.
Bangladesh increased the monthly minimum wage for the
garment workers to Tk 5,300 in November 2013 from Tk
3,000 before.
H&M has a plan to introduce the method for all of its
sourcing factories by the end of 2018, which will focus on a
well-functioning dialogue between employers and employees for settling disputes, according to a statement from the
company.
“The implementation of the method will contribute to
sustainable pay structures, more regular wage adjustments
and enhanced communication and social dialogue between
the management and workers' representatives,” the statement said.
Currently, H&M is the largest buyer of Bangladeshi
garments, purchasing nearly $5 billion worth of products a
year.
The company has been under pressure along with other
retailers to improve factory conditions following the Rana
Plaza building collapse in Bangladesh that killed at least

1,127 people, and a nationwide strike by garment workers
in Cambodia last year that left three dead.
The company in the statement also said it tested the
method in some factories and found good results. “The
initial test results are very promising and H&M looks
forward to continue the work,” the statement said.
H&M said an initiative to train workers for skills development in Bangladesh taken in 2013, in collaboration with
the International LabourOrganization and Swedish International Development Agency, is showing promising
results.
The progress for H&M's Social Dialogue Program in
Bangladesh continues, the statement said.
The aim of social dialogues is that the workforce has democratically elected and effective worker participatory
committees that can lead to the establishment of trade
unions able to negotiate in areas such as wages.
The goal is that 100 percent of all factories in Bangladesh
which produce for H&M will be covered by the program.
“A lot of the riots and unrest we have seen in countries like
Cambodia and Bangladesh are connected to the issue of
wages,” Bloomberg quoted Anna Gedda, H&M's Head of
Sustainability, as saying.
“If we can address the issue of wages and industrial
relations, it will lead to more stable production markets,”
Gedda said.
H&M tested the method in three factories across Cambodia and Bangladesh in 2014. Absenteeism fell in the Cambodia factory, while the retention rate increased, Gedda
said.
It remains to be seen whether higher wages will affect the
company's purchasing prices and profit margins, she said.
The clothes H&M gets from Asia are often priced in
dollars. In June, the company reported second-quarter
profitability at its lowest level in nine years after a strong
dollar led to higher garment costs, according to Bloomberg.
“It's not just about productivity and prices,” Gedda said.
“It's about creating an environment that is sustainable and
can promote a textile industry.”
Source: The Daily Star
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Bangladeshi factories going
green fast: Canadian Envoy

Canadian High Commissioner Benoît-Pierre Laramée
offered his country's green technology to Bangladesh as
many domestic apparel exporters are adopting
environment-friendly production in factories. Several
garment factories in Bangladesh have so far achieved the
Leadership in Energy and Environmental Design
certificate from the US Green Building Council, and the
number is increasing, Laramée said.
“Definitely, it is a remarkable development and this need to
be encouraged.”
The council is non-profit organisation that promotes
sustainability in buildings design, construction and
operation.
Laramée has been preparing a guidebook on how to make
industrial units environment-friendly, which would be
helpful for the green factory owners, he said.
Laramée spoke at a seminar on “Greening RMG as CSR in
Bangladesh” jointly organised by the Canadian High
Commission in Dhaka and Bangladesh Garment
Manufacturers and Exporters Association, at the
association's office in the capital on 22 March 2016.
Canada is one of the global leaders in the green industries.
The country has built its green technology, the output of
which stands at more than $11 billion a year.
Canada has 700 green companies -- most of which are
small and medium enterprises, he said. More than 74
percent of Canadian green technology companies are
exporters, he said, adding the Canadian green technology
companies exported $6 billion worth of goods and services
in 2015 to non-US markets. Regarding the improvement of
safety in workplace, he said Bangladesh has made a
significant progress over the past few years in the sector.
“The sector, though, is at the turning point and many
reforms have been done to improve safety, security and
labour rights just to name a few. ”The garment sector has

been Bangladesh's key export industry and the main source
of earning foreign currency for the last 25 years, and it has
big plans to develop in the future, he said. Garments made
in Bangladesh are sourced by many major Canadian brands,
and sold all over Canada, he said. Over $1 billion worth of
garment was exported to Canada from Bangladesh last year,
Laramée said.
Twenty six LEED certified green garment factories are in
operation in Bangladesh now, BGMEA President Siddiqur
Rahman said. “More than 100 factories have already been
registered by the USGBC for going green. “We have five
platinum rated green factories and two of the factories are
the highest rated green factories in the whole world,” he
said. Siddiqur Rahman also said BGMEA in collaboration
with the International Finance Corporation has been
running Partnership for Cleaner Textile project, which aims
at saving water during production in factories. The
association is also working with German international
development agency GIZ to implement the “Towards
resource efficiency and environmental sustainability”
project to improve efficiency of the factories in using water
resources and reducing its impact on environment.
He further said that the garment makers have been
working to achieve the target of exporting $50 billion
worth of apparel items by 2021, when the country will also
celebrate its 50th anniversary of independence. Green
garment factories will also help in achieving the target, he
said.
Hedayetullah Al Mamoon, Senior Secretary to the
Commerce Ministry also spoke and lauded the role of the
Canadian High Commission for taking the initiatives of
greening RMG in Bangladesh.
Source: Daily Star
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